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St ries of the Week 


, iscovering that his mailing list 
co! .ained a flock of inactive accounts, 
M: higan Jobber Joe Oberc sent each 
of -hese names a merchandise certi- 
fic 'e worth $1 in trade if presented 
wi'hin 30 days. 

Yo his Lansing store came a serv- 
iceman bearing the certificate. He 
ordered a part priced at 47 cents 
@Nnd ate e 
Demanded 53 cents in “change!” 


Johnnie was in the habit of getting 
he!p on his school homework from 
his father. The latter, an ardent CIO 
member, was incensed when he en- 
countered this arithmetic problem: 

Ten men work 10 hours a day to 
dig 300 tons of coal. If each man 
digs two tons of coal per day, how 
long, etc. 

Grimly he penned a _ note to 
Johnnie’s teacher. 

“You’re an enemy of the people. 
Just wait. My union will get your 
job for teaching a 10-hour day is all 
right to our kids.” 


Socialized Medicine Story 


As reported in the London 
Recorder, a socialized doctor over- 
heard the following remarks from 
two “patients” waiting to see him. 


“Good to see you again, Maizie. 
Why weren’t you here last Monday ?” 


“Ah, I was sick.” 


Who’s Looney Now? 


According to the Berlin Kurier, the 
“conquered” Germans are laughing 
at this: 

Two East Bavarians were loafing 
on the street corner, watching a 
company of American occupation 
troops march by, hup-two-three-four. 


“Heh, heh,’ chuckled one loafer. 
«(See what happens when you win a 
war?” { 

The second fellow had _ heard 
stories about possible rearmament of 
Germany. 


“But how long,” he wondered, “do 
you think we can keep ours lost?” 


Big Bad Wolf Saves the Day 


The following letter, replying to 
an appeal for funds from a lawyer’s 
magazine, was contributed to “Inside 
Dope” by Frank Langsenkamp of 
Indianapolis. 


“Dear Sir: In reply to your re- 
- quest to send a check, I wish to in- 
form you of the status of my bank 
account which makes it almost im- 
possible. 

“This condition is due to Federal 
laws, state and county laws, liquor 


laws corporation laws, mother-in- 
law. brothers-in-law, sisters-in-law, 
and outlaws. 

“rough these laws I am com- 
Pell. | to pay a business tax, amuse- 
mei tax, head tax, school tax, gas 
tax ight tax, water tax, sales tax, 


me tax, carpet tax, income tax, 
foc tax, furniture tax, and excise 
tas Even my brains are taxed. I 
an vequired to get a _ business 
lic ®, truck license, meat license, 
n ° mention a dog license and 
m age license. 


’ business is so governed that™ 


it no easy matter for me to find 
ou vhe owns it. I am _ inspected, 
su cted, disrespected, rejected, in- 
fec'. i, deflected, dejected, examined, 
re-examined, informed, reformed, 
chi ‘oformed, required, summoned, 


fin commanded, and compelled 
unt I provide an inexhaustible sup- 
Ply of money for every known need, 
dese, or hope of the human race. 
iply because I refuse to donate 
to mething or other, I am _ boy- 
. lied about, talked about, held 
up, eld down, and robbed until I 
am ‘most ruined. 
“< an tell you honestly that ex- 


(Co..cluded on Page 10, Column 1) 


A \ 
Y 


‘2 ~ 
< eS 
y vsN) 
> 
+> Ee 
tT " 
i 
ene) 


| Vol. 60, No. 16 


Reentered as second-class 


matter . October 3, 


| ISSUED EVERY“MONDAY AT 450 W. FORT ST., DETROIT 26, MICHIGAN. ESTABLISHED 1926. 


AIR CONDITIONING & 
OREFRIGERATTON 


August 14, 1950 


Detroit, Michigan, under the Act of March 3, 


1936 at. the post office at 


——— 


Serial No. 117 


1879. 


Trade Mark Registered U. S. Patent Office. Copyright, 1950, by Business News Publishing Co. 


10% Down,18 Mos. 
Likely If Congress 
Revives Reg. W 


WASHINGTON, D. C.—The kind 
of controls that will be imposed on 
instalment credit if and when Regu- 
lation W is revived seemed fairly 
well settled upon. 

In conferences held by tthe Retail 
Industry Committee with the Federal 
Reserve Board, which is tabbed to 
administer the controls, it is said 
that the board seems agreeable to 
the following general limitations: 

A minimum of 10% down and a 
maximum of 18 months to pay on 
the following 10 classes of items: 
mechanical refrigerators, home freez- 
ers of 12-cu. ft. or less capacity, 
ranges, washers, room air condition- 
ers, radio and television sets, sew- 
ing machines, and suction cleaners. 
It is probable that similar terms 
might apply to furniture. 

However, on automobiles the board 
is still said to favor 3314% down and 
12 months to pay. It’s thus possible 
that some slightly stiffer terms than 
the “10 down and 18 to pay” might 
be put through on appliances. 

The. Federal Reserve Board officials 
were apparently sympathetic to the 
request that sales of covered items 
costing less than $100 be exempt 
from the regulations, although there 
has been some sentiment for a $50 
limit. 

It is reported that the regulations 
won't be clamped on overnight, but 
there will be actually only a few 
days between the announcement and 
the time it will take effect. With an 
announcement made on a Wednesday 
night, for example, the effective date 
would probably be on the following 
Monday. This would permit enough 
time to correct advertising copy and 
similar items, and yet wouldn’t be 
long enough to permit a _ buying 
stampede to develop. 


Smith, Mooney Move 
To New Baker Posts 


SOUTH WINDHAM, Me.—Harvey 
Gaylord, acting president of Baker 
Refrigeration Corp., has announced 
the appointment 
of Frederick W. 
Smith, who _ § for 
the past six 
months has_ been 
vice president in 
charge of _ sales, 
as executive vice 
president. 

Simultaneously, 
Gaylord announc- 
ed the appoint- 
ment of Mark E. 
Mooney as_ sales 
manager. 

Mooney resigned his position with 
the Carrier Corp. and joined Baker 
on Aug. 1. His association with 
Carrier dates back to 1936 when he 
headed Carrier’s commercial refrig- 


(Concluded on Page 4, Column 1) 


M. E. Mooney 


May Freezer Volume Is 
83% Above Last Year 


NEW YORK CITY—Statistics com- 
piled by the National Electrical 
Manufacturers Association show that 
unit sales of home freezers in May 
by 27 companies soared approxi- 
mately 83% above the same month 
of last year but lagged about 15% 
behind April. 

A total of 36,940 units was sold 
in May, against 20,139 a year ago by 
28 companies and 42,480 in April by 
(Concluded on Page 21, Column 2) 


Tyler New CrMA 
Head; Firms Say 
Demand at Peak 


CHICAGO—Robert L. Tyler, presi- 
dent of Tyler Fixture Corp., was 
elected president of Commercial Re- 
frigerator Manufacturers Association 
at the annual meeting held recently 
at the Edgewater Beach hotel here. 

Tyler succeeds John J. Leonard, 
vice president of Seeger Refrigerator 
Co., who served a two-year term. 

Millard Mayer, president of Koch 
Refrigerators, was elected vice presi- 
dent, and Edward N. Northey, head 
of the commercial refrigeration divi- 
sion of Herrick Refrigerator Co., was 
re-elected treasurer. 

George R. Lindahl, Jr., general 
sales manager of The Super-Cold 
Corp. and William T. McCall, presi- 
dent of McCall Refrigerator Co., were 
installed as directors. 

The meeting, inaugurating the as- 
sociation’s 17th year, was principally 
devoted to a series of panel discus- 
sions dealing with management prob- 
lems arising from the current eco- 
nomic situation, and to those ex- 
pected to result from the national de- 
fense program. 

Among those who led the dis- 
cussions were William Fogel, Fogel 
Refrigerator Co.; John Romadka, 
Federal Refrigerator Mfg. Co.; R. E. 
Abbott, McCray Refrigerator Co.; 
John D. Harris, The Warren Co.; 
Arthur S. Bird, Viking Refrigerators, 
Inc.; A. J. Johnson, Puffer-Hubbard 
Mfg. Co.; C. K. Litman, Koch Re- 
frigerators; John H. Coolidge, Sherer- 
Gillett Co.; and William B. McMillan, 
Hussmann Refrigeration, Inc. 

Sales volume of the industry for 
the first half of 1950, it was revealed, 
increased 36.2% over the same period 
last year, with self-service display 
refrigerators accounting for the 
major share. A substantial increase 
in orders following the Korean crisis 
has made it necessary for most 
manufacturers to limit their accept- 
ances to actual installations or pre- 
vious commitments, it was empha- 


sized. 
It was the consensus of the exe- 
cutives present that the great 


majority of orders being placed by 
customers during this period repre- 
sent a wholly understandable acceler- 
ation of store modernizing or re- 
equipping projects that in the normal 


(Concluded on Back Page, Column 2) 


Weber Cutting Models 
Due to Lack of Steel 


LOS ANGELES—wWeber Showcase 
& Fixture Co., Inc., here, manufac- 
turer of commercial refrigerators 
and other food store equipment, has 
notified its field sales organization 
that it is cutting down on the num- 
ber of models it will produce be- 
cause of shortages of strategic ma- 
terials, especially steel. 

Stating that “we cannot continue to 
manufacture all of the models and 
the various sizes, because of the fact 
that we are unable in many instances 
to secure sufficient steel tonnage of 
sizes which makes it possible to 
build these varying size models,” 
General Sales Manager J. L. Kauf- 
hold declared that “we have decided 
to build certain models only of sizes 
and in quantities which will do the 
most good to the greatest number of 
people.” 

Listing of the models to be manu- 
factured revealed that a number of 
models will be manufactured in one 
size only. 

The announcement also stated that 
while Weber will continue to manu- 


(Concluded on Back Page, Column 4) 
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Scare-Buying Down 


Plants Up Output 
To Fill Pipelines 


DETROIT—“Scare-buying” of re- 
frigerators and major appliances had 
died down considerably in the past 
week, but manufacturers were work- 
ing added production schedules to 
meet the demands of retailers to re- 
place depleted inventories, and also 
to meet the added demands of those 
retailers who were buying ‘a little 
more” to be “on the safe side.” 

On one item—home freezers—the 
scramble still seemed to be on. Said 
one big New York City appliance 
retailer: “Until this Korean situation, 
the home freezer was about our 
slowest-moving appliance; now it 
would be the fastest-mover but we’re 
sold out and we don’t know when 
we'll get more.” 

The reason for this demand is two- 
fold (1) the home freezer represents 
a legitimate way of building up a 
supply of quality foodstuffs; (2) a 
10% excise tax is threatened on 
freezers in new tax measures loom- 
ing in Washington. 

Typical of the manner in which 
refrigerator and appliance manufac- 
turers are operating at  beyond- 
normal schedules is the Westing- 
house Electric Appliance Division at 
Mansfield, which last Monday, follow- 
ing a two-week vacation shutdown, 
resumed at full two-shift capacity 
with a record force of 8,000 em- 
ployes. 

Departments manufacturing refrig- 
erators, electric ranges, and Laundro- 
mat automatic washing machines 
have gone on a_ six-day-a-week 
basis, with other lines operating on 
a five-day week, it was reported by 
T. J. Newcomb, sales manager. 

The plant’s record force, 500 more 
than in the pre-vacation period, is 
turning out capacity quantities of all 
Westinghouse major appliances and 
electric housewares, Newcomb said. 


(Concluded on Page 4, Column 2) 


Mfr. ‘Price Gouging’ 
Attacked by NroGa 


NEW YORK CITY — Numerous 


“complaints from dealers that some 


manufacturers are refusing to deliver 
merchandise at prices agreed upon 
in original contracts have been re- 
ceived by the National Retail Dry 
Goods Association. 

Dave Woog, assistant manager of 
the association merchandise division, 
is urging retailers to “kick as hard 
as they can” against such gouging— 
apparently brought on by the Korean 
crisis. Main offenders to date were 
said to be producers of kitchen equip- 
ment and toys. 

In its weekly bulletin, the associa- 
tion advised members to refuse de- 


(Concluded on Page 4, Column 5) 


Big Gains Reflected In 
Phila. Appliance Sales 


PHILADELPHIA — Sales of elec- 
tric household refrigerators by dis- 
tributors in this area in the first 
six months of 1950 rose 66% over 
the like 1949 period while home 
freezer sales shot up 103%, accord- 
ing to statistics compiled by the 
Electrical Association of Philadel- 
phia. 

Electric range sales in the same 
period increased 61% and those of 
electric water heaters reached 4,741. 
No comparative figures were given 
on the latter product. 2 

The report covered sales in Bucks, 


(Concluded on Page 21, Column 4) 
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House OK’s Bill 
For Controls on 


Prices, Materials 


Measure Would Demand 
Truman Set Wage Ceilings 
When Prices Are Controlled 


WASHINGTON, D. C.—Congress 
is seemingly very close to agree- 
ment on an economic Controls Bill 
that will give President Truman 
broad discretionary powers to con- 
trol industrial production, materials, 
credit, and prices and wages. 

The House of Representatives on 
Aug. 9 by voice vote approved what 
is known as the “defense production” 
bill, practically the same as the bill 
drawn up by the Senate Banking 
Committee, and added an amend- 
ment which ties prices and wage 
ceilings together. It does this by re- 
quiring the President to set wage 
ceilings at the same time he estab- 
lishes ceilings on prices. 

Also approved by the House was 
an amendment which would “speed 
up” the imposition of price ceilings 
whenever the President thought they 
were necessary. The Senate Bill re- 
quired three steps on price controls: 
first, voluntary programs to control 
prices; second, ceilings on commodi- 
ties important to the national de- 
fense; third, ceilings on prices at 
the retail level—either on individual 
commodities or on all items gen- 
erally. The amendment knocks out 
the second stage. 

The Senate was to start debate 
Thursday on its Banking Committee’s 
bill. Titles I, II, III, and IV of the 
bill are intended to expedite the 
economic controls over priorities, 
credit, allocations, etc., requested by 
President Truman. These would take 
effect immediately. 

Titles IV and V would deal with 
price and wage controls, to be ap- 
plied as the military situation de- 
mands. There will probably be some 
strings attached as to just when the 
price-wage controls would be applied, 
although the use of some such index 
as the Bureau of Labor Statistics is 
looked upon with less favor now 
than at one time. 

It is believed that the base period 
to be written into Title IV as a guide 
to possible freezing and rollback of 
prices will be the period May 24— 
June 24. 

The best word now from informed 
sources in Washington says that “cut- 
backs” for civilian production as the 
defense program mounts will be on 
an “industry wide’”’ basis in the form 
of a percentage cut in what a spe- 
cific industry can make, rather than 
through the allocation of steel, alu- 
minum, copper, and other key ma- 
terials. 

Administration planners see indus- 
try divided into three groups— (1) 
large users of vital materials; (2) 
industries which could use _ substi- 
(3) those using negligible 
amounts of scarce materials. 

The first group—the large users of 
raw materials—would be ordered to 
reduce their civilian output, and en- 
couraged to convert. part of their 
product capacity to military equip- 
ment. The second group would be 

(Concluded on Page 4, Column 1) 


Bendix Shareholders Get 
2-for-1 Avco Stock Offer 


NEW YORK CITY—Stockholders 
of Bendix Home Appliances, Inc., 
were given an opportunity in an offer 
effective Aug. 9 to exchange Bendix 
common stock for common stock of 
Avco Mfg. Corp. in the ratio of two 
shares of Avco for each share of 
Bendix held. 

If the number of Bendix shares 
tendered for exchange requires more 
than 1,500,000 shares of Avco stock 
available, those Bendix stockholders 
who tender their stock by Aug. 18 
will be assured their pro rata share 
of the Avco stock offered. Those 
tendered after this date and up to 
Aug. 29 will be handled on a first- 
come-first-serve basis. 

The announcement was made by 
Victor Emanuel, Avco board chair- 
man and president, who declared that 
the offer gives Bendix stockholders 
an opportunity to exchange an in- 
terest in a company having a limited 
product line for shares of a diversi- 


(Concluded on Back Page, Column 1) 
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NLRB Orders Mtr. To Rehire Men 
WhoPromotedConsumer Boycott 


Hoover Co.’s Action Violated Taft-Hartley, Board Decides 


WASHINGTON, D. C.—The Na- 
tional Labor Relations Board has 
ordered the Hoover Co. to rehire 12 
employes who were discharged for 
promoting a consumer boycott of the 
company’s products during a strike 
staged two years ago. 

The vacuum cleaner manufacturer 
was also ordered to make up the 
wage losses of the workers, who were 
fired from jobs at the company’s 
North Canton, Ohio, plant when the 
strike ended. They were members of 
the local executive board of the 
United Electrical Workers Union, a 
C.I.0. affiliate, at that time. 

The boycott was protected by the 
Taft-Hartley Act, the board ruled. 
It said: 

“Insofar as the act’s language is 
concerned, it is clear that the boycott 
falls within the general activities de- 
scribed in, and protested by, Section 
7 of the act. 

“It cannot be denied that the con- 
sumer boycott—one of the traditional 
forms of collective action by the 
members of a labor organization— 
was ‘concerted activity’ engaged in 
by the respondent’s employes both 
‘for the purpose of collective bar- 
gaining’ and for their ‘mutual aid 
or protection.’ ”’ 

In this case, the ruling stated, the 
company’s argument “rests wholly 
upon the proposition that the con- 
duct of a consumer boycott by em- 
ployes while they continue to work 
and receive wages from the boy- 


cotted employer is unjust and dis- 
loyal.” 

“This may well be true, as it is 
true, to be sure, in certain other in- 


dividual instances where employes 
strike, picket, or engage in other 
forms of concerted activity,” the 


board continued. 

“But absent any showing that the 
means employed were other than 
peaceful or that the objectives sought 
were as have been held for reasons 
of clear public policy to be improper, 
we find no authority to regard the 
concerted activity involved herein as 
unprotected.” 

The Hoover Co.’s action, the board 
said, violated two provisions of the 
Taft-Hartley law prohibiting inter- 
ference, restraint, or coercion of 
employes, and discrimination in re- 
gard to hire and tenure, “thereby 
discouraging membership in a labor 
organization.” 


Baker Field Men Map 
Plans for Sales Expansion 
In Southeast Territory 


ATLANTA — Baker Refrigeration 
Corp., refrigeration and air condi- 
tioning equipment manufacturer, is 
rapidly expanding its sales and pro- 
duction in the Southeast section of 
the U. S. 

The corporation reports a first 
quarter increase of about 175% in 
business in the southeastern terri- 
tory. 

At a regional meeting at Hotel 
Ansley here Aug. 1, about 25 sales- 
men from the district mapped out 
their plans for sales expansion 
through 1950. 

B. W. Embry, Atlanta district 
manager, presided at the meeting. 
Officials from the Baker headquar- 
ters here were: Fred W. Smith, 
executive vice president; A. J. Mal- 
linkcrodt, chief engineer; C. M. 
Hatcher, advertising sales promotion 
manager; and W. C. ReHor, service 
manager. Distributors attended from 
throughout Georgia, Alabama, Flor- 
ida, North Carolina, and South 
Carolina. 


Showing of Crosley 1951 Line Scheduled for Aug. 30 


CHICAGO — New Crosley 1951 
major appliance and radio and tele- 
vision models were introduced to dis- 
tributors at a closed meeting here 
Aug. 7-9. The 1951 lines will be in- 
troduced to the trade generally start- 
ing Aug. 30, according to present 
plans. 

With some 1,500 distributors and 
distributor, factory branch, and fac- 


tory personnel in attendance, William 
A. Blees, vice president of Avco Mfg. 
Corp. and general sales manager of 
the Crosley Division, will preside over 
the three-day sessions. 

Various kinds of sales promotion, 
advertising, policy, financing, and 
servicing plans will be discussed 
along with the introduction of the 


new products. 
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» Increase the 
efficiency of 
any refrigeration 


System! 


Unit pictured 
5 HP. 


Seomless Copper Tubes 
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DOUBLE-TUBE COUNTER-FLOW CLEANABLE WATER-COOLED CONDENSERS 
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Photo shows 3 H.P. HM Condenser at work in a typical commercial refrigeration unit. 
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As the age of most water-cooled condensers increases 
and corrosive material builds up within the water tubes, 
more and more electrical energy is required and less and 
less refrigeration is received. Your operation costs, in 
the form of increasing water and electric bills, will rise 
because your unit must stay in operation longer to provide 
the amount of refrigeration needed. 


Not so in an HM Cleanable Condenser where the proper 
heat-exchange efficiencies are continuously maintained 
for the life of the Condenser. 
Condensers are constructed to outlive and outwear the 
motor and the compressor of most refrigeration units. 


HM Cleanable Condensers can be maintained at “new- 
unit” efficiency and economy by regular and continued 
use of a standard cleaning tool. Water tubes are easily 
accessible at both ends (as shown) for the spiral tool 
to clean and restore copper water surfaces to their 
original heat-exchange efficiencies—the result is longer 
life and operational economy for your refrigeration units. 
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Refrigeration Parts Wholesaler Sales, 
Inventories Show Increase During June 


SALES 
Per Cent Change June 1950 Panel 
June June 6 Mos. 

1950 1950 1950 No. of Re ort +d 

from from from Firms Dol ar 

Kind of Business and June May 6 Mos. Report- Valv as 

Geographic Division 1949 1950 1949 ing (add 0 )) 
Appliances and specialties wholesalers + 7 —12 +28 106 21,225 
oy ere ere ere +34 + 8 +54 13 1,319 
pp Re Peeeceryieerirer rere + 2 —19 +24 22 7,753 
CT a. | errr errr rere ree —2. —19 +44 14 1,702 
ho Bg BS: * Sree +7 —1 +14 12 2,171 
TD SURIONENE ois ck ssc casaccctscssaerue +1 —14 +28 16 2,727 
Se SEN i s:ks5 0s ksabie de kaw ee ees —3 —21 + 4 10 1,881 
reece rt en rere +21 —13 +38 6 813 
RE OS ree rere rer errr e er er eee +34 +13 +53 13 2,859 
Refrigeration equipment, parts (com'l) +26 +16 +15 29 1,769 
PE MME of gid dsc gar cavensrseae +21 +15 +12 4 215 
MOR DeOee COMI iii i cas desesincsen +39 +30 +21 7 556 
ce ee re eres eer et +32 +18 +18 6 327 
PU aah SS SP eERG oc pends ee pee yee ee —2 —2 + 5 6 228 

* * &* 


WASHINGTON, D. C.—June sales 
of refrigeration equipment and parts 
wholesalers were up 26%: from a 
year ago and those of appliance and 
specialty distributors gained 7%, ac- 
cording to the monthly wholesale 
trade report of the Bureau of the 
Census. 

Compared with May, refrigeration 
equipment and parts whosalers’ sales 
in June rose 16%, but distributors 
of appliances and specialties experi- 
enced a 12% drop. For the first six 
months of the year, sales of the 
former were 15% ahead of the like 
1949 period and those of the latter 
up 28%. 


* 


End-of-June inventories of equ p- 
ment and parts wholesalers increased 
19% over June, 1949, and 9% above 
May. Those of appliance and s»e- 
cialty distributors showed an %% 
rise compared with a year ago <ind 
were unchanged from May. 

June sales of all types of wholesale 
houses’ reporting to the Census 
Bureau rose 4% over the previvus 
month and were 11% above a year 
ago. Cumulative sales for the first six 
months were 3% higher than in the 
first 1949 half. Inventories at the end 
of June showed little or no change 
from their May 31 level, but were 
4% higher than last June. 
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INVENTORY, END-OF-MONTH (AT COST) 


Per Cent Change 


June 1950 Panel 


June June 
1950 1950 Reported 
from from No. of Dollar 
Kind of Business and June May Pirms Values 
Geographic Division 1949 1950 Reporting (add 000) 
Appliances and. specialties wholesalers + 8 0 82 20,052 
Pe EE She Ae- ac csrewdaatavd eae +39 —15 11 1,181 
CE EO oo Si bbN4.00eeeda GeawenKe + 5 +13 12 4,966 
Ce Re | Rr ee ee +21 0 10 1,903 
eee FOE COMER iscsi siccdiveseas +10 —7 11 3,442 
EE PONE ick biccecsecacceasasene’ +7 —1 14 2,781 
Ce CPEE cccncvaadsdewserreredaures — 8 —9 8 1,786 
PMO LORE CEE RETR Tee Te Te +40 0 6 1,364 
i, SEC EPET CE LT RESET C CE eee —4 +3 10 2,629 
Refrigeration equipment, parts (com’l) +19 +9 21 2,611 
PRA eey re Pere res error 9 * i . 
po eo Be eee err . - ° 
EE CNN, 500045: 08040i0s0an saekees +13 + 2 5 518 
WE. Wise ha hebiess shane vassauseaneens 7 —1 5 485 


* Insufficient data to show separately. 


DEHUMIDIFYING Reynolds Metals Puts 


REMA Chart Shows How Much 
Water Is Pulled from Air 


WASHINGTON, D. C.—How much 
water will a mechanically refrig- 
erated dehumidifier pull out of the 
air? 

That all depends upon the tem- 
perature and humidity conditions at 
the time and place the unit is put into 
operation, but Refrigeration Equip- 
ment Manufacturers Association here 


has recently released information 
which provides general data on the 
subject. 


The following table shows the esti- 
mate compiled by Rema of gallons 
of water removed in 24 hours under 
conditions of relative humidity and 
temperature as listed: 

If the room And the relative 


temperature is humidity is 
60°; % 80% 90% 
60° F. By 162 1.7 2.1 
70° F. 1.1 pe 2.4 2. 
80° F. 1.2 2.5 3.1 3.58 
90° F. 2.0 2.9 3.81 4.27 


>> 


Aluminum on Allocation 


RICHMOND, Va.— Allocation of 
aluminum for civilian use has been 
announced by the Reynolds Metals 
Co. here. 

R. S. Reynolds, Jr., company presi- 
dent, stated: 

“In conformity with the acceler- 
ated military program announced by 
President Truman, we have pledged 
ourselves to give priority to meeting 
requirements for aluminum products 
essential to military preparedness. 

“This policy will make it necessary 
to allocate metal to customers for 
civilian use. Also, it may result in 
some instances in delay in filling 
orders that have been accepted, 
since there are instances in which 
it may be necessary to divert materi- 
als in production in order to meet 
promptly urgent requirements of the 
national defense agencies.” 

One Reynolds plant, at La Grange, 
Ill., manufactures refrigerator trays 
and washing machine liners. 


Frigidaire Air Conditioning 
Dealer Opens Up Second Store 


JACKSON, Miss.—Opening of Gen- 
eral Refrigeration and Appliance Co. 
No. 2 store at 412 W. Capitol St., 
was announced recently by A. D. 
Hopkins, vice president and general 
manager. 

The store will carry a complete 
display of Frigidaire air condition- 
ing units ranging from '%-ton to 25 
tons and a complete line of store 
fixture equipment, including walk-in 
coolers and vegetable display cases, 
among other products. 


MAKERS 
OF THE FAMED 
’ STEINHORST FREEZER 


THE 
IMMERSION-TYPE 


CAPACITIES 
3 t0 16 
Cans 
For information write 


EMIL STEINHORST & SONS, UTICA, 


ai 
ae 


Established 1908 


\ 


If you are prepared to handle sales, 
installation and service for our stainless 
steel soft drink Dispensers for Bars and 
Taverns, advise business experience and 
some facts relative to your financial ability. 


INCREASES PROFITS FOR 
BARS AND TAVERNS 


4 ae Seer ia as ¢ 
eS oe 


| DEALERS - DISTRIBUTORS WANTED! 


Exceptionally profitable to handle.— Write to 


MULTIPLEX FAUCET CO. 4325 DUNCAN, Dept. ARN-14, ST. LOUIS, M ?- 
— aes MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 45 YEARS ———— 
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| Col on Arrival—That’s 
How Glou’s Tenants 


Find Their Office 


SYRACUSE, N. Y.—Central Serv- 
i > Supply here has had installed in 
e office section of its building a 
»-ton Brunner air conditioning unit 
t. cool the offices of the space in 
t! cir building leased to tenants, Ted 
G ou, president of the firm, reported 
re ently. 

The package unit has been in- 
st lied in a rear hallway and duct- 
w rk to each office installed to main- 
te n a 10° differential between inside 
a) | outside temperatures. 

Vasted water from the unit is 
ps sed to the roof of the building, 
fo a spray system sprays this water 
o\ r the roof, removing considerable 
of the heat load which would nor- 
m lly be placed on the air condition- 
in.’ unit. 

\ series of timeclocks and relays 
st rt and stop the unit so that the 
bu:lding is cooled before the tenants 
arvive in the morning and shut off 
af er the business day is over. 

The fan circuit on the air dis- 
tribution is tied in by separate time- 
clocks to provide ventilation when 
cooling is not needed and also comes 
on periodically during the night to 
freshen the air during the night. 

installation of the ductwork was 
made by Harry Goldsmith & Sons, 


“co 


Richard Pentecost Appointed 
General Sales Mgr. at B. A. C. 


BALTIMORE — Baltimore Aircoil 
Co., Inc. here, manufacturer of 
evaporative condensers and cooling 
towers, has an- 
nounced the ap- 
pointment of Rich- 
ard W. Pentecost 
as general sales 
manager. 


Pentecost has 
been associated 
with the Westing- 
house Electric 
Corp,. Sturtevant 

¢ Div., for the past 
K. W. Pentecost 16 years, accord- 
ing to the announcement. 


Hal Lainson Succeeds Father 
As Dutton-Lainson President 


HASTINGS, Neb.—Hal Lainson 
has been elected president of the 
Dutton-Lainson Co., local manufac- 
turer of air conditioning equipment, 
succeeding his father, H. A. Lainson, 
who becomes chairman of the board 
of directors. : 

The new president has been with 
the company since 1921 where he 
has served recently in the capacity 
of vice president and general man- 
ager. 


Immediate, Substantial Improvement! 


Bakery Chain Finds Business Better, 
Products Fresher In Air Cooled Stores 


BROOKLYN—tThe Ebinger Baking 
Co. here has ordered 30 Typhoon 
packaged air conditioners as part of 
a sweeping remodeling program that 
will bring approximately half the 
chain’s stores up to the very latest 
standards for store modernization. 


In 1949, four Typhoon air condi- 
tioners were ordered as the first of 
the Ebinger stores were modernized, 
and this year four more stores have 
been similarly renovated and air 
conditioned. 

This late-season order for 30 units 
indicates that from the results ob- 
tained by the first eight units, the 
firm is convinced of the value of 
air conditioning for profitable sum- 
mer operation. Next year, it is ex- 
pected that the remainder of the 
stores will also be renovated and 
air conditioned. 

Most of the units ordered so far 
by Ebinger have been of 3 and 5-ton 
capacity. The majority of the 5-ton 
units installed have been connected 
to Typhoon evaporative condensers, 
and in other cases cooling towers 
have been used. 

Each store is cooled with one unit, 


which is located in a storage room 
next to the conditioned area. The 
installation has been standardized so 
that in each case a distributing duct 
runs along above shelves located be- 
hind the counter. 

Arthur C. Ebinger, president of 
the Ebinger Baking Co., says that 
he is convinced of the need for air 
conditioning in all modern retail 
stores. 

“The stores we air conditioned,” 
he says, “showed immediate and sub- 
stantial sales increases after the air 
conditioning units were installed. We 
have also found that the baked goods 
stay fresher, especially during very 
warm weather.” 

Ebinger executives do not believe 
in overcooling their stores. ‘We're 
not operating refrigerators,’ says 
Ebinger. “All we want to do is to 
offer customers a cool place to shop. 
Besides, in order to dissipate the 
baking odors, which if confined tend 
to become too heavy, we use screen 
doors on the front which would make 
anything other than moderate tem- 
perature reduction too expensive to 
maintain.” 


Capital Area Room Cooler 
Sales Hit 2,862 In June 


WASHINGTON, D. C.—A total of 
2,862 room air conditioners and 687 
dehumidifiers was sold by distribu- 
tors in June to retailers in the area 
served by Potomac Electric Power 
Co., according to a recent report 
from the Electric Institute of Wash- 
ington. 

June room cooler sales brought the 
total for the first six months of 1950 
to 6,274 units, compared with 4,500 
for the entire year of 1949. The 
cumulative figure for the first half 
on dehumidifiers is 1,748, against 
1,800 for all of last year. 

A promotional campaign on air 
conditioners staged last spring under 
sponsorship of the EIW was given a 
good share of the credit for the 
spurt in sales. 


Hunt-Spiller Promotes St. Pierre 
To Manager of Industrial Sales 


BOSTON—Harlow F. St. Pierre, 
formerly assistant sales manager, 
has been named to the newly-created 
position of manager of the industrial 
sales division of Hunt-Spiller Mfg. 
Corp., here, producer of refrigera- 
tion and air conditioning equipment 
castings. 


electrical work by Fortunato-Ace 
Electric, and refrigeration by George 
Weigand. 

This installation of air conditioning 
in a general office building is claimed 
to mark the first installation in the 
city of Syracuse where air condition- 
ing is provided from a central sys- 
tem to general office tenants. 


Lee W. Ranney, Jr. Directs 
Ranney Refrigerator Sales 


GREENVILLE, Mich.—Ranney Re- 
frigerator Co. here has announced 
the appointment of Lee W. Ranney, 
Jr., as director of sales. 

He replaces O. R. Perkins who re- 
signed as vice president in charge 
of sales Aug. 1. 

Lee Ranney, one of the third gen- 
eration of the Ranney family, has 
been connected with the company 
since his school days, with the excep- 
tion of the war years when he was 
a member of the United States Naval 
forces. He has worked up through 
every department within the fac- 
tory. 

During the last few years he has 
been in charge of in-factory sales 
operations, and previous to. that 
served in the capacity of service 
manager. 


Aramco Orders Refrs. for 
Saudi Arabian Employes 


NEW YORK CITY—An order for 
100 8.4-cu. ft. Westinghouse house- 
hold refrigerators has been placed by 
the Arabian American Oil Co. for 
use by its personnel in Saudi Arabia, 
Westinghouse Electric International 
Co. announced recently. 

The units will be installed in family 
living quarters furnished by Aramco 


at such operational centers as 
Dhahran, the headquarters; Ras 
Tanura, site of the refinery; and 


Aboaiq, near the company’s main 
producing field. 

efrigerators, electric ranges, fans, 
an. other household equipment are 
Surplied with power by company 
ge -rating stations. Similar facilities 
also provided for Arabian per- 
el. 
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CASH IN 
ON THE 
BIG PROFITS 


© 


OF | 
SUPER-COLD | 


Write for new liberal 
Distributor-dealer 
franchise agreement. 


E 
JPER-COLD 
CORP. 


© EAST FIFTY -MINTH STREET 
* ANGELES 54, CALIFORNIA 


install an ALCO Strainer ahead of every valve 


High-efficiency ALCO Strainers save you dollars 
of time and trouble... more than pay for them- 
selves... by keeping valve-clogging dirt where it 


belongs: out of circulation! 


ALCO Strainers (for Refrigerants, Brine, Water, 


Steam, Air, Gas and Oil) are expertly engineered 


to give you: 


@ maximum screening area with minimum 


pressure drop 


@ long life—all materials rust-proof or corro- 
sion-proof, depending on purpose 


® easy cleaning—all except Types 916, 920 
and 921 can be opened for cleaning without 
breaking the line 


ALCO STRAINERS 


save 


veweneay 


A QUARTER-CENTURY 
OF PIONEERING AND PROGRESS 


Designers and Manu- 
facturers of Thermo- 
static Expansion 
Valves; Evaporator 
Pressure Regulators; 
Solenoid Valves; 
Float Valves; Float 


Switches. 


ALCO HAS REFRIGERATION UNDER CONTROL 


service 


IN 


. 


headaches 


The trustworthy low-cost 


YOUR SERVICE TROUBLES! 


“THROW-AWAY" TYPE 916 


strainer for installations where 
replacement is preferable to servicing 


SEE YOUR ALCO WHOLESALER 


ALCO VALVE CO. 


853 KINGSLAND AVE. “4 ST. LOUIS 5, mo. Wie 
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Smith, Mooney Appointed - 


(Concluded from Page 1, Column 2) 


eration sales in the Chicago district. 

Just prior to the war, he was 

transferred to Carrier’s main office in 
Syracuse as commercial sales man- 
ager. In this capacity, he handled 
the bulk of the company’s govern- 
ment contracts. Immediately after 
the war, Mooney was appointed 
Carrier’s products manager of com- 
mercial refrigeration. 
' Prior to joining Carrier, Mooney 
was connected with General Electric 
in the Rex Cole distributing organi- 
zation at New York. Other previous 
positions include associations with 
R. Cooper, General Electric Chicago 
distributor, and Copeland. 

Mooney is a graduate of Notre 
Dame, class of ’26. He has served as 
chairman of several products sections 
of Air Conditioning and Refrigerat- 
ing Machinery Association and also 
chairman of the joint ACRMA and 
Rema committee on “Small Com- 
pressors.”’ 

He maintains an active membership 
in the American Society of Refrig- 
eration Engineers and is past presi- 
dent of the Central New York 
chapter. 

Smith reports that during the past 
six months, Baker has appointed 43 
new distributors. 

Regional distributor field meetings 
are now currently being held in At- 
lanta, Dallas, St. Louis, Chicago, and 
New York. These meetings are to 
acquaint Baker distributors with the 
corporation’s new policies, improved 
products, and outline Baker’s stepped- 
up advertising and sales promotion. 


Price- Wage Ceilings - - 


(Concluded from Page 1, Column 5) 
ordered to use smaller amounts of 
the vital items, and to use substitute 
materials. The third group probably 
wouldn’t be controlled at all. 

On the matter of industry wide 
cuts, one official is quoted as saying 
“Cutting back total production would 
be a more simple method than cut- 
ting back the amount of material 
going into a product. There would 
be only one thing to check upon and 
control, as contrasted to the dozens 


of items that would have to be 
watched if each material were 
policed.” 


How much would the cutback be? 
Well, under present conditions, the 
guess is that for the refrigerator 
and major appliances industries it 
might be 20%. 


Scare-Buying Down- - 


(Concluded from Page 1, Column 4) 


The Westinghouse appliance plant 
at East Springfield, Mass., which 
returned to work July 31 following 
its two-week vacation, also is at ca- 
pacity production on all but a few 
seasonal products. 

“Demand for our products is 
greater than we can meet,” the sales 
manager added, “and all orders are 
being handled on a strict allotment 
basis. But our prices are being main- 
tained at current levels, and we will 
make a determined effort to keep 
them there.” 

The division’s increased production 
schedules, set up prior to the vaca- 
tion period, are being carried out, 
and they will be maintained at least 
through August and September, 
Newcomb continued. 

“As far as we can tell at this 
time,” he added, “the schedules will 
be continued through the fourth 
quarter and we will remain at ca- 
pacity production on all items for 
the balance of the year.” 

One of the major producers of re- 
frigerators and other appliances 
rendered its following calm appraisal 
of the present situation: 

“Demand is beyond normal, and 
production continues at a consider- 
ably higher rate than would be nor- 
mal for this time of year. All pro- 
ducts are being allocated to the field 
organization. However, there is no 
evidence that there is any great 
degree of hoarding at the wholesale 
or retail level.” 

The “stepping up” of demand from 
retailers of all kinds and sizes has 
died down considerably in the past 
week, one leading manufacturer of 
appliances declared. 

“The ‘panic buying’ of the public 
cleaned out retail inventories,” a 
spokesman for this company ex- 
plained, “and there was a_ short 
period when the dealer was moving 
items as soon as he was getting 
them. But as the pipelines have filled 
up and inventories begin to pile up 
a little again, it has had a sobering 
effect on many dealers.” 


New Nebraska Firm Chartered 


NEBRASKA CITY, Neb.—Central 
Appliance Center, Inc., has taken out 
a Nebraska charter with two Omaha 
lawyers, David E. Beber and Yale 
Richards, as directors. Alvin Livings- 
ton of Nebraska City is resident 
agent, and the company which is 
capitalized at $10,000, will sell at 
both wholesale and retail commer- 
cial, household, and farm appliances. 
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Hamilton Ups Drier Price 
$10, Starts Allocating 


TWO RIVERS, Wis. — Hamilton 
Mfg. Co. has increased the price of 
its automatic clothes driers $10 be- 
cause “material costs have advanced 
to the point where we cannot con- 
tinue to sell it at the suggested price 
of $239.50,” the company manage- 
ment stated. 

Effective Aug. 7, the model for- 
merly sold at $239.50 will retail at 
$249.50 east of the Rockies and 
$259.50 on the West Coast. If costs 
continue to rise, particularly for steel, 
further increases are possible, the 
company stated. 

Hamilton also revealed that it is 
allocating its products. Demand is 
said to be beyond the ‘wildest esti- 
mates” and output has fallen steadily 
behind orders during the _ recent 
weeks. 


$10 Boost Takes Effect 
On Most Estate Ranges 


HAMILTON, Ohio—Estate Stove 
Co. here has increased the retail 
prices of all its ranges except model 
5040 by $10 and placed shipments 
on an allocation basis. 

The quota policy, necessitated by 
a flood of orders, is based on sales 
from January through June 30. No 
changes were made in the prices of 
heaters. 

At the same time the company an- 
nounced that it has abandoned plans 
for participating in the Old Stove 
Roundup and has cancelled a heater 
promotion scheduled for Aug. 14 to 
Sept. 30. 


Youngstown Postpones New 
Dishwasher Till Sept. 10 


YOUNGSTOWN, Ohio — Introduc- 
tion of the new Youngstown Kitchens 
dishwasher, scheduled for the latter 
part of this month, has been post- 
poned until Sept. 10, it has been an- 
nounced by Mullins Mfg. Co., which 
will make the unit. 


- REFRIGERATORS-- 


ae 


~ ARE SCIENTIFICALLY DESIGNED IN BALANCE WITH 


REFRIGERATION 


The complete ete HUSSMANN Line of Display Refrigerators is designed to meet ] at every yery” 
- selling need in the modern food store. And, balanced to HUSSMANN Refrigeration — 


Systems, each unit is designed to meet every Refrigeration need, as well! 
an recommend HUSSMANN with complete confidence. = t™ 


3 @ R 


HUSSMANN Refrigeration, Inc. * Hussmann Bldg. * St. Lovis 6, Mo. 
uddy Freeborn Co., Ltd., Brantford, Ont., Hussmann Canodian Subsidiary 


i : ental aye Pet eee 


The delay was blamed upon the 
problem of obtaining shipping facili- 
ties to get sample stocks out to dis- 
tributors. The normal heavy load at 
this period caused by harvesting of 
crops, plus the Korean situation, has 
resulted in a very tight situation in 
freight space, it is said. 


remain unchanged, it was stated by 
the company. 
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American Central To ‘Pro-Rate 
Shipments of Kitchen Products 


CONNERSVILLE, Ind.—A_ plan 
for pro-rating its kitchen products to 
insure fair distribution to its dis- 
tributors has been adopted by the 
American Central division of Avco 
Mfg. Corp., F. F. Duggan, general 
sales manager of the division an- 
nounced recently. 

The plan went into effect on Aug. 
1, Duggan said. 

He noted that commitments al- 
ready accepted for builders projects 
or in which definite “shipping 
schedules have been given are not 
included in the allocations plan. 


Higher Production. Costs 
Force 6-10% Coleman Hike 


WICHITA, Kans.—All types of 
Coleman home heating equipment 
have been placed on allocation effec- 
tive as of July 15, the Coleman Co., 
Inc., here has announced. 

At the same time, the company an- 
nounced that it was raising prices on 
most of its oil space heater models 
from 6 to 10%. Increasing costs of 
production since the first of the year 
necessitated the price hike, the com- 
pany declared. 


Odin Raises Price of Lines’5% 


ERIE, Pa. Price increases 
amounting to about 5% on all lines 


| were announced by the Odin Stove 
| Co. here recently. 


Latest Firms Announcing Price 
Increases, Allocations, Or 
Production Limitations 


* * 2% 


Whirlpool Laundry Equipment 
Goes on Quota After Strike 


CHICAGO—When the strike at 
Whirlpool Corp. is ended, the com- 
pany will begin allocating shipments 
of its home laundry equipment to 
distributors and dealers, it was an- 
nounced last week by Robert M. 
Mitchell, sales manager for Whirl- 
pool. 


Artkraft Discontinues 4 
Models Due to Shortage 


LIMA, Ohio—To conserve steel 


and hardware, the Artkraft Mfg. Co. 
here will concentrate on three of 
its Universal refrigerator models 
and stop production on four others, 
it was reported here recently. 

The three models the company 
will continue to produce are the 9- 
cu. ft. master deluxe with evapora- 
tor across the top, and 9-cu. ft. with 
U-type evaporator, and the §8.2-cu. 
ft. master deluxe. 

The four models which the com- 
pany will discontinue manufacturing 
are the 9-cu. ft. master and standard, 
and the 8.2-cu. ft. deluxe and stand- 
ard. 

A company official emphasized 
that these models had not been 
dropped from the line but just tem- 
porarily discontinued, pending 
possible changes in the supply situa- 
tion. : 


17-10% Higher Prices Will 
Apply to Some Ekco Items 


CHICAGO—Price increases rang- 
ing from 1 to 10% on many of its 
housewares using stainless steel and 
aluminum were announced by Ekco 
Products Co., here, recently. 

A majority of the company’s prod- 
ucts were not affected, Ben Ragir, 
president said. Changes occurred in 
the prices of kitchen tools, flatware, 
cutlery, and aluminumware except 
pressure cookers and copper bottom 
items. 


Allocation Begins at Sunbeam 


CHICAGO—Faced with a deluge 
of “fantastic orders,” Sunbeam Corp. 
has announced that it will allocate 
its products to distributors based on 
their past performance. 


Qe 


NRDGA Hits ‘Gouging’ - 


(Concluded from Page 1, Column 4. 
liveries unless contract prices were 
kept. The bulletin said: 

“Of course you know that whe 
you place an order for merchandis: 
and it is accepted by the manufac 
turer, that constitutes a contract be 
tween you and the seller. Thereafter 
you are entitled to receive the good 
you have ordered at the price whic 
was agreed upon between you an! 
the seller. 

“No matter what may happen ii 
the market, it is your right to ge: 
delivery of the goods ordered at the: 
agreed-upon price. 

“The entire business structure «f 
the nation is based upon the sancti ; 
of contracts. If the day ever com 5 
when businessmen generally renoun: e 
their contracts we shall be living a 
a shambles and the bedrock f 
civilized life will disappear.” 

The bulletin added: 

“Disturbing times such as the e 
always do bring to the front te 
fellows whose principles are limit d 
to merely a desire for as much gan 
as can be had. When they see oth r 
prices going up, it is a temptation o 
raise their own prices and to tell tie 
man whose order has been tak: on 
previously, ‘If you want us to G»- 
liver, you will have to pay more. ” 

In addition to refusing ordeis, 
dealers should carry protests against 
such action to the top executives of 
manufacturing companies, the bul- 
letin urged. 

Department store executives warn- 
ed that price-gouging by manufac- 
turers would be remembered. Stated 
one of them: 

“During the sellers’ market of 
World War II we were faced with 
the identical situation. A_ refriger- 
ator manufacturer kept pushing 
prices higher and higher at a time 
when we had evidence that shortages 
did not yet exist. 

“We have not handled this line 
since that time and a number of our 
competitors who had the same ex- 
perience have also dropped it. Mer- 
chants do not forget these unscrupu- 
lous practices quickly.” 


Imperial Sets Up West Coast 
Warehouse To Speed Deliveries 


CHICAGO-—A warehouse designed 
to give West Coast distributors rapid 
delivery on its products has _ been 
opened at 1341 S. Hope St., Los 
Angeles 15, Calif., by the Imperial 
Brass Mfg. Co. here. 

The warehouse carries stocks of 
Imperial tube fittings, tube working 
tools, shut-off valves, and a com- 
plete line of Imperial refrigeration 
valves, fittings, driers, and tools. 

Gordon Duerr, West Coast sales 
manager, is in charge of the ware- 
house. 


Promotion plans for the dishwasher } 
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Thermostatic 
Expansion 

Valve 


5900 TRUMBULL AVE. 
DETROIT 8. MICHIGAN 
Division ot Amrnican Ranutor & 
Standard Sanitary corroration 
Canadian Representatives: RAILWAY 
& ENGINEERING SPECIALTIES, LTD.— 
Montreal, Toronto, Winnipeg 
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Time-Payment Plan Fails 
To Sell Room Coolers In 
Neb. Despite Promotion 


OMAHA, Neb.—The ‘deferred’ 
me-payment plan doesn’t make a 
articularly effective promotional 
1eme for selling air conditioning 
nits, at least in the experience of 
.e Sol Lewis Co. here. 

Lewis pointed out that while one 
the coolest summers in history 
Nebraska probably had a lot to 
with it, of the units -that his 

ganization sold this year, only one 
» as on the payment plan despite 
avy promotion of a credit scheme. 
The Omaha appliance dealer was 
e of the first, if not the first, in 
‘ebraska to play up the theme of 
“say only during the summer 
onths” on air conditioners. Early 
st spring he began the advertising 
campaign both through newspaper 
alvertisements and large window 
sgns. Typical advertisement copy 
ran like this: 


tso- 


— 


™m™ 


“At Sol Lewis Co., 2010 Farnam, 4 


ADVERTISING KIT: 


NEW YORK CITY—A series of 
“time-saving and idea-making” stand- 
ardized advertising and sales promo- 
tion forms has been developed by 
the sales promotion division of the 
National Retail Dry Goods Associa- 
tion for dealer and manufacturer use. 

The series, created through a year 
of intensive study, was designed to 
“stimulate more resultful advertising 
and at the same time simplify its 
creation and production,” according 
to Howard P. Abrahams, manager of 
the division. 

It is the work of a committee 
headed by Budd Gore, advertising 
manager of Marshall Field, Chicago. 
Before preparing the forms, the com- 
mittee investigated the advertising 
preparation methods of a large cross- 
section of the country’s stores. 

The series consists of five forms: 
an advertising request form for 
buyers; an advertising copy form; 
an advertising proof and result re- 
port; a post-mortem form; and a 
promotion job ticket. 


The advertising request form tells 
the buyers what information to pass 
on to the advertising department. 
The advertising copy form provides 
the copywriter with specific informa- 
tion as to what should be included 
in his advertising. 

The advertising proof and result 
report is attached to the final proof 
that the buyer sees. It is passed 
around to the salespeople so they 
will know what was advertised and 
when and where. Later, the buyer 
enters the sales results. 

The post-mortem form is used to 
indicate what was good or bad about 
the promotion, to determine whether 
it should be repeated. Full costs also 
are included. 

Everything pertaining to the pro- 
motion is kept in the promotion job 
ticket, a 12-in. by 15%-in. envelope. 
This provides a permanent, complete 
record. On the outside of the en- 
velope are spaces for data on adver- 
tising used, displays, special events, 
public relations, shopping, costs, etc. 


NRDGA Forms Help Dealers Create 
Their Own Promotional Material 


The forms are available for a small 
charge from the Sales Promotion 
Div., National Retail Dry Goods As- 
sociation, 100 West 31st St., New 
York 1. 


Makdad Gets Ownership 
Of Allen Supply Co. 


ALTOONA, Pa.—Charles C. Allen, 
owner of the Allen Supply Co., re- 
frigeration equipment parts whole- 
saler here, has announced that the 
firm has been taken over by Elias 
“Charlie” Makdad, who will continue 
the business under the same name. 

Allen said that he is no longer 
connected with the business and has 
assigned all franchises, sales agree- 
ments, territorial rights, goodwill, 
stock, and fixtures to Makdad. 

He added that Robert Ryan, who 
has been with the company almost 
since its inception will continue with 
the firm. 


Commercial Price-Protection 
Set Up by American Stove 


ST. LOUIS—A price protection 
plan on Magic Chef commercial 
equipment, designed to discourage 
panic buying, was announced re- 
cently by L. L. Peters, commercial 
sales manager of the American 
Stove Co. here. 

Under the plan, the manufacturer 
will guarantee prices for 90 days 
from date of the dealer’s bid, pro- 
viding the date, name of customer, 
address of installation, and a list of 
Magic Chef commercial equipment 
is recorded with the manufacturer. 

Upon notification that the award 
has been received, the company will 
extend price protection to cover 
shipment to a maximum of _ six 
months from the original bid. 


Hill’s Clothes To Be Aired Out 


MIAMI, Fla.—Hill’s Fine Clothes, 
now located at 9 W. Flagler St., 
here, will occupy new and larger 
air conditioned quarters soon. 


AT 4485—Open evenings, Mon. thru )_ 


Fri. . . . Phileo Air Conditioners for 
homes and offices, $32.23 per month. 
Get ready now for hot weather. 
When it is hot, you can KEEP COOL. 
Get the facts now. Pay only during 
the five hot months of the year... 
you pay nothing else until 1951... 
then you complete your payments 
during the five summer months... .” 
Lewis pointed out that most of 
the air conditioner sales in 1950 were 
made earlier in the season when more 
provident home owners and small 
office men decided to ‘get the jump” 
on the hot Nebraska summer, which 
incidentally, failed to follow suit. 


Electricold Plant Closed; 
Petition for Dissolution 
Is Filed by Stockholder 


ROCHESTER, Minn.—The plant of 
Electricold, Inc., here, formerly Kepp 


Electric Co., has been closed and a 
petition for involuntary dissolution | 
of the firm filed in the District Court 
of Olmsted County by L. A. Kepp, 
a stockholder. 

The petition was 
ground that the corporation has been 


filed on the | 


unable to meet its obligations when | 
due, according to a notice addressed 
to Electricold creditors by M. E. 
Cosgrove, secretary. 
A hearing on the petition is sched- 
uled to be held at the Court House | 
in Rochester on Friday, Sept. 1, | 
| 
| 


| 
operating at a loss and has been . 

| 

| 


starting at 10 a.m. 

“This is not a liquidation proceed- | 
ing,’ Cosgrove said, ‘‘and in no way | 
affects the right of the creditors to | 
take such action as they may deem 
necessary. 

“The Olmsted County Bank & 
Trust Co., Rochester, Minn., has been | 
appointed temporary receiver pend- | 
ing said hearing, merely for the 
purpose of conserving whatever 
assets there may be until some more | 
definite action is taken.” 


Gene White Buys Partner’s 
Interest In Ideal Sales Co. 


MINNEAPOLIS—Gene White has 
purchased the interest of L. E. Nel- 
Soo in the Ideal Sales Co. here. The 
co pany was formed*two years ago 
by White and Nelson to handle dis- 
tr ution and sales of the Ideal Dis- 
Pr ser Co.’s products in Minnesota, 
\W -consin, North Dakota, South 
[D ota, and part of Michigan. 

hite, a veteran of many years 
€ rience in the refrigeration field, 
Ss that the company also will 
! ‘et nationally a line of open-type 
b rage coolers, a bottle carrier for 
S ial events, and “Can-Tite” a spe- 
C y for ice cream firms. 


In the Spotlight: 


WILSON 


FREEZERS « 
MILK COOLERS « 

_ COMMERCIAL 

REFRIGERATION 


tion” 


ahnigeration Equipment 


—! WINNING 
COMBINATIONS... 


Columbus and the Sanfz Mari... 


When Christopher Columbus set sail, seeking a 
western passage to the fabulously rich markets of 
the Far East, few save his royal patron, Queen 
Isabella, thought he would succeed. Though he 
never reached the Orient, his discovery of the 
glorious New World made a 
of Columbus and his flagship, the Santa 
Maria, that history has seldom seen equalled. 


winning combina- 


QUIET OPERATION. 


Plus: 5-YEAR PROTECTION PLAN « 


+ HIGH-TORQUE, REFRIGERANT-COOLED MOTORS + 


NEW SUPER-TOUGH 
BRONZE FINISH + SPACE-SAVING COMPACTNESS * LIGHT WEIGHT 


SMOOTH, 


they get immediate attention . . 


ning com 


tion Division, Dept. 


FrowERED BY — 


handling parts stocks. 


S UPERMET 1 


Models for every electric refrigeration and air conditioning use... %4 to 5 H. P, 


agate ’ 


SSSR 


Sippermente, 


Manufacturers of refrigeration and air conditioning fixtures have 
made an important discovery, too. They've found that a good fixture 
plus Servel Supermetic make an unbeatable combination. 


That's because Supermetic’s superior performance in all types of applica- 


tions has won wide acclaim from users everywhere. 


Furthermore, Servel’s 5-Year Protection Plan relieves manufac- 


turers of field replacement problems, eliminating the expense of 


In every area there are Servel wholesale suppliers who carry re- 
placements for all models. When the need arises, local dealers or serv- 
ice engineers go direct to the near-by wholesale parts depot where 
. prompt action. 


Products equipped with Servel Supermetic can be sold anywhere with 
full assurance of complete customer satisfaction. All fractional size Super- 
metics (14 through % H.P.) are covered by Servel’s 5-Year Protection 
Plan. Larger models are warranted for a full year. 


Write or ase today for details of how this “win- 

ination” will fit into your plans for more 
sales, bigger profits. Servel, Inc., Electric Refrigera- 
A-82, Evansville 20, Indiana. 


Cc 
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- 86% in 1948. Conversely, net dollar 


AIR CONDITIONING & REFRIGERATION NEWS, 


AUGUST 14, 1950 


NARDA SURVEY: 


CHICAGO—A 4% decline in dollar 
sales and a 31% drop in dollar 
profits in 1949 compared with 1948 
were experienced by members of the 
National Appliance and Radio Deal- 
ers Association who participated in 
the association’s fourth-annual costs- 
of-doing-business survey and gave 
comparative figures for both years, 
according to a report on the survey. 

“This was the ‘average’ or ‘com- 
posite’ result for 70% of all dealers 
reporting, washing out the usual 
wide variations among the individual 
dealers,” said Richard E. Snyder, con- 
sulting economist who prepared the 
report. 

The survey also disclosed that: 

1. The average NARDA dealer’s 
net profit ratio to net sales in 1949 
rose to 5.2% from 4.6% in 1948, a 
drop in the cost of goods sold ratio 
being the main reason. 

2. Total operating costs increased 
again in 1949 for the third straight 


“Net sales. This is the base on 
which the other operating measure- 
ments rest. Expressed as 100.0 (per 
cent or dollars), net sales become 
the whole of which the other elements 
are the parts. ... Net sales covers 
sales of merchandise plus revenue 
from service. Revenue from service in 
1949 was 8.4% of new sales. 

“Cost of goods sold. (Inventory at 
cost as of Jan. 1, 1949, plus all pur- 
chases at cost during 1949 minus in- 
ventory at cost as of Dec. 31, 1949. 
Includes cost of merchandise as well 
as costs of service parts and 
supplies. ) 

“The cost of goods sold ratio to net 
sales at the ‘national’ or ‘average’ 
dealer level in 1949 was 67.2%. 
This can be interpreted as $67.20 out 
of each $100 of net sales. It com- 
pares with $68.70 for 1948, $67 for 
1947, and $66.10 for 1946. Dollar 
costs of service parts and supplies 
amounted to 6% of total dollar costs 


Profits Drop 31% as Sales Volume Slips 4% 
For 1949, Ratio of Net Profit to Sales Up 


of merchandise and service parts in 
1949. 

“Gross margin. (The difference be- 
tween net sales and cost of goods 
sold; otherwise known as ‘gross pro- 
fit.’ ) 

“In 1949 the over-all gross margin 
ratio amounted to 32.8% of net 
sales, or $32.80 for every $100 of net 
sales. This was $1.50 more per hun- 
dred dollars of net sales than was 
realized by the average NARDA 
dealer in 1948 when the ratio was 
31.3. It was below the 1947 and 1946 
ratios, which were 33 and 33.9, re- 
spectively. . 

“Total operating costs. (The sum 
of the operating cost ratios for the 
various cost factors covered in the 
survey schedule. ) 

“In 1949, the average NARDA 
dealer’s operating cost ratio ‘was 
27.6% of net sales, compared to 26.7 
in 1948, 26.2 in 1947, and 25.4 in 


(Continued .on next page) 


Table 1—Appliance Sales Breakdown by Product Type 


Appliance 1949 1948 1947 
oath dee GUdG 25 ka Dane Rha ee eee 100.0 100.0 100.0 
DINE, hdc cae Skesa es daneer ees 27.8 28.6 24.0 
WORRIES THACRINGES. on. 6 cic ccscceccess 14.1 16.9 18.0 
IE oa ids kc eee eew eine eea nase 11.3 Se. ~~ eas 
eee eee CUTE eee ere 10.0 12.2 13.0 
EEE, oa ered kas Peet eee anes ces Ta 7.8 17.0 
Wey UOIOED: okie eiedeadesuyeces Ase 1.4 3.0 
ET EO oie havioaeecdscee aca saeaees 27.9 28.7 25.0 

NUE. Fils 54s EKG WEES SER WECA CONOR 3.1 2.5 

IR reper a ee 1.6 2.0 

po ROPER eT COT Eee 1.6 1.6 

Other major appliances ............ 12.5 15.8 

All small appliances ............... | 6.8 


Table 2—Per Cent of Total Sales of Each Item Involving a Trade-in 


Per Cent of Total Sales——— 


1946 


Trade-In Per Cent of Total Sales 


Appliance 1949 1948 1947 
UNTMUURIIO, 3c 656s GGG eas Ede 35 18 11 
Washing machines .................; 41 27 19 
PN, (Sacha Wks h Awe eles uae oe eee ea 26 16 9 
WRN CHORMIOUS  .oscics hose vacsacce’ 31 22 26 


1946 


year. o~— 


3. Gross margin was higher in 1949 
than in 1948. 

4. The average dealer turned his 
inventory 3.8 times. 

5. The trade-in ratio to total sales 
of four key  products_ increased 
sharply, continuing the rising trend 
since 1946. 

6. Service operations expanded 
again. 


Copies for Sale at $1.00 


Single copies of the survey report 
may be obtained from NARDA, 
Merchandise Mart, Chicago 54, IIL, 
for $1. A sliding scale of prices has 
been set up for quantity purchases. 

“Dollar sales increases for 1949 
were shown by 38% of the NARDA 
dealers participating in the survey, 
while sales declines were reported by 
62% of the dealers,” Snyder’s re- 
port stated. “In 1948, 66% of the 
dealers showed increases over 1947 
and 34% showed declines. 

“Net dollar profit was shown by 
87% of the dealers in 1949 against 


losses were shown by 13% . . . while 
such losses were reported by 14 of 
the dealers covered by the 1948 sur- 
vey. 

“(The 13% of the dealers showing 
net losses in 1949 included large 
dealers whose losses’ contributed 
heavily to the 31% decline in dollar 
profits for the 70% of the dealers 
mentioned previously. )”’ 


More Trade-In Transactions 


The study also revealed a ‘‘marked 
expansion” in the degree to which 
trade-in transactions accompanied 
sales of refrigerators, washing ma- 
chines, ranges, and vacuum cleaners 
(see Table 2). 

“The rising trend of the trade-in 
ratios is a rough indicator of the 
rate at which the industry is emerg- 
ing into a ‘replacement’ market 
from one in which population growth, 
new family formation, and new resi- 
dential building activity were domi- 
nating factors in stimulating ‘new’ 
demand,” the report said. 

“Supplementary information 
gathered from dealers in June, 1950, 
indicates that the high trade-in ratio 
to sales experienced in 1949 are pres- 
ent in the current year as well.” 

The 1949 survey called for in- 
formation on two elements not mea- 
sured in previous studies: dealer in- 
ventory position and selling space. 

Analysis of inventory figures 
showed that the dollar value of mer- 
chandise inventory held by the ‘aver- 
age’ NARDA dealer at the end of 
1949 was 16% below the dollar value 
at the beginning of the year. The 
figures also indicated an average 
merchandise turnover of 3.8 times a 
year (there were wide variations 
from this among individual dealers). 

The survey also asked for floor 
area figures reflecting the number 
of square feet of selling space so re- 
tail selling efficiency could be mea- 
sured roughly by relating dollar 
sales volume to this space. Data ob- 
tained disclosed that the “average” 
dealer’s sales per square foot of sell- 
ing space amounted to $73.20. 

In analyzing national operating 
cost and profit ratios (see Table 3), 
Snyder noted that although total op- 
erating costs went up from 26.7% 
of net sales in 1948 to 27.6% in 
1949, so did the profit ratio to net 
sales. (4.6% to 5.2%). The explana- 
tion, he said, is in the fact that cost 
of goods sold declined. 

A comparative analysis of the in- | 
dividual cost and profit ratios shown 
in Table 3 was made, in part, as 


follows: 
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Your Deepfreeze Distributor Helps 
You with Effective Sales Planning! 


With your Deepfreeze Franchise you receive com- 
plete, expert selling support. Your experienced 
Deepfreeze Distributor is always ready and willing 
to assist you in every detail of successful merchan- 
dising and promotion. He supplies you with power- 
ful package promotions that mean Deepfreeze 


appliance sales for you. 
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famous name Deepfreeze appliances. 


When You Put Your Name on a Jeenireeze 
Franchise, You Have Signed to Sell America’s 
Fastest Growing, Best Supported Appliances! 


You take an important step in the advancement of 
your business when you sign your Deepfreeze 
Franchise. You prepare the way for building a 
steady, constantly growing, sound business. . . you 
' are set for maximum sales with four fast-moving 
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Table 3—National Operating Cost and Profit Ratios, Table 4—Gross Margin After Exclusion of Service Elements 19 49 B U si in e SS C 0 sts 
1949-1948-1947-1946 Po 1949 1948 1947 ° 
oe Your Net sales (merchandise only) .............. 100.0 100.0 100.0 Compared with 1948 
— National Averages—— _ Figures — ly) 68.8 70.2 67.8 
10.0 - Biome 1949 1948 1947 1946 1949 Cost of goods sold (merchandise only).... : , ‘ 
a a Lf errr rrr er re. 100.0 100.0 100.0 100.0 100.0 Gross margin on merchandise only......... 31.2 29.8 32.2 In New Narda Report 
2. CRE CE Gee MRE? ik chines ccc 67.2 68.7 67.0 66.1 — Gross margin before exclusion of 
2.0 Gross margin (line 1 minus line 2). 32.8 31.3 33.0 33.9 — service (from Table 3) .............++0-+: 32.8 31.3 33.0 (Orationsd: tien weed, aad 
Total operating costs (A thru E).. 27.6 26.7 26.2 25.4 ——~ sigan 
7.0 A kbeeteieties 19.1 18.6 18.2 18.0 oor 1946. This indicates a continuously 
3.0 . preggers <A bs cmekonh saw ees ‘ ee a a rising trend in the operating cost 
3.0 SEE lassie ...:... aie as ‘ , an Y 7 * ratio since 1946... . Individual ele- 
(2) ORMiGe SAIATIC’ ......00065: 2.0 1.8 t i — % Change In % Change In mene the operating com; fate 
(3) Salesmen’s pay ........... 5.5 5.5 4.8 4.8 — “* “ eg ser ae pe natagac —- 
> ees hae aed Dollar Sales Dollar Profits Dollar Sales Turnover Administrative costs. (The sum of 
and expenses ............-- 4.7 4.7 4.1 3.30 — Group* 1949/1948 1949/1948 Per Sy Ft. __ —b Poe» bed meet i 
(5) Delivery expense ........ 1.7 1.7 £ : ee een oe ee =. -29.1 $100.90 5.1 ron rd oy - thaw i “ey a be’ oe 
B p Mtl — oe ed s <s e- pent Oe +xaxdecceee ees -11.4 -33.9 69.80 3.5 amounted to 19.1% of net sales in 
le-In C. Advertising expense ........... 25 26 21 #19 — eee re - 0.6 -27.7 55.64 2.5 pro page yo toe. Sees Gila 
D. Bad debt er os 0.2 0.2 0.2) EE aa -15.6 -65.6 41.00 1.6 there is seen a continuously rising 
les E. All other GHEONOE nce dsivcsade 3.2 2.5 2.7) 1.8 ae wieiieaan “cs 21.0 $ 73.20 3.8 cost trend since 1946. 
1946 ; Net operating profit eer - 4. : : , “(1) Owners’ and/or managers’ 
9 (lines 3 minus line 4) ............-. 5.2 4.6 6.8 8.5 —_— —- salaries. Payments for this purpose 
: — y *Group A—Dealers with net sales above $250,000; Group B—net sales accounted for 3.5% of the average 
‘ *Includes revenue from service. *Includes cost of service parts and supplies. between $150,000 and $250,000; Group C—net sales between $75,000 and $150,000; NARDA dealer’s net sales . . . in 
. t.vot segregated in 1947 and 1946 survey schedules. Group D—net sales below $75,000. 1949. The same ratio applied in 1948 
10 _ for this cost element. 
2 ‘| “The full significance of this ratio 
is somewhat beclouded because some 
dealers draw against profits instead 
, of paying themselves salaries and 
the survey data do not indicate the 
extent to which this was true. 
“Furthermore it is not possible to 
i aw e deduce the degree to which salaries, 
as such, were by-passed in favor of 
working capital accumulation. An 
apparently low salary ratio may 
merely reflect an owner’s desire to 
; build up a cash reserve. 
" “(2) Office salaries. In 1949 the 
average NARDA dealer paid out $2 
: of every $100 of net sales for office 
salaries, compared to $1.80 in 1948. 
No data for 1947 and 1946... . 
“(3) Salesmen’s pay. (Includes 
salaries, commissions, draws, over- 
rides, bonuses, prizes, and expenses. ) 
' The national NARDA dealer average 
for this expense amounted to 5.5% of 
net sales in 1949, unchanged from 
1948, but higher than the 4.8 ratio 
posted for both 1947 and 1946. 
“(4) Servicemen’s wages and ex- 
penses. The average expense ratio 
HOME FREEZERS © REFRIGERATORS * ELECTRIC RANGES ¢ ELECTRIC WATER HEATERS for this element was 4.7% of net 
sales in 1949, same as in 1948. In 
1947 it was 4.1 and in 1946 was 3.3. 
The rising tide of trade-ins, along 
with intensified problems of installa- 
tion and repair of new-type electrical 
products, suggests that this expense 
‘ ratio is more likely to rise -or re- 
All Are Consumer-Accepted .. . All Are Consumer-Preferred! . a. i Se main stabilized than to fall. 
ss — . eee . me ee a “(5) Delivery expense. (Includes 
, They are made in the same fine tradition that pioneered and — ee te bean ee ween, Glleuey epmaams. taniae 
. ~ ne ‘ are" ance, and equipment depreciation.) 
developed the world’s first and best home freezer! ia at the "Ges ap rie Tits eupenss faster remied the 
| = PEERS R AN: f ee same ... in 1949 as in 1948, at 1.7% 
The famous Deepfreeze trademark.has the recognition and respect mn P a a 
an ; 
of potential customers. It won consumer confidence through home “(6) Other administrative expense. 
freezer fame . . . now it is the same standard of high quality in (Includes all office supplies, collec- 
P three new lines—Deepfreeze Refrigerators, Deepfreeze Electric : oe pl — q wae Per monraggys 
Ranges and Deepfreeze Electric Water Heaters. Consumers look to | ; . 3 . nog 4 + + net 9 gong 
P — ° ee Refrigerators a a a ; ; } in , again ‘ , 
1 Deepfreeze for exclusive, better-living features they want most in all sare hist uada tee oul sitet 3 -_— data for 1947 and 1040. er ae 
l four famous name Deepfreeze appliances. Only Deepfreeze Dealers ator with the Deepfreeze Freezer Com- . “Seen sapenie, hag ‘t, 
. : : a eat, , janitor service, etc., an 
4 benefit by the sales-pulling power of this registered trademark. in the yee yr building owners, also 


such items as property taxes and in- 
surance, repairs, mortgage interest, 
and depreciation). 

“The average NARDA dealer paid 
out $2.60 for occupancy from every 


National Advertising Tells the Deeptreeze 
Story to 68,000,000 Readers! 


» Sake ai $100 of net sales in 1949. This com- 

: : .. Where work ends automatically P ys pared to $2.80 in 1948, $3 in 1947, and 
You’ve seen the great Deepfreeze appliance advertising. Full color on your sales begin! 5 all-new models.. e $8.70 in 1946. 

page ads feat the D f H F Food Bank P ; fe t It's ye AE OS ee “Advertising expense. (Includes 


motion and tie-in with Deepfreeze Dealer’s local campaign in these 
leading national magazines: 


vertising, direct mail, billboards, 
radio, and window trimming expendi- 
tures. ) 

“The average NARDA dealer ex- 
pended $2.50 for advertising and pub- 
licity for each $100 of net sales in 
1949 compared to $2.60 in 1948, $2.10 
in 1947, and $1.90 in 1946. The 
slight drop in this expense ratio in 
1949 from 1948 thus marked a halt in 
the rising trend that was noted be- 
tween 1946 and 1948. 

“Bad debt losses. (Receivables 
classed as uncollectible and/or re- 
SCOSSHHSSSSSSSSHSSSHESSSHSSSSESEHHEEE ; serves set up to cover losses.) The 
expense ratio for this item averaged 
20 cents for every $100 of net sales 
in 1949, same as in 1948 and 1947. 
Not segregated in 1946. 

“Having conducted several costs- 
of-doing-business surveys for NARDA 
as well as other trade groups, this 
economist has been impressed by the 
fact that a significant proportion of 
the retailers submitting cost data 
. . . fail to enter any figures under 
‘Bad Debt Losses.’ 

“This suggests that a great many 
dealers . . . may be understating 
their total costs and, consequently, 
are paying higher-than-necessary in- 
come taxes... . 
| (Concluded on next page) 


S.TURDAY EVENING POST e BETTER HOMES & GARDENS e SUNSET 
LADIES’ HOME JOURNAL e COUNTRY GENTLEMAN e CAPPER’S FARMER 
FRM & RANCH WITH SOUTHERN AGRICULTURIST * AMERICAN HOME Ss Oli ai gail 
McCALL’S @ AMERICAN MAGAZINE ee all-new models! There's a 

eeze Water Heater for every home, 


x * * 


30 Buy THE NAME... 


| Deentreeze 


© 1950 Deepfreeze Appliance Division, Motor Products Corporation 
HOME FREEZERS e REFRIGERATORS 
ELECTRIC RANGES e ELECTRIC WATER HEATERS 


See what the Franchise 


with a Future will do for you! 


Find out what Deepfreeze will do right now to help you 
sell. Have your Deepfreeze Distributor explain the 
Deepfreeze Franchise. Ask him about the national adver- 
tising program and the many practical selling aids available 
to Deepfreeze dealers. Don’t delay—see your distributor 
—or write direct to Deepfreeze Appliance Division, 
Motor Products Corporation, North Chicago, Illinois. 


@eeeeeeeeeeeeeeeeeeeees 


y the products of the Deepfreeze Appliance Division, Motor Products Corporation, North Chicago, 
viS, can carry the trademark Deepfreeze registered in the United States Patent Offices. 
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Narda 1949 Business Cost Survey-- 


(Concluded from preceding page) 

“It is the opinion of this analyst 
that Department of Commerce esti- 
mates of the total net income of all 
U. SS. unincorporated _ businesses, 
based on income tax returns to the 
U. S. Treasury, are greatly in error 
on the long side because they reflect 
overpayments by small businessmen 
who have made inadequate allowance 
for such factors as depreciation costs, 
bad debt losses (or reserves), and 
the effect of excessive markdowns, 
for example. 

“Net operating profit. This end-re- 
sult ratio amounted to 5.2% of net 
sales in 1949 compared to 4.6% in 
1948, 6.8% in 1947, and 8.5% in 
1946. 

“As we explained earlier in this 
report, the rise in the profit ratio 
from 1948 to 1949 was due to a de- 
crease in the cost of goods ratio off- 
setting an increase in the total op- 
erating cost ratio. 

“If the latter ratio continues to 
rise... the average dealer’s avoid- 
ance of net loss will depend upon 
his ability to do a shrewder job of 
purchasing along with more efficient 
inventory control. 

“If manufacturers’ costs tend to 
rise, the dealer will find it increas- 
ingly difficult to obtain discount con- 
cessions. In such a case, he will do 
well to take a long look at his op- 
erating cost structure and exert 
every effort to resolve any unusual 
maladjustments therein.” 

As in past years, the survey pro- 
vided for a special analysis of servic- 
ing (see Table 4). The questionnaire 
called for the inclusion of revenue 
from service operations in net sales, 


and the inclusion of cost of service 
parts and supplies in cost of goods 
sold. 

“The service operation has _ in- 
creased in importance from year to 
year and, because of the possible dis- 
torting effect of this factor on the 
dealer’s gross margin ratio, it be- 
comes desirable to determine what 
the gross margin would be on mer- 
chandise only,” it was explained. 

“This tabulation indicates that 
gross margin on merchandise only is 
less than gross margin on merchan- 
dise combined with service. This has 
been true in all three years for which 
this special analysis of the influence 
of service on gross margin has been 
shown. 

“It will be to the advantage of any 
dealer with a service operation to 
know the degree to which this op- 
eration affects his total gross margin. 
A separate gross margin ratio should 
be derived for merchandise only. 
This automatically excludes the in- 
fluence of service revenue and costs 
of service parts and supplies. Nego- 
tiations involving trade discounts on 
merchandise require that this be 
done, if a true picture is to be had.” 

Also, the report presented separate 
tabulations of income and _ profit 
ratios for four specific dealer sales 
volume classifications (see Table 5). 
Basis of the store size groupings is 
as follows: 

Main results by these classifica- 
tions were: all four groups had per- 
centage declines in dollar sales and 
dollar profits; the largest dealers 


registered the heaviest dollar sales 
per square foot of selling space; the 
biggest dealers turned their inven- 
tory the most times. 


Sectional Walk-In with Service Section Will Help Drug Firm 
Handle Biological Orders Faster, Cut Cost of Expansion 


DETROIT — With the tremendous 
increase in the use and demand for 
what the pharmaceutical trade knows 
as “biologicals,” there has come a 
problem in the matter of speeding up 
the handling of this item in whole- 
sale drug houses, which the National 
Wholesale Drug Co. here is solving 
by the installation of a specially de- 
signed walk-in refrigerator with a 
reach-in service section. 


“Biologicals” is a general term 
used in the drug field to describe 
such items as insulin, vaccines, anti- 
toxins and other such items, all of 
which need protection against de- 
terioration from the heat, and con- 
sequently demand the use of re- 
frigeration. In the past 10 years there 
has been added to the list of drug 
products needing refrigeration all the 
penicillin family—which has meant 
a great increase in the amount of 
such products to be handled. 

National Wholesale Drug Co. is one 
of the principal drug wholesaling 
firms in the midwest, serving Michi- 
gan and northern Ohio, and Morris 
Karbal, president of the firm, de- 
cided that his Detroit headquarters 
needed new refrigerated equipment 
not only because of the growth of 
the business in biologicals, but also 
as a means of speeding up service. 

The order-filling crew in the ware- 
house “makes up” an order for a 
retail druggist in a large basket, 
which is placed on a conveyor and 
sent to the shipping room. When they 
had to go into the old walk-in cooler 
in which biologicals were stored it 
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INSTALLATION FILE NO. 1006 
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Recommended _ 


APPLICATION OF PALCO WOOL INSULATION TO > 
EXISTING CEILING--Where existing sheathing of 
upper flooring occurs over ceiling joists, 
vapor-proof paper should be applied to 
underside of sheathing and extended around 
The illustration 
shows how laths should be used to hold 
Extreme care should be - 


the ceiling joists. 


paper in place. 


taken to avoid tearing the paper. 
apply a course of ceiling boards about 
2 or 3 feet wide, and fill the space 
between the ceiling joists with PALCO 
Then install another course, of 
ceiling boards and proceed as before. 
Vapor proof paper should be omitted 

on cold side of insulation to per- 

mit breathing, thus insuring 


WOOL. 


dry insulation. 


Next, 


cu. ft. 


Vapor-proof paper 
with laps cemented 


. , a. 
so) 
LAA ~ 
PALCO WOOL 


Redwood lining 
Pattern 209 


per hour per man. 
sive to install, PALCO WOOL is the ideal 
cold storage insulation--flame proof, 
moisture resistant, 
proof, non settling, vermin repellent. 
Thermal conductivity of only .255 Btu 
makes PALCO WOOL one of the most 


Existing flooring 


INSULATION 


F 


“EAST END LOCKER SERVICE, DES MOINES, 
IOWA--Firm hand pressure packs PALCO 
WOOL to correct density of 4% lbs. per 
100 to 150 lbs. can be applied 


Easy and inexpen- 


odorless and odor 


efficient insulations known. 
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A % a THE PACIFIC LUMBER COMPANY T 
Q z j 100 Buse street ; 

» ue SAN FRANCISCO 4, CALIFORNIA 
4 FLAMEPROOFED < Please send me without obligation: 1 
9 ° Mail attached coupon today | {] PALCO WOOL COLD STORAGE MANUAL ! 
Ce o for more detailed information. {-] LOCKER PLANT PLAN AND CONSTRUC- 1 
% Bao ays fe TION MANUAL | 
. ; . Name ; 
THE PACIFIC LUMBER COMPANY | ‘“ 1 
100 BUSH STREET, SAN FRANCISCO 4, CALIFORNIA i Cynpeny ] 
5225 WILSHIRE BLVD., LOS ANGELES 36, CALIFORNIA ] ‘Street j 
35 EAST WACKER DRIVE, CHICAGO 1, ILKEINOIS | City Zone___ State__ | 
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Sy Karbal (right), head of the order-filling department at National Wholesale Drug Co. 

in Detroit, demonstrates how quick and easy it is to fill orders for biologicals from 

the specially designed ‘service section’’ of the large walk-in cooler installed in. the 

Detroit drug wholesaler'’s establishment. Jon Greenberg (left) of Western Refrigeration 

Co., Detroit, worked with the firm in developing this answer to speeding up service 
on the growing volume of biologicals and penicillin drugs. 


was time consuming and also brought 
some complaints from the busy, per- 
spiring order fillers in the summer- 
time, who were inclined to lay the 
blame for any colds they might con- 
tract in the summer to their fre- 
quent trips into the cooler. 

Karbal first gave consideration to 
the conventional type of reach-in 
refrigerator, but it offered limited 
bulk storage space (necessary and 
important), and no possibilities for 
expansion. When he turned the prob- 
lem over to Jon Greenberg of the 
Western Refrigeration Co. of Detroit, 
Greenberg came up with the idea 
of a sectional walk-in cooler with a 
service section. 

This solved the problems of (1) 
speeding up order filling; (2) keep- 
ing employes from having to enter 
a refrigerated space many times in 
a working day; and (3) making 
future expansion of the refrigerated 
facilities possible at a minimum of 
cost. 

One side of the walk-in cooler re- 
cently installed by Western Refrig- 
eration is fitted with a steel shelf 
section about a foot-and-a-half wide, 
and extending along one entire side 
wall of the cooler. The adjustable 
shelf supports hold porcelain shelves 
on which are placed the individual 
biological items which the order 
fillers must have access to in order 
to fill their orders. 

Access to the shelves is through 
easy-action sliding glass doors, form- 
ing part of the wall of the cooler. 
Shelf section is fitted with soft 
white fluorescent lighting to permit 
easy identification of the many differ- 
ent items and to permit proper stock- 


ing and grouping of the items, which 
are all dated, and must be moved 
in order of their dating. 

Remainder of the area in the com- 
bination cooler is fitted with shelves 
on which a “reserve” storage of 
items are held. With trips through 
the main storage door rather infre- 
quent, as contrasted with former 
practice, it is believed that there will 
be less temperature fluctuation and 
possible lower operating costs. 

The Hill sectional cooler measures 
8 by 10 by 8 ft. 10 in. high and 
is completely sectional in its con- 
struction. Sections are assembled 
with lag bolts and each is complete 
in itself, so that any necessary addi- 
tion to the cooler would be relatively 
simple. 

The sections are insulated with 4 
in. of a solid Fiberglas blanket. The 
patented Hill construction feature of 
a double-rubber “seal and lock’’ be- 
tween joints in the cooler panel fea- 
tures the construction. 

Temperatures of around 45° F. will 
be maintained by means of a shallow 
blower-type panel cooler with the 
refrigeration system operated from 
simple thermostatic control. The serv- 
ice section shelves will have baffle 
sections at the bottom and top to 
direct cold air currents through the 
shelving. 

The floor of the cooler is made of 
steel covered with a tough, non-skid 
armor deck surface, of the type 
used on warships. The exterior walls 
are coated with a white baked _plas- 
tic finish, and the interior walls with 
a metal luster baked plastic finish. 
Before the finish is applied, the sur- 
face of the metal is Bonderized. 


Equipment from La Crosse. 


IT’S THE “BLUE BIRD” FOR 
PRACTICAL, INDUSTRY WIDE 
APPLICATIONS! 


remote _ installa- 

tion. 

e Either Blue or 
LA CROSSE Stainless Steel 


“BLUE BIRD” COOLER 


The steadily increasing popularity of the ‘‘Blue Bird'’ adds another 
“first and foremost'’ to the Complete Line of Commercial Refrigeration 
Especially designed for restaurant bars 
and lunch counters—the Blue Bird's careful, quality construction assures 
maximum operating economy and efficiency. 


OTHER POPULAR ITEMS FROM LA CROSSE: 
ICE CUBE MAKER - WALK IN COOLER-GLASS CHILLER 


LA CROSSE COOLER CO. 


2809-17 Losey Blvd. So., La Crosse, Wisconsin 


e 33” high—smooth 
operating, push 
back doors. 


e Available in 4’— 
6’—8’ models. 


e For either elec- 
tric complete or 


exterior. 


Cable Address: Eximport 


Export Representatives: Melvin Pine & Co. 


80 Broad St., New York 4, New York 
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Cooling Leads to 


Browsing, Buying 
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Parke Futer, partner in the Futer Brothers Jewelry store in York, Pa., 
points to one of several outlets, which evenly cool the entire store. 
Since the installation, customers are found to browse around in the store. 


This almost unheard of activity in 


a jewelry store has led to greatly 


increased sales, according to Futer. 


* * 


cs 


Air Conditioning In Jewelry Store Relaxes 
Customers and Employes and Increases Sales 


YORK, Pa.—Installation of an air 
conditioning unit in the Futer 
Brothers Jewelry store has resulted 
in a general sales increase for the 
store, happier employes, and cleaner 
merchandise. 

“Shopping for valuable jewelry 
and making selections takes time,” 
said store partner Parke Futer. “And 
if customers aren’t relaxed or are 
uncomfortable, a sale can be lost 
just as easily as it can be made. 

“When customers have to part 
with a sizable amount of cash, they 
like to examine and ponder over the 
article to make certain that they are 
getting value. If they are uncomfort- 
able as they become in warm 
weather, they may tell the clerk that 
they will return a little later. A per- 
centage breakdown has shown us 
that only 14% of these customers 
come back.” 

The installation of an air condi- 
tioning unit greatly increased possi- 
bilities of sales for this jeweler. Cus- 
tomers are more relaxed and even 
browse around the store during warm 
weather to enjoy the relief from the 
hot weather. As browsing in jewelry 
stores is almost non-existant, this 
alone increased sales possibilities and 
Futer Brothers has_ benefitted be- 
cause of it. 

“We have also noticed that our 
employes are less restless,” stated 
Futer. “Because a jewelry store is 
seldom busy throughout the entire 
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“KNOW HOW” 

MAKE CTI GRADUATES THE 
MEN FOR THE BETTER JOBS 
PRACTICAL SHOP TRAINING IN 
AIR CONDITIONING — REFRIGERATION 
FROZEN FOODS LOCKERS 
ELECTRICITY MAJOR APPLIANCES 
SERVICE, MAINTENANCE & INSTALLATION 
Use CTI Placement Service or write for 
Enrollment Details 


COMMERCIAL TRADES 
INSTITUTE 
200 SOUTH 20TH ST., BIRMINGHAM, 
MEMBER: 

Southern Association of Private Trade Schools 
An approved school to TRAIN Veterans 
and Non-Veterans 
Training in the heart of the South. . . 


ALA. 


—_ 


day, sales people had a lot of un- 
occupied time. We used to have a 
great deal of turn-over due to this 
situation. Furthermore, employes were 
lax in warm weather and minimized 
store duties as much as possible.” 

This situation has now changed. 
Not only are employes more ener- 
getic in warm weather and find their 
waiting periods more comfortable, 
but it is taken into consideration as 
a favorable working condition. Em- 
ployes are just as anxious to work in 
air conditioned surroundings during 
warm weather as customers are to 
shop. The store has found air condi- 
tioning an asset in hiring new em- 
ployes. 

Recently the store opened a gift 
department in the basement. 

“Because gift purchasers like to 
take their time making selections, 
air conditioning has greatly helped 
in keeping them in the store and 
more sales have resulted. Before air 
conditioning was_ installed, _ store 
browsing was out of the question.” 

With the installation of air condi- 
tioning, the store now keeps its 
doors closed during warm weather. 
This has reduced the amount of dust 
on merchandise and fixtures. Mer- 
chandise now requires very little 
dusting and general store cleanings 
have been cut in half. 

Because the doors were closed, a 
new set of all glass doors has re- 
placed the old entranceway. This 
was necessary because customers 
seeing the doors closed thought that 
the store was also closed. 

“In other words,” Futer remarked, 
“air conditioning made us modernize 
the entranceway which we wouldn’t 
have done otherwise. This was for- 
tunate for when we made this small 
change, we began to get comments 
from customers. Because of this we 
decided to modernize the entire store 
with the result that business took an 
immediate spurt.” 

The 2%4-ton unit is in the base- 
ment. Ducts carry the cooled air to 
four outlets which keep the store at 
an even temperature. 
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service Doesn’t Falter When It Comes From Harry Alter” 


Thermometer Ad Spotlights 
Air Conditioning In 
Tower Dining Room 


ERIE, Pa.—The Boston Store put 
the spotlight on its newly air con- 
ditioned tower dining room during 
mid-summer heat with an effective 
newspaper advertisement built around 
a sketch of a large thermometer 
which showed a comfortable tem- 
perature of 72°. 


The advertisement carried a 
sketch of two women enjoying 
luncheon in the dining room. The 


caption was worded: “What if it is 
hot outside? You will be blissfully 
cool and happily refreshed in our 
newly air conditioned tower dining 
room.” 

Copy continued: “The first, and 
perhaps paramount step in the 
modernization plan of our dining 
room is the installation of the newest 
in air conditioning by the G. L. 
Scobell Co., local representative of 
Carrier Air Conditioning. 

“No matter how hot or humid it 
is outside, the scientifically cooled, 
circulating air in the dining room is 
frost-fresh and purified, invigorating 
as a Lake Erie breeze, and we hope 
it will make your summertime dining 
a more pleasurable event.” 


Missouri Motel Installs Room Coolers, TV 


Above is the interior of one of the cabins at the Pony Express motel in 
St. Joseph, Mo., where H. E. Edwards has increased the comfort and 
enjoyment of his guests by installing Philco television receivers and air 
conditioners. The television set is a 16-in. console, and the air conditioner 


is a %-hp. model. 


rather than placed on a_ window sill. 


Note how the air conditioner is built into the wall 


Edwards says, “Offering the 


combination of television and air conditioning is one of the main reasons 
why our motel stays full night after night. 


VENTURA, Calif. — Minneapolis- 
Honeywell Regulator Co. engineers 
have developed a new type of win- 
dow shade which will automatically 
control the intensity of light enter- 
ing a room. 

Experiments with the new shade 


are being conducted at the Will 
Rogers elementary school here. 

The louver-type shade, activated 
by the sun, is controlled by two 
photo-electric cells. Through a _ sys- 
tem of relays, the cells energize 
motors which manipulate the louvers 


ONLY THE SPORLAN CATCH-ALL FILTER-DRIER 


Size for size, the Sporlan Catch-All with its scien- 
tifically molded porous cylinder offers the greatest 
filtering area because its end surface is augmented by 
its complete cylindrical surface into a tri-dimensional 
filtering area, filtering out any foreign matter as min- 
ute as 9 microns with negligible pressure drop! 

Sporlan Catch-Alls are activated to the highest 
degree of dryness after they are completely assembled 
by subjecting them to a temperature of over 500° F. 
for a minimum of four hours! The Sporlan Catch-Alls 
are then sealed with moisture proof seals to prevent 
any loss of activation before installation. 


When you want perfectly clean, 
perfectly dry refrigeration systems . . . install 


SPORLAN Catch- ll 


the perfect filter-driers and GET PEAK 
PERFORMANCE ON ALL INSTALLATIONS 


Catch-Alls are available in all sizes at 
all Sporlan wholesalers 


VALVE COMPANY 
7525 SUSSEX AVENUE « © » ST. LOUIS 17, MISSOURI 


TRI- DIMENSIONAL 
FILTERING AREA 


M-H Controlled Window Blinds Close as Rising Sun Dictates 


of the window blinds. 

A master louver panel operates 11 
others in the school building by 
means of potentiometers mounted on 
the shaft of the main motor. Poten- 
tiometers control the flow of elec- 
tric current. 


AND HERE ARE 5 ADDITIONAL 
EXCLUSIVE CATCH-ALL FEATURES 
1. They cannot powder! 

2. They cannot pack! 


3. The refrigerant cannot channel around the 


desiccant! 


S. They dry down to a low end point.. 
so low that any remaining moisture is abso- 
lutely harmless! 


4. The unique, porous Catch-All cylinders are 
molded of minute particles of a highly efficient 
desiccant, the efficiency of which is greater than 
that of the same desiccant in granular form. 
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INSIDE DOPE 


by GEORGE F. TAUBENECK | 


casi 


(Concluded from Page 1, Column 1) 


cept for the miracle that happened 
I could not enclose this check. The 
wolf that comes to the door just 
had pups in my kitchen. I sold them 
to the zoo and here is the money.” 


Now Don’t Get Sore, Joe 


Frank Langsenkamp also _ con- 
tributes this joshing, from the pen 
of P. H. Logan: 


FISHING 


“Having been accused of being a 
fisherman, I have been asked to give 
you a few pointers on fishing or to 
get you either in a fishing mood or a 
fighting mood for the picture you 
are about to see. 

“First I want to give you a defini- 
tion of a fisherman. Webster says a 
fisherman is one whose occupation 
is to catch fish. It is said there are 
two kinds of fishermen, those who 
fish for sport and those who catch 
fish, and again there are those 
fishermen who lie and those that do 
not. 

“The Golf Liars have one advan- 
tage over the Fish Liars in that they 
don’t have to show anything to prove 
i. 

“Caution is a most valuable asset 
in fishing, especially if you’re the 
fish. 

“Bragging may not bring happi- 
ness, but no man having caught a 


large fish goes home through an 
alley. 

“A recent survey showed that 
roughly two-thirds of all fishermen 
never eat fish. This should surprise 
no one. Fish is brain food. People 
who eat fish have large, well- 
developed brains. People with large, 
well-developed brains don’t fish. It’s 
that simple. The question a fisher- 
man faces, then, is how to get rid of 
the fish he has caught. There are 
several schools of thought on this 
problem. Some fisherman try to palm 
off their catch on kindhearted friends 
and neighbors. Naturally, it does’t 
take those folks long to learn that 
when a fish has been lugged around 
all day in a hot sun, it is poor com- 
petition for a pork chop. Other 
methods of fish disposal are (1) 
stuffing them in a corner mailbox 
when no one is looking (2) hiding 
them under the porch (3) throwing 
them out of the car at night. None 
of these methods are satisfactory, 
are probably illegal, and are in 
lousy taste. 


“Fishermen are born honest, but , 


they get over it. When a fisherman 
is going to tell you about the big 
fish he caught, he knows you will 
subtract ten pounds to allow for 
your subtraction. The other ten 
pounds he adds on account of being 
such a liar. Then he adds five pounds 
more or less on such a big fish. As 
a matter of fact he probably didn’t 
even catch the fish. He found it 
floating belly-up. It died laughing at 
a Hokum’s, DeLuxe, Weedless 
Streamlined, Hollow-ground ' Gal- 
vanized Non-Skid Semi-Automatic 
Husky-Musky Lure with Centerboard 
Optional, $1.50 at all Sporting Goods 
Stores. 


“Some wise guy once defined a fish- 
ing line as a piece of string with a 


worm on one end and a damn fool 
on the other. This is a silly defini- 
tion, of course, for many fishermen 
use flies instead of worms. They think 
it is more scientific. Of course, every 
once in a while a fly fisherman 
catches a trout on a trout fly, and 
he thinks this proves something. It 
doesn’t. Trout eat May flies, burnt 
matches, small pieces of inner tube, 
each other, caddis worms. Dewey 
buttons, crickets, lima beans, Colo- 
rado spinners, and almost anything 
else they can get in their fool mouths. 
It is probable they think the trout 
fly is some feathers tied to a hook. 
They’re not blind. They just want to 
see how it tastes. 


“Nothing is so disturbing to the 
joys of trout-fishing as to step on 
a slippery rock while wading a 
stream and go hip boots over tincups. 
There are several ways of avoiding 
this. Some people wear non-skid 
chain devices attached to their boots. 
Some people wear _ stocking-foot 
waders and hobnailed or feltsoled 
shoes. Some people with more gray 
matter just stay out of trout streams. 


“Statistics show that one-legged 
fishermen seldom fall down while 
wading. 


DUMB PEOPLE CATCH 
MORE FISH 


“The reason for this is very simple. 
When a fisherman gets to the stream 
he looks it over and decides where 
he would go if he were a fish. Then 
he takes out his worm can or fly-box 
and decides which worm or which fly 
he would prefer if he were a fish. 
Then he drifts his worm or casts 
his fly into the spot he has decided 
on. If he catches a fish, he is very 
proud. because he knows he thinks 
like a fish. And naturally, fishermen 
who think like fish catch more fish 


‘“ 


il 


AND SERVICE 


INST ALLATION 


GOT A QUESTION ABOUT HERMETICS? 


HERE’S THE BOOK WITH THE 


@ How do you select the right size unit? Answer on page 7. 
@ How do you clean the low side? Answer on page 10. 

@ How do you charge the system? Answer on page 11. 

@ What are control systems for different applications? 


Answer on page 15. 


@ What are the electrical connections? Answer on page 23. 


YOU need this book NOW. 


G-E Parts Depots all over the U.S. have them. 
Get your copy from your G-E Parts Depot 


today! 


ee Pret 


hermetics 


GUIDE 


for the first time... 
in one )A-page book 


ANSWER! 


Here are the facts to explain how these beautifully 
simple hermetic units work. Here is the information 
you need to install and service them...and do it right. 

Who wrote the book? Men like you, who have had 
years of experience in installing and servicing both 
open and sealed machines. You can depend on infor- 
mation from these G-E service engineers. They know 
what you will want to know and they have given 
you the answers. 


lien te 


the colorful iad dies view 
for how the unit _——— i 
why it offers; = 3 


— @ More iliiaiiais 


per electrical dollar 


® Dependability seluisi 
@ Quiet operation 


the five simple trouble- 
diagrams for howe : 
ah pail r 


You can put your confidence in— 


GENERAL @@ ELECTRIC 


than fishermen who think like normal 
folks. Of course, the reason a fish 
thinks the way he does is that his 
brain is very tiny in relation to his 
body. So the tinier the fisherman’s 
brain the easier it is for him to 
think like a fish, and of course 
catches fish right and left. The same 
principle explains why fishermen 
with big mouths catch the most 
large-mouth bass, and fishermen with 
banjo eyes catch the most walleyed 
pike, and the fishermen with yellow 
jaundice catch the most yellow perch 
and so forth. 

“No wonder normal people can’t 
stand fishermen. Fishermen can’t 
stand each other. They have to pay 
people to keep them company. Guides 
are people who can stand anybody. 
For seven (7) dollars a day and 
their keep, they will associate with 
fishermen. For ten (10) dollars a 
day, who knows what they would 
do? In the evening, guides sit around 
the campfire and spit in it. They like 
to hear it sizzle. After a day of fish- 
ing, it makes sense.” 


Let’s Take It Easy 


In our headlong rush toward the 
superimposition of bureaucratic con- 
trols, let’s pause for a moment and 
take note of what happened to 
Charles Elson, a Detroit baker, re- 
cently. 

A Bureau of Weights and Mea- 
sures inspector charged that Elson, 
owner of the Peoples Bread Co., had 
been selling pumpernickel bread 
loaves which were three to four 
ounces heavier than the city’s regu- 
lation weight of one pound. 

With tears in his eyes the judge 
warned Elson he would have to stop 
“giving people more than _ their 
money’s worth. It seems it is against 
a City ordinance.” 

The judge asked the baker why he 
was giving his customers more bread 
for their money than his competitors 
did. Explained the baker: 


The Bureau of Weights and Mea- 
sures had ticketed him previously 
for selling underweight loaves, and 
he was taking no chances. 


End of lesson. 


Out of the Mailbag 


Kelvinator 
Minneapolis, Minn. 
Editor: 

I thought you would be interested 
to know that we all got a big kick 
out of your “Verse of the Week.” 
Certainly, if anything ever hit the 
nail on the head for a lot of so- 
called salesmen in these days of 
competitive selling, that little poem 
was it. 

During a meeting with the District 
Managers of our Minneapolis Zone, I 
read your poem; and after doing so 
one of our men pulled the attached 
verse out of his pocket. I think it 
is pretty good. Perhaps, down the 
road, you can use this little verse 
either in AIR CONDITIONING & RE- 
FRIGERATION NEWS or in one of your 
future books, which I presume are 
still coming. 

Incidentally, 
terrific. 


your last book was 


A. S. LAWRENCE, 
Zone Manager 


Beware the deadly sitting habit. 

Or, if you sit, be like the rabbit, 
Who keepeth ever on the jump 

By springs concealed beneath his 

rump. 

A little ginger ’neath the tail 

Will oft for lack of brains avail. 
Eschew the dull and slothful seat 
And move about with willing feet. 
Man was not made to sit a-trance 


And press, and press, and press, 
his pants. 
But rather, with an open mind, 


To circulate among his kind. 


And so, my son, avoid the snare 

Which lures within’ the cushioneq 
chair. 

To run like hell, 

Both feet must be upon the grou: 


—THEODORE MCMANUS 
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Corporate Profits 


Exaggerated notions of busin: ss 
profits are held by most citizens, « c. 
cording to research completed by ‘ 1¢ 
Psychological Corp. in April, 19°09, 
This firm made a similar survey in 
May, 1946. The same misappreh n- 
sions obtained then, too. 

According to the 1950 survey, 22 
per cent of our citizens believe t at 
corporations keep for themselves }. ne 
cents out of every dollar gross 4: 
16 per cent estimated that pro its 
range from 10 to 19 cents, 14 >, 
cent figures the margin at 2( 29 
cents, 11 per cent held that busi: °ss 
makes 30-49 cents out of each do’ ar, 
and 10 per cent actually believed ‘at 
more than 50 cents was retained by 
the average corporation. Twerty- 
seven per cent of those questio ed, 
as usual, had no ideas at all. 


The most nearly correct answe:. of 
course, is less than five cents. 


In answer to the question: “How 
many cents out of every dollar do 
you think companies should keep as 
a fair profit?”— 23 per cent of those 
interviewed would allow up to 9 
cents; 20 per cent would grant 10 to 
19 cents, 15 per cent strung along 
with 20-29 cents, 9 per cent were 
generous to the point of 30-49 cents, 
and 6 per cent gave a magnanimous 
50 cents as their answer. Again, 
twenty-seven per cent allowed as 
how they didn’t know and didn’t 
care. 


CHILL 
CHEST 


FOOD FREEZERS 
3 Popular Models 8, 15, and 23 cv. ft. 


Today's Greatest 
Good Freezer Value! 


WRITE FOR COMPLETE DATA 
Revco Inc, Deerfield, Michigan 


MOTOR-BASE 
ADAPTERS 


Be ready for that 
emergency; carry a 
spare set of motor 
adapters in your ‘2 tol hp.—102-C 
service kit. 1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBE® 
Motor Adapter Corporation 


4730 JOY ROAD 
DETROIT 4, MICHIGAN a 


Ye to Vy hp.—101-D 


the lowest in cost 7” 
the utmost in quality 


WALL WIRE 
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‘Man-Made’ 


‘astallation§ of 


out of nearby Grand Central Terminal. 
rected in sections was a big help 


two 500-ton capacity cooling towers on 


Fact that the 
in getting 


<6 


Ww 


$Million Apartment Hotel 
Will Be Air Conditioned 


NEW ORLEANS — Chris Larsen 


Co., contractor, is starting to erect 
the nine-story Maeco apartment 
hotel on St. Charles and Jackson. 


Completely air conditioned, it will 
cost “slightly over a million dollars,” 
according to the architects. 
According to present plans, the 
structure will house 136 dwelling 


units of which 128 will be efficiency 
apartments. The others will consist 
of apartments with one bedroom and 
living room. 

Myrlin McCullar, associated with 
Shouds, Mogabgab and Bean, 
architect. 


is the 


HIGH 
AND 
LOW BOY 
MODELS 


LARKIN 
WALL 
HUMI-TEMP 


Quality speaks a language every- 

ody understands. Wholesalers, 
dealers, and users alike know that 
the name Larkin means quality— 
of workmanship, materials, and 
performance. e 


Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils — Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Meat en 


‘LARKIN ERIC 


519 MEMORIAL DR, $.£.+ ATLANTA, GA 


Roof of the 


the Starlight 
Valdorf-Astoria hotel in New York City presented plenty of problems, and at one time 
+ was even necessary to halt operations of some New York Central trains which run 


Clime-Matic towers could be 
the equipment “20 floors up.” 


Cooling Towers Mounted 
20 Stories Above Ground 
Conserve Water, Money 


NEW YORK CITY—The Waldorf- 
Astoria hotel here has completed the 
installation of two Clime-Matic Coey 
cooling towers atop the Starlight 
Roof section of the hotel. The cool- 
ing towers are made by United Con- 4~— 
ditioning Corp. of New York City. 

While the decision on the part of 
the hotel management to install the 
cooling towers was not originally 
prompted by the water shortage 
situation in New York City, the in- 
stallations do have the effect of in- 
suring the hotel against any inter- 
ruption in the operation of its air 
conditioning plant as the result of 
water use restrictions imposed by 
law. 

The towers recover about 95% of 
the water used and bring about a 
saving of 851,000 gals. of water per 
day, or 250,000,000 gals. per season. 
New York Water Commissioner 
Stephen J. Carney hailed the instal- 
lation of the water towers as “just 
like adding another reservoir.” 

The fact that the towers are in- 
stalled on the Starlight Roof is con- 
siderable of a triumph for “man- 
made weather” over the weather 
provided by Nature. In _ previous 
years the roof of the Starlight Room 
could be opened to the stars, but ex- 
perience over the years proved that 
the weather just wasn’t generally 
good enough, so an air conditioning 
system has been installed to provide 
the right kind of ‘weather’ for the 
Starlight Roof. 

The Waldorf-Astoria management 
selected the Clime-Matic Coey 
towers because they are completely 
fabricated of steel, and provide light 
weight, architectural attractiveness, 
are fireproof, and combine good cool- 
ing efficiency with low maintenance 
costs, declares L. P. Brady, president 
of United Conditioning Corp. 

In the patented Coey system de- 


| sign a floating film is produced which 


imposes a maximum water surface 
in contact with the air flow for a 


-_ maximum period of time. The water 


cl 


CED 
VOLTAGE 


_ STARTERS: 


Weather Triumphs at Waldorf-Astoria Hotel 


The two cooling towers installed atop the Starlight Roof of the Waldorf-Astoria hail the 


conquest of ‘‘man-made"’ weather over 


Nature's variety. 


The Starlight Roof once 


opened to the heavens, but no more, since it was found that air conditioning provided 
optimum conditions with much greater regularity than Nature did. Towers also insure 
continued operation despite any water shortage problem, and reduced operating expenses. 


pouring in from the top is met by 
a counterflow of air at a velocity of 
approximately 1,500 f.p.m. No spray 
drifts out from the tower, it is 
claimed. 

The Coey tower uses a centrifugal 
fan motor which runs at low speed 
and is placed inside of the tower in 
the warm air path, and is thus pro- 
tected against ice formation. 

The two towers installed for the 
Waldorf-Astoria each are rated to 
handle 500 tons of cooling require- 


ments. The installation is one of 
several in the Grand Central Ter- 
minal area in New York City, and 
there is a Clime-Matic tower instal- 
lation on the roof of the Grand Cen- 
tral Terminal itself, which handles 
the recirculated water for all of the 
air conditioning and_ refrigeration 
systems in the terminal. Water is 
brought up to this tower in one cen- 
tral header, and supplied back to the 
cooling system through branch re- 
turn piping. 


R.C.A. Victor Cafeteria 
For Employes Will Have 
Year-Round Conditioning 


CAMDEN, N. J.—The R.C.A. Vic- 
tor Div. of the Radio Corp. of 
America here is remodeling its em- 
ploye cafeteria, and one of the major 
features of the remodeling will be 
a complete summer and winter air 
conditioning system, to be provided 
by Typhoon packaged air ae 
ing units. 

The R.C.A. plant engineering de- 
partment worked closely with engi- 
neers from Typhoon in order to 
achieve the most economical and ef- 
fective system for air conditioning 
the revitalized cafeteria. As a re- 
sult of a careful engineering survey, 
four 74%-ton free-standing units lo- 
cated within the conditioned area will 
cool the space used for eating. A 
5-ton unit installed at the end of 
the cafeteria will absorb the heat 
load on the dispensing area. 

Heating coils are provided inside 
each unit, and connected to existing 
steam lines so that heat can be 
evenly distributed by the air condi- 
tioning units in the winter time, thus 
assuring year-round comfort. 

Besides air conditioning, the 
cafeteria is undergoing a complete 
face-lifting, and will provide R.C.A. 
employes with a completely modern 
place to eat. 


Revere Hotel To Be Cooled 


MIAMI BEACH, Fla.— Work is 
progressing on the construction of 
the new air conditioned Revere hotel, 
Eleventh St. and Ocean Dr. 


‘or Squirrel-Cage Motors 


Reduce starting current on your compressor cir- 


vits and prevent lamp flicker with Bulletin 640 or 
‘uiletin 740 compression resistance starters. Ideal for 


etwork systems or where the power company im- 
ses current limitations in starting large a-¢ motors. 


Yrite for bulletin, “Automatic Reduced Voltage 
Starters” containing complete information. Allen- 


-radley Co., 1313 S. First Street, Milwaukee 4, Wis. 


A large Carrier unit utilizes “Freon” safe re- 
frigerants to insure comfortable temperatures in 


a modern office building. 


Large Installation 


Typical of smaller installations using “Freon” 
refrigerants is this 15-horsepower condensing 
unit in a pharmaceutical laboratory. 


Make “Freon” the by-word for safety 


Whatever size air conditioning or 
refrigeration system is proposed ... 
whether it is for a commercial, in- 
dustrial or residential structure... 
you can be sure of maximum safety 
for your customer’s investment 
by recommending equipment de- 
signed to use “Freon” safe re- 
frigerants. 


The safety of these refrigerants 
has been proved in thousands of 
installations. “‘Freon” refrigerants 
are nontoxic, nonflammable, non- 
explosive, colorless and practically 
odorless. They won’t harm foods; 
fabrics, flesh, furs or finishes. These 


refrigerants are as pure as modern 
methods of manufacture can make 
them . . . and they’re also stable 
and inert. 

Equipment utilizing ‘‘Freon”’ re- 
frigerants gives more economical 
and more efficient performance, 
too. That’s because the low mois- 
ture content of “Freon” prevents 
freeze-ups . . . greatly reduces pos- 
sibilities of corrosion. 

No wonder engineers, architects 
and manufacturers of refrigeration 

and air conditioning equipment 
are confident in their acceptance 
and recommendation of ‘‘Freon’’ 


safe refrigerants for use in indus- 
trial, commercial and home instal- 


lationsofevery size. Kinetic Chem- 
icals, Inc., Tenth and Market Sts., 
Wilmington 98, Delaware. 


“FREON: 


REG U S PAT OFF 


“Freon” is Kinetic’s registered trade-mark 
for its fluorinated hydrocarbon refrigerants. 
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Small Business Legislation 
Do You Have ‘One Foot In the Door’? g wit 
HROUGH the decades hundreds of bills designed to help 85°, 
‘Law business have been introduced in Congress. The most wp 
recent, sponsored by the Administration, would provide govern- nati 
ment insurance for loans, establish national long-term lending Met 
and capital-furnishing corporations under government regulation, poy 
and expand the lending powers of the RFC. It would also set up, Bric 
in the Commerce Department, a business advisory service. Pr 
This program is viewed with skepticism by a great man 
Husky, durable hardware for heavy duty cold storage doors | small le themselves. P sll r ww 
7, @ instant smooth opening @ firm positive closing The real hazards of small business are extravagant tax ro 
Pdi burdens, excessive paper work, depleting fees for lawyers and Ir 
ag. accountants needed to help the little fellow comply with a multi- frig 
a plenitude of confusing laws, and the high cost of dealing with jin 
ie 4 (BS TR ACK unionized labor. All these hazards have been imposed by big sur 
& government in recent years. “— 
eo DOOR Are government loans to small business what the latter really truc 
i. needs? Or will such loans create a situation in which government pan 
: i OPER ATOR credit increases rather than diminishes the need for more loans? 
we Won’t dependency on government for capital lead to the control Re 
a : Malleable iron and eventual confiscation of small business? 
i one dew Government insurance of loans to business is a different A 
Pe Reversible animal from insurance on mortgages. In the latter case, the pro- V 
‘ Manufactured one perty is solid security. It doesn’t blow away. If a business fails, 
i sold under exclusive what is left? An empty show-window on a rented property at amt 
th license from patentee best; a bad taste in the mouths of former customers, and an share 
a empty bag in the hands of suppliers, at worst. oe 
Es Government loans surely would encourage far too many dl 
e 7 7 ill-adapted or poorly prepared persons to go into business for $1,50 
3 themselves. Eventually most of them would see their dreams Mi 
BUMPER BAR “— pore tine tain them tothe shattered, at the expense of their customers and the taxpayers. frees 
9 Obviously, these loans can’t be kept out of politics. If a Edwe 
loan is declined, the applicant would run to his Congressman, no are 
doubt. And suppose a dozen of a Congressman’s constituents each done 
gets the idea of opening a new appliance store on the same street of A; 
in the same town. He couldn’t push a loan for one and reject the Wid 
other voters. Soon all would lose their shirts, and the dealers Ab 
F already doing business in that town would be in bad shape, too. of bu 
Fi Government financing of small business is likely to end up a 
- in government control of the beneficiaries, and handicaps and Ney 
é PODS pet disasters for their competitors. Under the pressure for smal Bos'o 
: No. 1-326 DOUBLE LOCK For % and Vs-inch cut | 10ans that would develop under the Trumancrat program, the pre 
z a . 2 thread lag screws. financing of too many small businesses might lead to the social - the ta 
with inside push rod zation of our entire economy. mio 
What small business really needs is a chance to get more > ; 
N 0 ] FCS HINGES MEAT RAIL SOCKET risk or equity capital from private investors. And that, of cours», ali os 
. to support wood calls for a change in our “soak the rich” tax philosophy. Raa 
yi eg co A small businessman must be a good merchandiser, a canny tris: 
nian, em ‘ financier, an experienced personnel expert, and a shrewd buyer a vile 
No. AUTOMATIC of supplies—all at one and the same time. Above all else he fig 
must have a subtle timing sense—know just when, where, ani ha 


TRACK DOOR OPERATOR 


how to act. He must have confidence in his judgment and e>- 


: W R | T co. Pa R Bi ATA LO Gob % perience, combined with an ability to forsee future difficulties ne 


and appraise market changes. These are the ingredients cf we 
. AR QD ROCKWELL MANUFACTURING COMPANY 
FREEPORT, iLLINOIS See eee 


* 
dix, 
Pag 


We should be among the first to agree that many handicays 
and difficulties beset small businessmen today. We also say thet dive: si 
+| Big government itself is at fault. Let the politicians remove the tots x 
|| roadblocks of burdensome taxation, burdensome rules and regi - Soin 
lations, and burdensome paper work, and watch us go ahead! 


| Success in operating a small business. They’re foreign to the 
bureaucratic mind. diy 
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P H Truck Div. Develops Factory-Assembled, Avtomatically | 
‘Dperated, Refrigerated, Multi-Stop Delivery Models 


“Model MTRE gasoline-electric drive unit. 
¢ & * 


CHICAGO—The motor truck divi- 
sion of International Harvester Co. 
hus introduced two factory-assembled 
multi-stop delivery truck models 
with automatically operated, con- 
stant-temperature refrigeration units, 
it was announced by W. C. Schu- 
macher, general manager. 

The new models are the low-tem- 
perature LM-150 refrigerated truck, 
with a temperature range of 10 to 
35°, and the medium-temperature 
LM-150, with a range of 35 to 50°. 

Both models are built on an Inter- 
national chassis with an insulated 
Metro body and are being assembled, 
complete with a choice of two differ- 
ent refrigeration units, in the 
Bridgeport, Conn., works. 

At the same time, Schumacher an- 
nounced that the company is making 
two refrigeration units available for 
installation in insulated trucks in 
the field. These units are designed to 
refrigerate up to 400 cu. ft. of space. 

International has entered the re- 
frigerated truck market after many 
years of experimentation with re- 
frigeration units and aé_e careful 
survey of needs of users, Schumacher 
said. 

The refrigeration units used in the 
trucks, as well as the packaged units 
being made available for installa- 


tion in the field, were engineered by 
the International Harvester staffs 
responsible for engineering the com- 
pany’s household refrigerators, home 
freezers, and milk coolers. 

In the low-temperature model (10 
to 35°) the truck is provided with 
the equivalent of six inches of Fiber- 
glas insulation, in the medium-tem- 
perature model (35° to 50°), with 
four inches of insulation. Any tem- 
perature in these ranges can be set 
by adjusting a control on the refrig- 
eration unit, the company stated. 


Access by 2 Doors 


A total of approximately 256.4 cu. 
ft. of refrigerated space is available 
in the low-temperature model, while 
approximately 272.5 cu. ft. is pro- 
vided in the medium-temperature 
model. Access to the _ refrigerated 
space is provided by a 34-in. door at 
the rear and a 26-in. door at the 
front. 

The interiors of the refrigerated 
bodies are both air and water tight, 
according to the company. All seams 
are overlapped, and joints are sealed 
with a permanent sealer and securely 
fastened with metal screws. 

The new models are available with 
a choice of two refrigeration units— 
a gasoline engine drive unit or a 
gasoline-electric drive unit. Both 
units are essentially the same except 
for an electric motor—for standby 
operation—in the _ gasoline-electric 
drive unit. 


Self-Contained Units 


The refrigeration units are self- 
contained, automatic-operating re- 
frigeration packages. They feature a 
4-cylinder, water-cooled gasoline en- 
gine; a 4-cylinder compressor, with 
force-feed lubrication; a blower-type 
evaporator; and “Freon” refrigerant. 
The electric motor in the gasoline- 
electric drive unit is a 220-230-volt, 
single-phase a.c. motor. 

The complete assembly, including 


controls, is mounted in an integral | 


frame and can be installed or re- 
moved as a unit without any special- 
ized refrigeration knowledge, the 
company said. The only connections 
to the truck are to the body, the 
gasoline tank, and the electrical sys- 
tem. 

The units are installed behind the 


Refrigerated Trucks Taking Butter Shipments 
Away from Railroads, U.S. Survey Indicates 


WASHINGTON, D. C.— Refrig- 
erated trucks are claiming a larger 
share of shipments of butter to six 
large markets of the country. In 
the past eight years, this diversion 
has cost the railroads close to 
$1,500,000 in revenues. 

These facts show up in a special 
report on “Diversion of Butter Traffic 
from Rail to Truck” prepared by 
Edward Schneider, a transportation 
economist in the U. S. Department 
of Agriculture. Schneider’s study was 
done for the Department’s Bureau 
of Agricultural Economics. 

In summary, the study makes 
these points: 

About 40% of the total tonnage 
of butter that originated on all rail- 


roais in the country during 1949 
was received at six big markets— 
Ne. York, Chicago, Philadelphia, 
Bov'on, Los Angeles, and San Fran- 
cise, 

' ceipts of butter by railroads at 
the ‘arge markets declined from 515 


m: .on pounds in 1941 to 220 million 
po ds in 1949. In contrast, receipts 
of utter by refrigerated truck were 
ali ost exactly the same in 1949 as 
in )41—roughly 260 million pounds 
; hough there was a decline in 
try < movements during the war and 
a © ‘sequent recovery. 

‘ ‘hand, it would seem from these 
fig os that reefer truck operators 
ha ot gained much. However, there 
we a sharp reduction in total ton- 
na of butter marketed over the 
pa: eight years. The motor carriers 
we able to offset their loss result- 
om the decrease in the volume 
of <tter marketed by gains through 
‘ion of traffic from the railroads. 


Th: railroads, on the other hand, 
hac heir shipments reduced both by 
div. sion and because of the lower 
tot marketings. 


neider’s report says: 
version, or the shifting from 


railroad to motor carriers in the 
transportation of butter to the six 
large markets’ reduced railroad 
revenues between 1941 and 1949 
about $1,425,000 below what they 
would have been if diversion had not 
occurred. This represents a_ reduc- 
tion of roughly 35% in revenues 
from butter shipped to these six 
markets. 

“Shipments to these markets ac- 
counted for about $4 million of the 
$6,700,000 that railroads derived from 
carlot shipment of butter in freight 
service during 1949. About half that 
diversion in terms of revenues oc- 
curred before 1948 and the other 
half between 1948 and 1949. In terms 
of tonnage, however, diversion during 
the more recent period—1948 to 1949 
—was slightly more than one third 
of the total diversion since 1941. 
This difference in relative quantities 
on a revenue and a tonnage basis 


reflects the tendency for the recent | 


diversion to extend increasingly to 
the longer-than-average hauls.” 
Diversion between 1948 and 1949, 


LM-150 refrigerated wholesale delivery 
truck, 


driver, in the left front corner of the 
truck. They occupy approximately 
4 sq. ft. of floor space. 

International’s refrigerated model 
contains all the features of the re- 
cently introduced standard Interna- 
tional trucks with Metro bodies, “in- 
cluding a new design, with greater 
interior space; easier service accessi- 
bility; greater vision; improved 
chassis; and the new Silver Diamond 
220 truck engine.” The truck has a 
12-ft. body and a_ gross. vehicle 
weight of 10,000 Ibs. 


r 
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...and You'll Buy a 
Koolmaster 


KEG COOLER & BEER DISPENSER 


The stainless steel top of the Koolmaster 
contrasts most attractively with the soft brown Dulux long- 
wearing baked enamel body finish. Other Koolmaster features 
include: 

@ New all steel construction 


@ New full length concealed 


throughout. door hinges. 
@New chrome "push-button" @ New five-year warranty 
door latches. plan. 


pat eer Cooling.” 


*.aven. 
even: P vre) 


@ All stainless steel exterior. 
(slightly higher price) 


Two sizes, two-keg and three-keg sizes are designed with 
self-contained refrigerating units or for remote installation. 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 
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the study notes, was largely con- | 


centrated in shipments to New York 


City—22 million pounds out of a | 


total of 36 million pounds. But sig- 
nificant volumes to other markets 
were also shifted from rail to truck 


.between 1948 and 1949. One excep- 


tion was Chicago, where a slight re- 
versal of trend occurred. On the 
other hand, the bulk of the increase 
in truck shipments between 1948 
and 1949 that was the result of 
large marketings of butter occurred 
in the Chicago market. 

Among the routes on which large 
diversions from rail to truck took 
place between 1948 and 1949 were 
Minnesota to Chicago, [Illinois to 
Philadelphia, and Missouri to all | 
points except New York. Diversion | 
to trucks was especially marked on | 
the long haul from Missouri to Los | 
Angeles. 


| 
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N E W. . - For Original 


Equipment or Replacement 


mnatier, More Compact 
OD) Model 206 


(FIXED SUPERHEAT) f] 


‘Thermostatic Ezninsion Valve 


ee . 
Sw 


@ ONE-THIRD Smaller in Size. 


@ Wider Capacity Range — 
to 1 ton Freon. 


@ Easier to Install. 
@ Easier to Service — Strainer 


valve. 


removable without disconnecting 


@ A-P LIQUID CHARGED — for use 


at low, commercial, air _N 
tioning temperatures — without 
special charge. 

FIELD PROVED — Already in use 
on small portable air condition- 
ers, milk coolers, small display 
cases and reach-in coolers, ice 
cubers, drink dispensers, and 
others. 


y¥ 
Ai I 1 AMAA VT 


| 
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Again in this new smaller, more compact A-P Model 206 Thermostatic 
Expansion Valve, you see reflected the advanced engineering, that has | 
made A-P Dependability so important in the industry. The new Model 
206 is at least one-third smaller in size — a welcome advantage in 
today’s streamlined and compact units when space is limited. In spite 
of its size, the 206 offers wider capacity range — up to 1 ton Freon 12 
— factory set to your superheat specifications. 
install because of its size, shorter bulb, and handy wrench pads, it 
The large strainer, for instance, can 
be quickly removed for inspection or cleaning without removing the 
It is available with 1/4,” inlet, and your choice of 


offers service advantages as well. 


valve from the line. 


14,” female pipe tap, ¥g” SAE male flare, or, combination 1/4” x 


SAE male flare outlet connection 


Acquaint yourself today with the many advantages of this new A-P 
206 Thermostatic Expansion Valve — for original equipment or re- 
placement application. Write for latest bulletin. 


AUTOMATIC PRODUC COMPATY 


2450 North Thirty-Second Street 
Export Department, 13 East 40th Street, New York 16, N. Y. 


DEPENDABLE 2. pigeration Vales 


STOCKED AND SOLD BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE 
RECOMMENDED AND INSTALLED BY LEADING REFRIGERATION SERVICE ENGINEERS 


| 


Ss. 


Particularly easy to 


¥ a“ 


Milwaukee 45, Wisconsin 
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Serving THE REFRIGERATION 
INDUSTRY Since 1919 


Specify Acme 
For Top Performance 


FREON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

FREON SHELL AND COIL CONDENSERS 

HEAT EXCHANGERS OIL SEPARATORS 

INDUCED DRAFT COOLING TOWERS * 

EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
BLO-COLD INDUSTRIAL UNIT COOLERS 

PIPE AND FIN COILS 
AMMONIA CONDENSERS 


“A new Acme product with out- 
standing features. Write for 
Catalog No. 40 


Write for free 
catalog on any of 
the above items 


ACME INDUSTRIES Inc. 


Representatives 
JACKSON + MICHIGAN in principal cities 


| plentiful, 
| buy a minimum of cooling equipment 


COMFORT 
COOLER 


No ducts required 
360° circulation = - 
Built-in pump Model 100 C.C. 
ee age 20,750 BTU. hr. at 
Ripple Green 40° Ref. Temp. 
or White Write For Catalog 


MERCHANT & EVANS CO. 


PHILADELPHIA 46, PA. 


IT TAKES A 


HEAP 
OF SELLING 


TO OUTSELL 


CLUB BARS 
DIRECT DRAWS | 
_ BEVERAGE COOLERS 
- DAIRY MODELS ~— 
CUBE MAKERS © 


PUNXSUTA WNEY 
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Calculating Water Savings 


How Installation of Evaporative Condenser 


Can Pay for Itself In Less Than 10 Years 


By Aldon V. Lokken, Manager, Evaporative Condenser Department, 
The Trane Co. 


When the City of New York dras- 
tically curtailed the use of water in 
air conditioning systems, it focused 
attention on the dwindling water re- 
serves in all sections of the country. 

In recent years, the national water 
table has been’ dropping steadily. 
Part of the drop, of course, is di- 
rectly attributable to a lack of rain- 
fall. But a much larger part is 
due to the excessive uses of water 
generally. Large quantities have been 
pumped off on the assumption that 
supplies were endless. 

In the past, water has been used 


| extensively and perhaps excessively 
| in the smaller air conditioning sys- 


tem to condense refrigerants. In 
many locations where water was 
it seemed economical to 


and let the water bill take care of 
itself. 

It was all too easy to take water 
from a municipal system, pass it 
through a simple condenser, and then, 
because there was no further use 
for it, waste it to the sewer. 


Easy Calculations 


But even with low water rates, 
it is questionable whether such sys- 
tems were ever as economical as 
they appeared—especially on a long 
range basis. It is relatively simple 
to calculate the savings that can be 
made with water-saving devices such 
as the evaporative condenser. 

The following example illustrates 
a method frequently used in making 
cost comparisons in the yearly opera- 
tion of the shell-and-tube condenser, 
using city water, and the evaporative 
condenser. 

The load and operating conditions 
of a typical cooling installation are 
as follows: 

Load—40 tons 

Suction Temperature—45° 
Condensing Temperature—110° 
City Water—85° 

Entering Air Wet Bulb—78° 
Power Cost—-20 cents per kwh. 
Water Cost-—-12 cents per 1,000 
gallons. 

In this particular example, cooling 
was required 1,200 hours per year. 


|; Comparisons were based on the re- 


frigeration equipment operating 60% 
of the time. The maximum capacity 
of the compressor used was 42.5 tons. 
To determine the total operating 
load for the season: 


Hours Cooling Required x Load x 
Percentage of Time System Operates 


Maximum Capacity of Compressor 
1,200 x 40 x .60 

—_-—- = 678 Hours Equiva- 
42.5 

lent Full Load Operation. 


Water quantity for the shell-and- 
tube condenser is calculated at 2 


FOR MAXIMUM 
EFFICIENCY 

USE 
CHICAGO SEALS AND 
VALVE PLATES 


Precision lapping, superior 
construction and simple 
installation make Chicago 
seals ideal for replacement. 


Only Chicago valve plates have replace- 
able seats. Replacements for over 340 
compressor models. 


CHICAGO SEAL CO. 


332 S. HOYNE AVE. CHICAGO 412, HLL 


g.p.m. per ton. This is an average 
figure with water available at 80° to 
85°. The result is a leaving water 
temperature of approximately 100° 
and a condensing temperature of 
110°. 

Operating cost of a shell-and-tube 
condenser using city water then can 
be calculated. 


Maximum Capacity of Compressor 
x Gallons per Hour per Ton x Hours 
Full Load Operation x Water Cost 
per 1,000 Gallons, or 

.12 
42.5 x 60 x 2 x 678 x ——- = $415 
1,000 


Yearly Water Cost. 


The operating cost of an evapora- 
tive condenser is based on power 
requirement and the small amount of 
make-up water needed. Power cost is 
calculated as follows: 


Total Hp. x Kilowatts per Hour x 
Hours Full Load Operation x Power 


Cost per Kilowatt-Hour 


Motor Efficiency 
Water cost as follows: 


Gallons per Hour Make-Up Water 
x Hours Full Load Operation x 
Water Cost per 1,000 Gallons. 

An evaporative condenser from the 
Trane line that will provide equal 
condensing capacity is equipped with 
a 2-hp. fan motor and a %-hp. pump 
motor. Total make-up water required 
is 1.75 g.p.m. 


Therefore: 
.02 
2.75 x .746 x 678 x —— = $33.08 
: .85 
Total Power Cost 
and 
12 
60 x 1.75 x 678 x ——- = 
1,000 
Total Make-Up Water Cost. 
Total Power Cost 


Total Make-Up Water Cost. . 


Total Yearly Cost 
Total Yearly Cost Shell-and- 

Tube Condenser 
Total Yearly Cost 


evaporative Condenser ... 41.63 


MOVED, see 7s ss4na eden $373.37 


What Rates Used In 
Calculations 


The water costs are based on 12 
cents per 1,000 gallons which are 
comparatively low on the basis of 
present prices. But even with these 
low prices, the evaporative con- 
denser usually would pay for itself 
in less than 10 years in water savings 
alone. There is no allowance made 
in these calculations for sewer taxes 
which are now being levied in 182 
of the 250 cities of more than 10,000 
population. 

Currently the water cost in New 
York City is 20 cents per 1,000 gal- 
lons on a flat rate. 
tions would undoubtedly vary, 
water cost for the shell-and-tube 
condenser, if allowed, would be 
$664.12. 

With an evaporative condenser of 
the same size the total operating 
cost is calculated at $47.26 or a 
saving of $616.87. This permits the 


evaporative condenser to be paid for | 


out of water savings in less than 
six years. 


Large Freezer Handling 
3 Sizes of Frozen Food 


Packages Aids Processing 


YORK, Pa.— Manufacture of a 
large size automatic continuous 
quick freezer for packaged frozen 
foods has been completed by Freez- 
ing Equipment Sales, Inc., here, and 
is now being installed in the plant 
of Fairmount Canning Co. at Winne- 
bago, Minn. 

The new unit is designed to freeze 
6,750 lbs. of packaged foods per 
hour and will handle three package 
sizes—40-oz. institutional package, 
the standard retail package, and a 
special corn package—without any 
change in delivery methods. 

The machine, which was developed 
early this year, automatically handles 
the packaged frozen food from the 
packaging machine’ through the 
freezing process. The only thing that 
ever enters or leaves the freezing 
room is the package of frozen food 
itself. 

The packages are carried from the 
delivery table of the machine into 
the freezing shelf which automati- 
cally moves up into the freezer room 
as additional packages are sent in. 
The frozen packages are ejected by 
the pusher ram when new charge 
is inserted into the shelf. 

The freezer room holds 28,224 
packages at one time in a space 38 
ft. long, 9 ft. high, and 8 ft. wide. 

Several other improvements have 
been made on the machine includ- 
ing positive package placement 
through a new ejector ram which 
has electronic control for safety. 


Air Cooled Market Planned 


CHARLESTON, S. C.—The Hewitt 
Co. has begun construction of a air 
conditioned supermarket on King St. 
for occupancy by the Dixie-Home 


Stores, of Greenville. 


J. L. Jordan Is Named 
Manager of Service 
Operations at Warren 


ATLANTA — J. L. Jordan, wh 


has been associated with the refrig- 
since 1920, ha; 
appointe | 


eration industry 
been 

service 
for 
Co., Inc., here. Hi; 


office will be i, 


manage 


Atlanta. 
Jordan has 
wide reputatic ; 


throughout the 
South for his tec: - 
niques in large 
commercial-refri, - 
erator installatio: s 
in supermarket ;, 
the company sai |. 
In his new capacity, he will dire t 
all of Warren’s major installatio: s 
and supervise field service problem:. 

After eight years in the refriger. - 
tion division of Delco Light, Jordan 
joined the New Orleans branch of 
Frigidaire. Then, in 1936, he becane 
associated with the New Orlea:s 
dealer of C. V. Hill Co., Ine. 
1942, he was appointed refrigeration 
engineer for the Caribbean Defense 
Command, Division Engineers, Pana- 
ma, Canal Zone. 

As service manager for tie 
Warren dealer in New Orleans, The 
Warren Refrigerator Co., Jordan had 
his first experience with Warren 
equipment. He joined the Atlanta 
manufacturer's staff in 1948. 


Mfr. Gets Conditioned Offices 


DALLAS — Paramount Mfg. Co., 
producer of plastic dinette suites, 
has moved its Dallas factory branch 
from 6519 Cedar Springs to a new 
12,000-sq. ft. building at 142 Cole 
St. which has air conditioned offices 
and display rooms. 


J. L. Jordan 


Although condi- | 
the | 


——| 


If you didn't, you could have! This 3-way 
Warren Model RCV (patent pending) has 
found reddy acceptance among grocers 
all over the country—large and small, 
service and self-service. It's attractive, 
efficient, and does a lot of selling in a 
small space. Like all Warren Refrigerated 
Cases it is completely modern. Franchises 
are available in some territories. How 
about yours? 


THE WARREN COMPANY, INCORPORATSD 
P. O. Box 1436 ¢ Atlanta 1, Georgia 


replace it 


right with Xence... 


all-automatic defrosting 


with TYPE 0-91 “ALL-WEATHER” CONTROL 


Completely automatic defrosting—re- 
gardless of weather, load conditions 
or cold location of the compressor— 
helps maintain uniform relative hu- 
midity with this Ranco “All-Weather” 


anco Tac. 


COLUMBUS 1, OHIO 
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Replacement Control. Eliminate expen- 
sive call-backs...increase your prof- 
its on every service job. Ask your 
wholesaler to show you the complete 
line of Ranco Replacement Controls. 


S 
World's Largest Manufacturers of 


Refrigeration Controls . . . more 
than 20,000,000 controls in use 


specialists in refrigeration 

@ dependability 

@ greater customer satisfaction 
@ more Ranco controls in use 
@ less steck to carry 

@ more profit to you 


The Warre, 
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> 
n cording to the manufacturer. When 
° plings at the side of the tower make the last rinse is over, the lid rises 

wh UsAirco Introduces New water connections easy and conveni- as the machine turns itself off. The 
efrig- ‘ m ent. The blower motor is mounted dishes then start drying, aided by DOOR GASKETS 

ha Line of Cooling Towers on the exterior to make belt adjust- radiant heat reflected from the in- EFFICIENT! 
binte ment and speed changing simple.” terior. A RE LESS F C 
nage Sete Welding the spray section to a The appliance is built from 


MINNEAPOLIS—High heat trans- pany explained: a 
lanta fer efficiency, ruggedness, easy ac- “A solid sheet of washing liquid, 
cess to all parts, weatherproof con- nearly two feet in length, rises from 
struction, and hot-dip galvanizing of the bottom of the dishwasher’s all- Evaporative Condensers 
steel parts are features claimed by stainless-steel tub and _ efficiently 3 TO 20 TONS 
United States Air Conditioning washes the dishes. They rest, motion- on 
Co. Corp. for its new line of induced less, in the rack. seins Backed b ici ab 
Lites draft cooling towers. “This sheet is directed by a slow- Known as the ‘‘Refrigarranger," this rack pgp cine rawnintie lage 
anch Explaining the design of the cool- turning vane, which rocks the liquid and six transparent covered  Lustrex ett le 
new ing tower spray section, the com- sheet back and forth over the dishes styrene dishes provide a neat method ome 
Cole pany said separate banks of spray and pans in a 180° arc. Everyone of for storing leftovers in refrigerator. TYPHOON air conditioning Co., Inc. 
fices nozzles at top and bottom of the the articles receives an equal pulse of Manufacturer is Valley Forge Creations, 794 Union Street, Brooklyn, N. Y. A 
- travel further before reaching the > ecm . -—- — _— scientist 
sump. Water-air contact is longer 
and more intimate as a result, and 
the rate of heat transfer from WATERBURY, Conn.—Adjustable 
. water to air is higher.” dials are now available for the time 
J Nozzles are of brass, are non-clog, delay relays manufactured by A. W. 
and are designed to spray without Haydon Co. of Waterbury, Conn. The 
misting, “thus presenting maximum adjustable dials are especially useful 
water surface to the air with mini- for applications necessitating fre- 
mum water loss.’ quent change of time settings. 
Big, water-tight panels at both The ease of adjustment is one of 
ends of the spray section give ac- the chief features of the new ad- 
cess to the interior, according to the justable dial time delay relay. The 
company. time can be changed easily, but once 
“The hinged, expanded-metal air set, it is positively locked. 
intake screen makes the intake Flexibility of design allows for the 
trough easy to reach,” it was noted. addition of radio interference filtering 
The louvered panel in front of the and a governed motor on d.c. models. 
pump section simplifies pump clean- Clutch holding contacts for a push- 
ing and servicing. Pump, fan, and button start can be supplied on either 
spray sections are rigidly bolted to the a.c. or d.c. models. 
one another and can be simply dis- These new relays are available for 
assembled. surface or flush type mounting for 
“Readily accessible threaded cou- almost every installation. 
s 
ear 4 43) eee F >it 
a * YOU CAN GET s 
wo Now : EXTRA PROFITS 2g 
as es ; 
* 
- | ‘YEAR ROUND! eas 
five, 7 & ; 
rs e -FROLEN FOOD CASES 
jises bis : : 
se IDEAL WHEREVER BEVERAGE COOLERS 
BEVERAGES ARE SOLD Sie et i 
Taverns, restaurants, luncheonettes... -WALKINS 5 is 
hundreds of outlets are clamoring | : : 
—= for a convenient beverage dispenser. | 
Cash in on this demand! Just show | 
th KOOL-AIRE . —— 
D BEVERAGE DISPENSER and wetch Sieg hom 8, fi i ies: 
a 12 ft. long; also con- a wa 12, 144, 16, 19, 24, Rt 
= the extra sales...extra profits roll in. tinuous open end case. __from 20 to 80 cu. ft. 29 cu. ft. models. : - 
. r — SELF SERVICE CASES 
T WITH INCREASED PRODU “6. Te 
HESE FEATURES ADD UP TO SALES! * WARD REFRIGERATOR ‘Y- vel . ICE CREAM CABINETS 
NG ADDITION WALKINS: = standard a 
© All steel construction © Baked on enameled finish * NoW APPOINT! temperature, tow tem- allie tie bal al 
ESENTATIVES. perature, two tempera- a Ey eee 
© Properly insulated © Liquid chilled in vitreous crocks ° FACTORY REPR ONE ture, hardening rooms. 
@ Ice chamber of galvanized steel © Silver plated fittings on solid brass INQUIRE AT ONCE. PH 
© Constantly chills one gallon of liquid © Solid brass wing type drain spigot hoa JEFFERSON 
* 
BE A KOOL-AIRE DEALER e 
Write for literature and details today! 
No. 400 (shown above) ac- e 
ah me ae. comodates four one gallon @ 
botttes. — 7500 WALL CASE: 
eng? * BEVERAGE COOLERS: sizes 42 ft. to 12 ft. ICE CREAM CABINET: 
- Height 10” capacities from 8 to for dairy, vegetables, sizes 4 hole to 12 hole 
é P Width 12” * 36 cases beverages, and florist. models. me wuts 
190-200 N. ny Shipping Wt. 47 Ibs. oe ue ae: Si) Wee 
” YOu calle te RD. (Alldimensions withoutbottles) @ 5 EXPORT DEPT. 
ie sé _ aN ee0eoeee8@ GILLESPIE & CO. — a 
ae. | _ 96 WALL ST.,.N.Y. 5 — 
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What's New 


base of 3-in. channel iron is said to 
give it ruggedness and rigidity. All 
welded construction of each of the 
other sections, “reportedly assures 
high strength all the way through 
the tower.” 

A variety of pumps is offered to 
handle’ different pressure heads. 
Direct-driven by a 3,500 r.p.m. motor, 
the pump has bronze impeller blades 
and permanently water-tight shaft 
seals. 

Available in sizes for use with 3, 
5, 7%, and 10-ton refrigeration con- 
densers, the tower is claimed to save 
over 95% of the water normally used 
in water cooled condensers. 


Haydon Time Delay Relays 
Permit Change of Settings 


Lid on James Dishwasher 
Rises as Unit Shuts Off 


Ox 
os —. 
INDEPENDENCE, Kans. — James 
Mfg. Co. here has begun distribution 
of its new automatic electric dish- 
washer available in standard and 
portable models, which is claimed to 
thoroughly wash and triple rinse 
dishes, silverware, and pans in seven 
minutes. 

Main feature of the dishwasher is 
its “sweep-flow”’ action. The com- 


This water director is auger-shaped, 
and as it rocks the washing solution 
across each dish, it also twists it in 
a unique and efficient way.” 

Soap is automatically mixed with 
the water at the correct instant, ac- 


“mirro-finish” stainless steel and has 
a transparent lid. It is provided with 
hoses that slip inside the cabinet 
when not in use. A static wire inside 
the fill hose grounds the dishwasher 
eliminating the possibility of shock. 

The dishwasher is claimed to hold 
dishes for eight people. Trays need 
not be removed while loading the 
unit. 

The machine will not start until 
the lid is closed and the lid will not 
open until the cycle is completed or 
the machine turned off. 


Rack, Special Dishes Keep 
Refrigerator Orderly 


Like a flat tire, flat door gaskets 
are inefficient. 

Add to your profits on each 
service call by inspecting and 
installing new gaskets where 
needed. 

For lasting customer satisfaction 
install JARROW gaskets. 


ARROW PRODUCTS 


420 NO. LA SALLE ST., CHICAGO 10 


TYPHOON — 


Most Complete Line of 


AIR CONDITIONERS 


in the most popular size range 


1% TO 20 TONS 
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How They Do It In Brooklyn 


Direct Mail Campaign Helps Air Conditioning 
Dealer Sell Prospects His Salesmen Missed 


BROOKLYN—“The air condition- 
ing market in major cities today has 
a higher potential than ever before— 
if you get the jump on competition,” 
declares Harry Kramer of the Ditmas 
Air Conditioning Co., Typhoon Air 
Conditioning distributor in Brooklyn. 

To “get the jump on competition” 
Ditmas has used as many as 40,000 
direct mail pieces in one selling sea- 
son, and made use of many novel 
devices to make certain that his 
company’s name is associated with 


one of the most active dealers in the 
greater New York area. In business 
for 12 years as a.refrigeration con- 
tractor, Ditmas started selling 
Typhoon packaged air conditioning 
in 1946, and since then the air con- 
ditioning phase of Ditmas’ sales has 
grown to the extent that it now far 
overshadows the refrigeration sales. 


“Next to enthusiasm and _ con- 
fidence in the product,” he says, 
“training, and a thorough knowledge 
of the product sold are the most 
important attributes to a good sales- 
man. All Ditmas’ salesmen are well- 
rounded in engineering, and have 
received an intensive training course 
with refresher courses each year 
right in the Typhoon factory. 


Salesmen Trained 3 Mos. 
Before Season Starts 


quainted with every service phase 
of the business. I believe salesmen 
should be hired at least three months 
ahead of the busy season in order 
that this training can be successfully 
accomplished before they start to 
concentrate all their efforts on sell- 
ing.” 

Kramer realized early that strong 


of an evaporative condenser, and 
stressing the fact that savings in 
water consumption charges will pay 
the initial cost of the condenser in 
a very few years. 

Despite the New York City regu- 
lation, which states that all refrig- 
eration systems totalling. 3 tons or 
more must be equipped with recircu- 
lating devices, Ditmas’ sales of pack- 
aged air conditioners up to June 10 
were more than 100% higher than 
for the same period last year. In 


“We've been preaching the ad-— 


vantages of evaporative condenser 
operation for a long time,” says 
Kramer, “but it used to be difficult 
to persuade a customer that by 
spending now he can save in the 
long run. Now the job is much easier, 
since if he wants as much as 3 tons 
of air conditioning he must install 


10-Ton Unit Installed In Club So That It 
Blends with Mahogany Furnishings 


to the rear dining and meeting room of the Unity club, Brooklyn. This room leads to 
the main dining room, which holds 75 persons. An extended plenum chamber, from the 
unit installed in the hall, can be seen projecting through left wall of the main dining room. 


io- MAT Lt dll OO 


the installations that he makes. every case where 3 tons or more 
Ditmas has built an air condition- “Furthermore, our salesmen know were needed, an evaporative con- Cl 
14. ing business of such volume in four every operation of the Ditmas one denser or cooling tower accompanied rs 
i i a is department and are thorough ac- : 
years Uae Ct te compeny | ° age the ante MEETING ROOM-DINING ROOM: A grille over the door at left brings air conditioning ee 


Except at first, when he handled promotional campaigns are necessary § gome kind of water saver.” (C 
everything alone, selling has been in order to reach all the prospects All in all, mailings sent out by emt 
Kramer’s chief pre-occupation in all who cannot be contacted individually. Ditmas so car this year come to Typ 
the 12 years that he has run the He uses all the promotional pieces  spoyt 40,000 individual pieces. Since witl 
company. At first, he did all the sell- put out by Typhoon, and makes sure the manufacturer absorbs over half Ditr 
ing himself. After a year in business, that the name of Ditmas appears on the printing cost and all preparation oir 
he realized that with some help he all literature in order to gain recog- costs on the mailings prepared for Bro 
could build up the kind of efficient nition for his own company as well  ictriputors, the entire cost of B 
organization needed to back his sell- as the manufacturer. All bulletins, Ditmas’ disect mail campaign was | 
ing efforts. Therefore, in 1939, he mailing pieces, banners, and decals jo¢ high. Already, seven actual sales wont 
took a partner, Eddie Singer, who are imprinted with the distinctive joe Gaon attetiubed b> thash mai — 
stayed with Ditmas until 1941 when Ditmas trademark. a wane Gok eee eeneeeeee ort 
he left to join the Navy. Also in 1939 This year Ditmas has sent out ore reached initially only by the — 
Ditmas acquired its first serviceman, five factory-prepared mailings, to a mailing pieces. Naturally, profits — 
Louis Wexelbaum, who is now serv-_ list of 5,000 prospects. Each of the feeen these enles have pai d fee the al 
ice and installation manager of the five mailing pieces is different and campaign many times over, and at ; 
company. each includes a postage-free return tne same time Ditmas files have been te 
ane a. sagen —— pag iat = alae See we enriched by a score of interested LOBBY: Off the lobby of the Unity club is the 10-ton Typhoon unit recessed in hall and say 
sponsibilities of managing the com- own installations in Brooklyn. prepare who may become. cus- painted to match the mahogany woodwork. Short ducts lead to the main dining room ban 
pany, to keep well ahead of his sales- tomers at a later date. directly behind the unit, and to a dining and meeting room. a st 

; ‘ ’ mor 

oa - a he eige by pre He ‘Used Water Shortage Mailing Got Through is now following up have resulted necessarily results from poor follow- stor 
uring the v — To Sell Evap. Condensers Wh Ss ’ from Askwith’s “salesmanship.” up, inadequate servic d ral 

men were added to the company and ere Salesmen Couldn't “Say cumpett of indieeiiel tent pe 2B rion A €, and genera loca! 

: : he w ‘ , - ° eO 

vane ‘ao tae apemneeyge Meten cue, wah tah wae pe Niger Pico The first _prospect to reply to nessmen can carry a lot of sales Window decals are presented to wie 

A. Kolligian and Irwin Hirsch have ing companies worried, was turned Ditmas mail campaign this year weight,” says Kramer, “and there all customers upon completion of the Ditr 

been added to the sales force. into an asset by Ditmas. Typhoon’s was Louis Askwith, who owns the are many other instances where a sale. Occasionally a customer will i M 
evaporative condenser is manufac- busy Jack Lewis clothing store on direct mail lead has started a chain object to giving “free advertising,” 

‘Enthusiasm for Predict tomd in off sine to match its air Pitkin Avenue. It turned out that of sales in an area which we had and will ask why he should use his Or 

: f ; cundittoness and te ome of the mest Askwith was seldom able to see not covered through other channels. window space for that purpose. busi! 

Is Big Selling Asset compact in the ficld, The cabinet ie salesmen—but he frequently read the “In my opinion,” he states, “direct | Kramer’s answer to this is to point I abou 

According to Kramer, “Enthusiasm finished in the same style as the air meeting's mail. mail is by far the most effective out that many “air conditioning sys- Krar 
and a conviction that what you sell conditioner, and is thus attractive Lots of salesmen had talked to medium for our purposes. It goes to tome” are merely air cooling or air moti 
is the best on the market is the most enough for installation in plain sight. ™Y Manager,” he told Kramer later, a carefully selected list of prospects. washing Jobs, and that by identifying cnaet 
important single factor in salesman- Ditmas accordingly sent out mail- but he didn’t think I'd be interested. 1 am convinced that a full-fledged, the make of his air conditioning sys- eye 
ship. I have personally seen this en- ing pieces pointing out to New When I saw this mailing piece, I multiple-impact direct mail cam- tem the proprietor shows that he is nam 
thusiasm transferred to the customer Yorkers that air conditioning profits asked him about it, and he admitted paign is, for us, the next best thing Proud of it. ; : , it as 
many times. could be safeguarded by the addition ‘hat he favored air conditioning, es- to a salesman.” This year, by an ingenious and in- mdi 

__@ Pecially since summer fitting is so Kramer insists on keeping his expensive device, Kramer has man- namé¢ 
difficult and uncomfortable without trademark constantly on display aged to add the Ditmas name to the over 
it,” along with the Typhoon name and Manufacturer’s decal. Normally the the 

your wholesaler can After several calls, a thorough symbol, and will go to great lengths decal carries the inscription “Air stres 
analysis of the store’s particular to make the customer acknowledge Conditioned by Typhoon,” and a large over 
, problems, and a careful engineering publicly the source of his air con- Typhoon emblem, since it is too ex- Typh 
do the whole job layout and recommendation, a 5-ton  ditioning system. pensive to order specially imprinted fore 
unit was ordered for the Jack Lewis “We're selling much more than decals for each dealer, as is done and 
. store. Askwith, who is president of just air conditioning equipment,” he With banners. This year, Kramer In 
with Su 4 t R IOR the Pitkin Avenue Merchant's asso- says. “We must remember always Ordered a quantity of small “Ditmas” for t! 
— ciation, was pleased with the job to sell and promote our good name decals which cover the word factu 
al and says: and the manufacturer’s, to encour- “Typhoon.” flowi 
: “I now consider myself an unpaid age our customers to serve as ad- “Since this adds the Ditmas name train 
. Ditmas salesman on the Avenue.” So vertisements, and to prevent the 4t small expense, and still leaves our soluti 
far, three good leads which Ditmas possible growth of opposition which (Concluded on next page) “Se 
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tioning job will run smoother 
and last longer if you let your 
wholesaler supply you with a com- 


plete line of Superior valves and 
accessories. 

Many others have found that 

Superior-engineered products save them 

time and money in installation and repair 

costs when they are used as initial equip- 

ment on the job. Globe valves, Line valves, 

Economizers, Driers, Sight Glasses and a host 

of quality Superior products are made in a 

number of types and sizes assuring good per- 

formance in any size refrigeration system. Re- 

member always to specify Superior for all your new 

equipment and replacement parts—and let your local 
wholesaler do the entire supply job. 


Super ior valve and fittings co. 


Pittsburgh 26, Pa. 
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S Bromann makes it easy for you to give your customs | 
custom built cooling rooms at low cost. Simply send : ar ae 
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Direct Mail ‘Sold’ This Installation 


CLOTHING STORE JOB: Interior of the Jack Lewis Clothing Store in Brooklyn shows 
5-ton Typhoon unit installed right behind the office with space between the unit and 


the clothing rack in the rear. 


workers’ heads. 
* 


The “throw'’ of cool air is pitched well over office 
Just enough cool air drops into the office to keep it comfortably cool. 


Contractor Develops Many New Leads by 
Using Decals, Streamers To Identify Jobs 


(Concluded from preceding page) 


emblem,” says James F. Dailey, 
Typhoon president, “we are happy 
with the arrangement. The way 


Ditmas is growing, their name is 
going to become as important to 
Brooklynites as the Typhoon name.” 

Banners are also issued by the 
manufacturer at half cost to distribu- 
tors, and carry the name of the dis- 
tributor. Here, as in the case of 
literature and decals, Harry Kramer 
insists that the special lettering of 
his trademark be used. 

“We don’t often get direct leads 
from these banners,” says Kramer, 
“put every time I hear a prospect 
say ‘Oh yes—I saw one of your 
banners. . . .’ I know we've scored 
a strong point. Every year we add 
more of our banners to Brooklyn 
storefronts, and we have found that 
local recognition seems to stick in 
people’s minds.” 


Ditmas Stresses Name Even 
More on Commercial Side 


On the refrigeration side of the 
business, which still accounts for 
about 40% of Ditmas’ yearly sales, 
Kramer has carried his name pro- 
motion even further. He buys meat 
cases and other equipment with an 
eye to quality, then puts his own 
nameplate on the product, and sells 
it as a Ditmas item. “This way,” he 
says, “I can build up the Ditmas 
name, rather than scatter the credit 
over a half dozen manufacturers. In 
the case of Typhoon, of course, I 
stress the name of the maker, since 
over half my total sales volume is in 
Typhoon equipment, and I can there- 
fore benefit from their advertising 
and reputation.” 

In order to build up a reputation 
for the distributor and for the manu- 
facturer that will keep new business 
flowing in, a highly efficient, well- 
trained service department is an ab- 
solute must. Says Kramer: 

“Service is indispensable to the 
operation of a successful continuing 
business of this type. Without the 
reputation resulting from thorough 
dependable servicing, a salesman is 
in the same spot as a pitcher with 
a weak infield.” 

The service department, which 
began with Louis Wexelbaum in 
1939, has since grown to the point 
Where now Ditmas’ shop is manned 
by |5 trained mechanics. These men 
are experienced in all types of re- 
friveration and air conditioning. 
Whit knowledge they lack when they 


come to Ditmas is made up as 
rapidly as possible, for servicemen 
are encouraged to learn all the diff- 
erent types of operation that must be 
performed. Twelve trucks are always 
available to set off at a moment’s 
notice in any emergency or to per- 
form routine checkups, repairs, and 
delivery of spare parts. Emergency 
service can be secured by a cus- 
tomer up until 11 o’clock any night, 
although such a demand is seldom 
made. 

“I do not believe,” says the head 
of the Ditmas Co., “that an installa- 
tion and service department can be 
efficiently operated without certain 
basic equipment. We believe that we 
can offer superior service, because 
we have adequate shop space, with 
our own supply of parts, all neces- 


sary tools, and our own highly 
trained staff for installations and 
service. 


“We also have a painstakingly ac- 
curate file and recording system with 
full service information on every 
customer, available at a moment’s 
notice.” For every job that Ditmas 
has done, a serviceman can learn 
immediately the equipment installed, 
any special equipment or alterations, 
the layout of the premises, and all 
other important details. 

Although the ideal packaged unit 
installation is made with no duct- 
work, thereby saving considerable 
expense, broken interior spaces often 
call for short ducts. In the Unity 
Club in Brooklyn, for example, where 
Ditmas recently installed a 10-ton 
Typhoon air conditioner with a 10- 
ton evaporative condenser, distribut- 
ing ductwork goes to three grilles, 
cooling a dining room, a meeting 
room, and the lobby. The Unity Club 
is member-owned, and the member- 
ship includes many important busi- 
ness and _ professional men in 
Brooklyn. 


Air Conditioned Dining Room 
Draws 100% More Trade 


The main dining room seats 75, 
and is especially popular for dinner. 
Available only to members and their 
guests, it is famous for its food. The 
manager states that he makes pro- 
visions for twice as many guests this 
summer, now that the dining room is 
air conditioned. Judge Schwartzwald, 
Chairman of the Club, agrees with 
this estimate when he says: “Since 
air conditioning was installed, I'd 
say that the summer attendance has 
increased by a good 100%. And for 


ing design department. 


Write stating experience, 


AIR CONDITIONING ENGINEER : 


A leading mid-west manufacturer, not now in the air 
conditioning field, needs an engineer, experienced and 
now working on 4 h.p. and % h.p. window air condi- 
tioning units, to be in charge of their new air condition- 
Must be capable of designing 
window units complete exclusive of compressor. 
have a man with executive ability that understands the 
engineering and application of air conditioning units. 
education, 
remuneration expected. Our employees know of this ad. 


Reply Box 3551, Air Conditioning & Refrigeration News. 


Must 


references and 


Ee ee | PG 


all of us, air conditioning has made 
a world of difference in comfort.” 

The unit is located so close to the 
main dining room that a simple ex- 
tension of the plenum chamber is 
used instead of a duct. The plenum 
extension discharges three ways, and 
is painted a light blue to match the 
wall color. The rear dining and meet- 
ing room, where special parties, 
games, and special social functions 
are held, also seats 75. This room is 
cooled via a duct that is set against 
the ceiling of the hall. The third 
outlet is in the lobby, which is wood- 
paneled and luxurious. The unit can 
be seen from the lobby, but since it 
is recessed 6 in. into the wall to 
save space, and is painted with a 
mahogany stain, it is not conspicu- 
ous. 


Club Installation Makes 
Prospects Out of Members 


Here again Ditmas has found a 
profitable situation for future sales. 
Judge Schwartzwald and the other 
members, not to mention their 
guests, are potential individual cus- 
tomers in their own right. 

Another installation in which the 
unit has been skillfully blended into 
its surroundings is the Brooklyn 
Casino. Here a 7%-ton Typhoon 
packaged air conditioner cools a 
moderate-sized restaurant. The unit 
stands in a corner, and ducts rise to 
a false ceiling, which is fitted with 
diffusers. Ductwork between the unit 
and the ceiling is ingeniously con- 
cealed by a false wall which follows 
the contours of the unit, and is 
papered to match the regular wall. 

But by far the greatest bulk of 
Ditmas’ installations are the single- 
unit jobs in restaurants, bars, small 


Ditmas Puts Its Own “Trade Mark’ on Typhoon Banner 


»DITMAS- 


Fer 


IDENTIFYING LABEL: This is the type of banner that Ditmas Air Conditioning Co. 


endeavors to place on every job it handles. 


Note that the name ‘Ditmas"’ has been 


superimposed on a regular Typhoon banner. 
markets, drugstores, delicatessens, distributing duct along the ceiling, 
offices, and small stores. In most which discharges into individual 


cases these installations are made 
without any ductwork, and are placed 
right in the conditioned space. 


“In the past,”’ says Kramer, “many 
businessmen have considered air 
conditioning a luxury. Larger estab- 
lishments, with a good deal of ready 
cash for improvements, could order 
expensive equipment and consider it 
as a long-term investment and a 
move to rise above competition. Now, 
however, air conditioning has become 
a definite necessity. Even the small 
businessman must give _ serious 
thought to a defense against those 
of his competitors who have installed 
air conditioning systems, especially 
in a city like Brooklyn. This is the 
reason for the current surge in single 
unit orders—air conditioning has be- 
come as essential to a business es- 
tablishment as an automobile is to 
the American family.” 

The most popular application of 
packaged units in offices, according 
to Kramer, makes use of a central 
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offices through short ducts and wall 
grilles. The office of Kirsch Bever- 
ages, for example, uses this type of 
system with a 10-ton unit, and 
Morris Kirsch, head of the com- 
pany, says, “This air conditioning 
system has meant a definite increase 
in office efficiency and morale, and 
the cost was much lower than I had 
anticipated. Judging from results so 
far, I should estimate that our air 
conditioning will pay for itself, 
through increased efficiency alone, 
within three to four years.” 

But there are many cases where 
the inexpensive alternative of a duct- 
less installation is possible. The Jack 
Lewis Clothing Store, for example, 
which is mentioned above, has one 
5-ton unit placed right behind the 
office, which is enclosed only by 
dwarf partitions. The cool air shoots 
right over the top of the office and 
out onto the floor, spilling over into 
the office just enough to maintain a 
comfortable temperature. 


Wg, 
SN 


Yy 
Wb 


{fs 


WW 


Wi 


MZ 


Ylllllllbdiinmtth 


MLL i 


WMI iss) 


: HOW To CURE THE PAINS X HEADACHES 
OF ZA\IR GonDITIONING - ALSO FoR DAIRY 


Yes. 


Vee 


lM 


Me 


Uda 


Yj 


Wd 


YW 


doo 


BAKERY, GANDY, INDUSTRIES, 
etc, FOR PRODUCT COOLING. 


WRITE FORLUTERATURE TODAY / 


REFRIGERATING CO, 


591 N. PULASKIRD. CHICAGO. 30, ILL. 


\ N-Y. BRANCH- 103 PARK Ave. New York 17,N.Y. 
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Popularity of Air Conditioning on Detroit's 
‘Wall Street’ Shows It’s Considered Good Risk 


By C. Dale Mericle 


DETROIT — Financial institutions 
in Detroit’s downtown area appar- 
ently are convinced that air condi- 
tioning is a sound investment, judg- 
ing by the number of new installa- 
tions in the local ‘Wall Street” dis- 
trict. 

Two banks, a trust company, two 
stock brokers offices, and two ab- 
stract and title insurance firms have 
joined the parade to air condition- 
ing with systems ranging from 15- 
hp. in size up to 225-hp. Four of the 
installations are central station jobs, 
one is a 15-hp. package centrally 
located, and two are straight pack- 
age systems. 

One of the package installations 
went into the downtown office of 
the Wabeek State Bank of Detroit, 
four Frigidaire 5-hp. conditioners 
having been installed by Refrigera- 
tion Service, Inc. 

Although there was an existing 
ventilating system in the Wabeek 
bank, it was decided that the pack- 
age type installation was much more 
practical on this job. 

There was no insulation on the 
ductwork, while another factor in 
the decision was the high ceiling 
(approximately 20 ft.). It was cal- 
culated that the load for a central 
system handling that large a volume 
of air would be just about double 
the load that the four package con- 
ditioners will have to meet. 

Incidentally, for this installation, 
the bank brought in 220-volt, three- 
phase current for the conditioners to 
avoid the higher incidence of service 
problems that usually occurs with 
direct current. 
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+4 PAY ONLY 
COMPLETE . $1 A MO, 
AUDELS REFRIGERATION & AIR CONDITION- 
ING GUIDE Answers Your Questions on Basic 
Principles, Servicing, Operation and Repair of 
Household Refrigeration—Special Refrigeration 
Units—Commercial and Industrial Refrigeration 
-Air Conditioning Systems—Over 1280 Pages, 
46 Chapters, 700 Illustrations—Diagrams includ- 
ing data on Freon, we Freezing, Lockers and 
Water Coolers. A’ new ti | book containing 
— facts and figures for Better Service. 
asy to understand and Handy Ready Reference. 
Step up your own skill with the facts and figures of 
your trade. Audels Mechanics Guides contain Prac- 
deal Inside ‘Trade Information in a handy form, 
Fully lilustrated and Easy to Understand. Highly 
Endorsed. Check the book you want for 7 days 
Free Examination. 
Send No Money. Nothing to pay —— < 
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AUDEL, Publishers, 49 W. 23 St., ey Pig) 


REFRIGERATION & Air Conditioning, 1280 Pgs. $4 
PAINTING & Decorating Manual, 450 Pages. . 2 
CARPENTERS & Builders Guides (4 Book Set). 6 
PLUMBERS & Steamrfitters Guides (4 Book Set). 6 
MASONS & Builders Guides (4 Book Set)... 6 


BLUE PRINT READING, 416 Pages 
OIL BURNER GUIDE, 384 Pages 
HOUSE HEATING GUIDE, l 
GARDENERS & GROWERS Guides (4 Book Set). 
SHEET METAL WORKERS Handy Book, 388 Pgs. 
SHEET METAL PATTERN LAYOUTS, i100 Pgs. 
AIRCRAFT WORKER, 240 Pages... .... 
MECHANICAL DRAWING GUIDE, 160 Pages. 
MECHANICAL DRAWING & DESIGN, 480 Pgs. 
MATHEMATICS & CALCULATIONS, 700 Pgs.. 
MECHANICAL. Dictionary, 968 Pages 
MILLWRIGHTS & Mechanics Guide, 1200 - 
DIESEL ENGINE MANUAL, 575 Pages... . 
WELDERS GUIDE, 400 Pages ed eee 
MACHINISTS Handy Book, 1600 Pag es... 
POWER PLANT ENGINEERS Guide, 1500 Pages. 
ENGINEERS & FIREMANS EXAMS, 528 Pages. 
PUMPS, Hydraulics & Air Compressors, 1658 Pgs. 
MARINE ENGINEERS Handy Book, 1280 Pages 
ENGINEERS & Mechanics Guides (8 Book Set). 
Answers on Practical ENGINEERING, 254 Pages 
ELECTRIC WIRING DIAGRAMS, 210 Pages . . 
ELECTRICIANS EXAMINATIONS, 250 Pages. 
ELECTRICAL DICTIONARY, 9000 Terms... . 
ELECTRIC MOTOR GUIDE, 1000 Pages ’ 
HANDY BOOK OF ELECTRICITY, 1440 Pages 
ELECTRICAL POWER CALCULATIONS, 425 Pgs. 
RADIOMANS GUIDE, 914 Pages... .... 
ELECTRONIC DEVICES, 216 Pages . 

ELECTRIC LIBRARY, 7000 Pa es(i2 Book Set). 18 
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Both central station and package equipment have been employed for the air conditioning 


of seven financial institutions in Detroit's 


“Wall Street’’ 


district this summer. To cool 


the lobby in the downtown branch of the Wabeek State Bank four Frigidaire 5-ton 
conditioners were strategically placed as shown above. 


downtown area is still served by 
direct current although the utility is 
gradually converting to a.c. 

One of the four conditioners is 
located in the front lobby to cool this 
portion of the lobby. The remaining 
three units are spaced along the back 
(west) wall, with the airflow directed 
toward the tellers’ windows and the 
rest of the lobby area. 

The second package installation 
consisting of three 5-hp. units and 
one 3-hp. was installed by J. R. 
Miller Corp., Frigidaire commercial 
contractor, to cool the Detroit branch 
offices of Lawyers Title Insurance 
Corp., a firm specializing in title in- 
surance with headquarters in Rich- 
mond, Va., and branches in 19 cities. 

Last fall the Detroit branch moved 
into new quarters formerly occupied 
by a bank, taking over the first floor 
and the mezzanine which extends 
around all four sides of the lobby. 
Ceiling height in the central area 
away from the mezzanine is close to 
30 ft. 

To cool the first floor area two 
5-hp. Frigidaire conditioners were in- 
stalled. One is located off to the side 
near the front entrance while the 
second stands against the rear wall 
beside a massive vault door. A 3 and 
5-hp. machine were located on the 
balcony with the directional air out- 
lets so set to keep spill-over from 
the balcony at a minimum. 


A duct comes off the top of the 
'5-hp. unit on the balcony to provide 
cooling for three executive offices 
that would otherwise receive little 
benefit from the installation. Greater 
percentage of air from this unit, how- 
ever, is directed toward the open 
area on the balcony. 

The J. R. Miller Corp. was also 
contractor for the Abstract & Title 
Guaranty Co. installation. This, how- 
ever, consists of a 25-ton Frigidaire 
central station job which makes con- 
siderable use of ducts in an existing 
ventilating system. 

Largest of these financial institu- 
tion installations is the 225-hp. cen- 
tral system for the Detroit Trust Co. 
that has been installed by the Charles 
R. Beltz & Co. and Airtemp Construc- 
tion Corp. . 

High side equipment consists of 
three 75-hp. Airtemp dual radial ma- 
chines, one located in the fourth 
floor machinery room, the other two 
in the basement. The fourth-floor 
machine is employed to pre-cool out- 
side air by direct expansion, it being 
controlled to cut in whenever the 
outside air temperature goes above 
65° F. 

The two basement units supply 
chilled water to (1) the fourth floor 
fan room to cool the mixture of 
fresh and return air, (2) to 17 “Y” 
air convectors located chiefly around 
the main floor lobby, and (3) to ad- 
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THE FIRST AND ONLY STANDARD MODEL 
PASS-THRU REFRIGERATOR 


No longer need you pay custom prices for pass-through 


refrigerated cabinets! 


Puffer-Hubbard, pioneer in the commercial refrigeration field, 
takes great pleasure in announcing another FIRST . . . the 
standard model P-H Pass-Thru Cabinet . . . in 42, 65 and 90 
Cu. Ft. sizes — at mass production prices! 

The new P-H Pass-Thrus incorporate all of the outstanding 
features of the famous P-H Reach-in Cabinets including the 
patented ‘‘Grad-U-Matic’’ Cooling System . . . Most parts are 
interchangeable for fast, low cost servicing. Available in All- 
Porcelain or Stainless Steel finish. Why not modernize your 
set-up with these new labor-saving refrigerated cabinets? 
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DISPLAY CASES 


WRITE TODAY 


FLORIST CABINETS 


PUFFER-HUBBARD mec. co. 
GRAND HAVEN, MICHIGAN 


igh R ESS Toe = 


N“ 


Stocks May Flutter But Brokers Keep Cool 


* 


Customers and associates of Wm. C. Roney & Co., Detroit stock broker, can now be 
comfortable as they carefully watch the ‘“board'’ and ticker react te world events, 


thanks to a 25-ton central station air conditioning plant. 


Note three ceiling diffusers 


in photo above. 


ditional air-handling units. 

Included in this installation is a 
Marlo evaporative condenser, which 
was used rather than run a 3-in. 
water line up to the fourth floor. 


Trust Co. Installation Utilized 
Some Existing Equipment 


Numerous problems were involved 
in the Detroit Trust installation. For 
example, it was decided that it would 
be more practical to adapt a large 
fan used for the old ventilating sys- 
tem to the new air conditioning sys- 
tem than to install a new fan. The 
fan had been of the single-bearing 
type direct-driven by a d.c. motor. 
The conversion job involved install- 
ing an additional bearing and pulleys 
for a v-belt drive off an a.c. motor. 

The existing ductwork for the ven- 
tilating system was employed in the 
new air conditioning system, but this 
involved several change-overs. Large 
grilles had been used, but it was 
deemed necessary to reduce these in 
size to increase outlet velocity and 
throw and to provide air directional 
control. 

To solve this problem specially pre- 
fabricated grilles were obtained from 
Independent Register Co., consisting 
of large plates exactly matching the 
old grille sizes but with considerably 
reduced outlet area. These were also 
fitted with directional vanes. Mounted 
in place of the old grilles and painted 
to match the existing color scheme, 
these special grilles make a neat ap- 
pearance without the expense and 
bother of patching plaster around 
the smaller grilles which would have 
been required in any event. 

A ticklish job, too, was involved in 
installing the “Y”’ units for the first 
floor. These went into marble-en- 
closed casements beneath windows 
housing radiators. It was necessary 
to move radiators to provide room 
for the “Y” coils, in addition to saw- 
ing through the marble sills to pro- 
vide a grille directly above the units. 


Despite the considerable work re- 
quired to locate these ‘‘Y’’ units, they 
were installed without removing any 
of the marble. 

To make certain that the board of 
directors room is adequately served, 
a’ separate air system is being pro- 
vided for this job. A Marlo chilled 
water unit is located in the pent- 
house over the fourth floor. To 
get the air down to the direc- 
tors room on_ the~ second floor, 
the air supply duct from the unit 
runs down inside a large fresh air 
shaft formerly used. Return air will 
be handled through another existing 
shaft. 


Vault Layouts Posed 
Security Problems 


Air conditioning of two _ huge 
vaults in the Detroit Trust Co.—one 
for valuable documents, and the other 
for securities—posed some _ interest- 
ing problems, too. 

Both vaults, especially the second 
where’ securities totaling several 
hundred million dollars are kept, are 
of solid construction and equipped 
with massive vault doors. There are 
three levels in each vault and several 
people work in each. Thus, air con- 


(Continued on next page) 
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VENCO... 


the original one-man 
tailgate loader for 2, 34 and 1 ton 
pick-up trucks that does the job 


at 1/2 the cost 
of comparable loading equipment 


®@ Saves time and labor 

® Protects personnel from injury 
@ Removable crank 

®@® Holds at any position 


@ Prevents damage to merchandis : 
@ 600 Ib. capacity 

@ 28” x 48” platform 

® Closes flush to truck 


° EASY T0 INSTALL 


. «+ VENCO, puts the “pick-up” in your pick-up truck 
For name of nearest truck equipment distributor, please write: 


the VEN corp. 2828 Newell St., Dept. 1, Los Angeles, Cali’. 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 14, 1950 


Detroit Bank Makes Use of Spare Elevator 
Shaft To Hold 5 Air Conditioning Units 


(Continued from preceding page) 
litioning or at least ventilation, is a 
1ecessity. 

But the problem is to bring the 
iir into the vaults through duct- 
vork that won’t in any way provide 

“breach” in the security arrange- 
nents. This was not difficult in the 
iocuments vaults because the exist- 
ng ventilating system ducts were 
dapted for air conditioning use. 

In addition, a booster air unit of 
pproximately 5 tons capacity was 
liso installed at ceiling level and 
onnected to the chilled water supply 
system. This merely recirculates and 
‘urther cools the air supplied from 
he main system. Lines for the 
iooster unit were carried through 
one of the ducts to avoid cutting 
‘hrough the walls of the vault. 

There is a similar booster unit for 
ine securities vault. Both vaults are 
at the tail end of the main air supply, 
‘or this reason additional cooling 
capacity was provided. Incidentally, 
it is also possible that cooling will 
be required year-round here. 

Because the vaults are centrally 
located within the building, and have 
such thick walls, the light and oc- 
cupancy loads can be considerable. 
In fact, it’s never been necessary to 
turn on the heat in the winter. Since 
cooling might be required at times 
during the winter, the chilled water 
lines for both booster units have been 
tied into the city water supply. Water 
at 40° to 50° could then be circulated 
through these coils if desired. 


Ductwork Swings Out of 
Way When Vault Is Closed 


The booster unit for the securities 
vault is located in the basement 
machinery room with ductwork run- 
ning up to the relatively small but 
thick circular vault door near the top 
of the securities vault. At this point, 
however, the ductwork is hinged so 
that it can be swung out of the way 
when the vault door is closed at 
night. 

There is a similarly hinged duct 
on the inside of this opening that 
connects to a take-off extending along 
the ceiling. Two diffuser outlets are 
on this duct. 

With this arrangement, then, the 
swinging ducts are pushed into place 


when the securities vault is opened 
in the morning, and at night they’re 
swung out of the way so the vault 
can be securely locked. 

Second largest of these current 
Detroit financial institution jobs is 
the 150-ton system that is being in- 
stalled to air condition several floors 
of the Detroit Bank’s main office. 
This, too, is an Airtemp job, being 
installed by A. V. Cauhorn Co. and 
Airtemp Construction. 

Air conditioning is not new to the 
Detroit Bank, a large system having 
been installed before the war to take 
care of the first three floors of the 
building. 

The new installation consists of 
two 75-hp. Airtemp dual radial units 
located in a penthouse that was 
built on the roof at the 14th story 
level. And over the penthouse is a 
Marley cooling tower for the new sys- 
tem. Although erected at a consider- 
able cost, the penthouse was deemed 
necessary because floor space in the 
building is at a premium. 

At the present time the new in- 
stallation will provide air condition- 
ing for the 4th, 6th, 7th, 9th, and 
10th floors, the remaining four floors 
(5th, 8th, 11th, and 12th) to be air 
conditioned later. 

A unique aspect to this installation 
is that the five separate units for 
each of the five air conditioned floors 
are located in an unused elevator 
shaft. Five elevator shafts were pro- 
vided when the building was ori- 
ginally constructed, but elevators 
were installed in only four. The un- 


used shaft, though limited in size _ 
(it’s roughly 8 ft. square) provided » 


sufficient space for the units with- 
out taking up any valuable floor 
space. 


Running down the rear of the | 


shaft is a fresh air supply duct con- 
nected to each of the five individual 
floor units. Fresh air is brought in at 
the penthouse and cooled by direct 
expansion coils fed from one of the 
75-hp. condensing units. 

The second 75-hp. unit supplies 
chilled water that is piped to the 
coils in the five units serving the 
individual floors to cool the recircu- 
lated air, the elevator shaft compart- 
ments on each floor being employed 
as plenum chambers. 


(Concluded on next page) 


ETER-{JFATIC 


METERS ARE 
—Low in price! 
—Simple to install! 
—Fully guaranteed! 


Please send me FREE 


Model DM6 


INTERNATIONAL REGISTER CO. 
2626 W. Washington Bivd., 


MORE 
REFRIGERATION 


WITH THE 


Chicago 12, III. Dept. 850-2. 


(J Meter catalog and Meter Plan folder. 
[] 1950 Survey “Meter Plan for Selling Commercial Refrigeration”. 
[] Lists of banks handling Meter Plan paper. 


City 


Company Name 
Address a. oe 
Zone State 
— .* BA 4.3 t 


Swinging Duct Combines Cooling and Security 


4 


As part of the 225-ton air conditioning installation for the Detroit Trust Co., ductwork 
was brought into the large vault containing securities worth several hundred millions 
through a small vault door which is securely closed every night. Duct on each side 
of the vault is hinged so it can swing out of the way to close the thick time-lock door. 
Above is duct in operating position (left), and (right) moved so vault can be locked. 


“ 


One of four package units installed for Lawyers Title Insurance Corp. stands directly 
beside the massive door to the vault. 


NO TIME LOST! 


_ When You Buy i 


REFRIGERATION and 


AIR CONDITIONING 


UNITS - PARTS - TOOLS - SUPPLIES 


FOR YOUR 
FREE COPY! 


e Fast, low-cost delivery 
e Large, complete stocks 


e Dependable service to 
entire U.S. and world-wide 


WHOLESALE ONLY 
Please Write On Your Letterhead 


AIRO SUPPLY CO. 


2732 N. Ashland Ave. Chicago 14, Ill. 


MORE FOR LESS! 


OFFER MORE BTU’S FOR LESS MONEY. These savings 


are the results of extensive engineering and the 
development of a newly patented KRAMER coil con- 
struction (Pat. No. 2,462,511). The traditionally high 
standards of KRAMER quality are maintained. 


GUARANTEED RATINGS are based on tests made in 


accordance with accepted standards. 


BUILT-IN HEAT EXCHANGERS are an integral part 
of all units. 


FEELER BULB LOOP extending outside the case, facilitates 


easy mounting of the feeler bulb between the coil and 
heat exchanger. 


NO RUSTING with all aluminum cases. 
DIE STAMPED handsome cases. 
TWO ADJUSTABLE LOUVERS permit diffusion of the 


air stream. 


STANDARD EXPANSION VALVES can be used. Units 


are designed for normal pressure drop, external equal- 
izers are not required. 


KRAMER TRENTON CO. Trenton 5, N. J. 


Write for Bulletin KT180 


THERMOBANK -COOLMASTER -RADIAL UNITS - PANEL UNITS - CUBERS - FINNED COILS- BARE TUBE COILS-HEAT INTERCHANGERS- 
CONDENSERS Air Cooled, Water Cooled, Evaporative- WATER COOLING EVAPORATORS -BLAST COOLING COILS - BLAST HEATING COILS. 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 14, 1950 


Bank’s Control System Cuts Out Half of 
Cooling Coil First If Temperature Drops 


(Concluded from preceding page) 

In operation, approximately one 
third of the air for each floor will be 
taken from the pre-cooled fresh air 
supply duct; one third will be return 
air that passes through the chilled 
water coils, and the remaining third 
will be by-passed around the water 
coils. 

The chilled water coils, inciden- 
tally, are split so that on a falling 
temperature one half of the coil will 
be cut out first. If the temperature 
continues to fall, the other half will 
cut out. Continued fall in return air 
temperature will start modulating a 
steam reheat coil that is also pro- 
vided in the system for each floor. 


Split-Control Setup Needed 
Due To Variable Load 


Such an arrangement is necessary 
because the heating or cooling load 
can vary considerably for each floor. 
Some floors may have considerable 
occupancy and lighting loads and 
would need cooling in mild weather 
while other floors with low occupancy 
and lighting loads might require heat- 
ing under the same outdoor condi- 
tions. 

Zoning is provided for each floor, 
too, because of the freak tower 
shading caused by the skyscraper 
across the street from the Detroit 
Bank. 

The bank building is U-shaped 
with the open end of the “U”’ facing 
south. During the morning the south- 
east corners of each wing are ex- 
posed to the sun while in the after- 
noon the southwest corners of each 
wing are more or less exposed to the 
sun, as it is the west side of the 
west wing. 

As the duct and control system has 
been arranged, then, there are five 
zones of air conditioning on each 
floor. 

Coming out of the elevator shaft 
plenum are three large supply ducts. 
One duct supplies principally the 
east wing of the ‘“U.” The second 
supply duct takes care of the north 
section and the east side of the west 
wing. The third parallels the second, 
but its outlets are directed to the 
west side of the west wing. 

The first and second ducts (supply- 
ing the east wing and the east side 
of the west wing) are considered to- 
gether as a “neutral” zone, the tem- 
perature of both being controlled by 
the main thermostat located in the 
return air plenum. Little or no sun 
effect is involved here. 

The second zone consists of the 
third supply duct which handles the 
west side of the west wing. A thermo- 
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RPE=IED 
RESEARCH PRODUCTS CORP. 
Madison 10, Wis., U.S.A. 


stat centrally located in the zone 
controls a modulating damper at the 
inlet to this duct. Johnson pneumatic 
controls are employed throughout 
this zone. 

A smaller branch duct taken off 
this third duct supplies air to the 
top executive office located in the 
northwest corner of each floor. To 
provide a limited amount of indivi- 
dual control for this office, there 
is a wall thermostat controlling a 
modulating damper in the branch 
duct. Actually, this thermostat as 
well as the one controlling the west 
side of the west wing, “floats” with 
the main thermostat controlling the 
“neutral” zones. 

Two other zones are provided in 
effect by modulating dampers in the 
four south corners of the wings. On 
the east wing there are two dampers 
at the end of the supply duct, one 
for the southeast corner, the other 
for the southwest corner. 

Likewise there is a modulating 
damper at the end of the second 
supply duct for the southeast corner 
of the west wing, and a similar 
damper at the end of the third duct 
for the southwest corner. 

These four additional modulating 
dampers provide for variable air 
supply in areas where requirements 
will differ from those on the rest of 
the floor, as well as from each 
other. 


Sun-Effect Puts Corners 
Of Room In Separate Zones 


Normally in the morning the 
southeast corners of each wing will 
require more cooling than the rest 
of the floor while in the afternoon, 
more cooling will be needed in the 
scuthwest corners of each wing. In 
effect, both southeast corners con- 
stitute a single zone, the southwest 
corners being another. 

While not so large in size, the air 
conditioning installations for the two 
previously mentioned stock brokers 
offices are worthy of note. 

One such job was for the Detroit 
offices of Merrill, Lynch, Pierce, 
Fenner & Beane where James & 
Roach, Carrier distributor installed 
a 15-ton Carrier package unit cen- 
trally located with ductwork. 

The other was a 25-ton central 
system for Wm. C. Roney & Co., 
which was put in by Charles R. Beltz 
& Co. Although the installation is 
new, the high side equipment is not 
of recent vintage. The 10 and 15-hp. 
reciprocating compressors used were 
property of the office building, but 
had not been operated since back in 
1937. 

Balance of the equipment is new, 
however, consisting of a Marlo air- 
handling unit containing both cooling 
and heating.coils to provide year- 
round air conditioning. Controls are 
Barber-Coleman. Air is supplied to 
the mail board room housing the 
desks for associates and customers, 
the ticker, and the board through 
Demuth air diffusers mounted in the 
false ceiling. Space above the ceiling 
serves as a return air plenum. 

The control system is so set that 
the fresh air damper modulates be- 
tween 20% closed and full open posi- 
tion, depending on outside tempera- 
ture. 
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FLEXIBLE, DOUBLE-ANGLE ACCESS, DURABLE—YET LOW PRICED! 


Your Wholesaler bas Types A & B charging bose, too! 


ra 
Wbbe PRODUCTS CO. cece ays 


NEW ANGLE CHARGING HOSE 
WITH 45° “E-Z-FLO L-BO” 


@ Offers two angles of approach, 45° and 135°. Easier access, 
less flow resistance. 36” rayon-reinforced refrigerant-resistant 
neoprene hose withstands pressures of 1000# psi. 1-piece flare 
construction, coil spring support, fingerup “Rapid” Coupler. 


Aunouncing 1950 Models 


ROYAL DRY BEVERAGE COOLERS 


incorporating these outstanding features: 


% All welded steel construction ¥& Stainless Steel & Aluminum interiors 
% Entirely undercoated with “Fendix" %& Dulux Enameled steel bodies 
%& Hard rubber disappearing doors % 3” Fibreglas insulation throughout 
% 10” dependable blower fan %& Top bottles cool first 
6 and 8 lengths in remote and self-contained models 
Write or wire BREESE, 
Phone: Breese 140 ROYAL COOLER COMPANY ILLINOIS 
4, - _ o 
f pa ae ae gx 


Refrigeration Problems 


and their Solution 


by Paul Reed 


For Service and Installation Engineers 


Paul Reed 


Use of Desiccants In 
Refrigeration Systems 


POSITION OF THE 
DEHYDRATOR 


There is a good deal of difference 
of opinion on whether the dehydrator 
should be placed horizontally or ver- 
tically. 

For convenience, the dehydrator is 
put in a horizontal line but there are 
some disadvantages. If the desic- 
cant is not packed tightly it may 


Thus, there could be almost no heat 
developed by the desiccant adsorbing 
moisture. He found that the dehy- 
drator heated perceptibly just due to 
the physical action of the refrigerant 
on the desiccant. 

Therefore, he concluded that just 
because a dehydrator was quite 
warm, was no sign that it was pick- 
ing up moisture. 

It is therefore normal for a silica 
gel or activated aiumina filled de- 
hydrator to heat somewhat, but just 
because they may not heat is no 
sign that they have picked up all 
the moisture they can and are hence- 
forth ineffective. Several conditions 
may contribute to their not being 


settle to the bottom side and thus o— 


warm—low head pressure, a co] 
room and perhaps enough pressu) 2 
drop in the dehydrator to cause son 2 
of the refrigerant to vaporize arj 
cool the dehydrator somewhat. 

Some chemical desiccants he: t 
rapidly and become quite hot if ar4 
when they absorb moisture, especial'y 
good quantities of moisture, so ther 
temperature is some index of wheth: r 
or not they are absorbing refrige - 
ant. One of these chemical drier ;, 
barium oxide, becomes so hot thit 
dehydrators containing it have been 
known to explode—therefore, bariun 
oxide is too dangerous for general u: e 
as a refrigerant desiccant for deh» - 
drators. 


leave a passage along the top. In 
this way, the refrigerant may pass 
through without making very good 
contact with the desiccant, and the 
desiccant will therefore not have the 
opportunity to dry the refrigerant as 
well as if the refrigerant passed 
through the entire body of the desic- 
cant. 

Moreover, oil may tend to collect in 
the lower part of the dehydrator, 
preventing the’ refrigerant from 
making contact with the full body 
of the desiccant. 

If the dehydrator is mounted ver- 
tically, the refrigerant is more likely 
to pass through the entire body of 
the desiccant and there will be 
little likelihood of oil pocketing. So 
the vertical positioning of the de- 
hydrator is preferable to its being 
mounted horizontally. 

If the refrigerant is fed into the 
top of the vertical dehydrator, and 
out the bottom, there may be some 
tendency for the refrigerant to pass 
down one side of the desiccant, if 
that side is packed a little more 
loosely, the granules are larger, or 
the screens are a little more open 
on that side. So the refrigerant may 
not all come into contact with the 
full body of the desiccant. 

If the refrigerant is fed into the 
bottom and out the top, it tends to 
flood the desiccant a little better 
than if it is fed downward, for the 
refrigerant comes into better con- 
tact with the full body of the desic- 
cant. 

Dehydrators should be _ tightly 
packed with desiccant. If the desic- 
cant is loosely packed, the refrig- 
erant flow may knock the granules 
abcut somewhat and cause them to 
hit one another. This causes the 
desiccant to sluff or powder which 
tends to increase the pressure drop 
of the dehydrator and_= screen 
stoppage. 

This bounce of the granules against 
one another is more pronounced if 
the dehydrator is placed vertically 
and is fed into the bottom and out 
the top, so care should be taken to 
see that the desiccant is_ tightly 
packed. It is an advantage of the 
types of dehydrators that use molded 
shapes of desiccants, that the 
“bounce” of the granules of the 
desiccant is eliminated. 


HEATING OF DEHYDRATORS 


A few years ago the author was 
asked whether the heating of a de- 
hydrator could be used to indicate 
whether or not the desiccant was 
absorbing moisture. That is, if the 
dehydrator were quite warm, was 
that a sign that the desiccant was 
taking moisture from the refrig- 
erant? 

This question was put to Dr. W. O. 
Walker, Director of Research and 
Development of the Ansul Chemical 
Co., and he made a series of tests 
to determine the answer. 

Dr. Walker found that when a 
desiccant adsorbs moisture (as in the 
case of activated alumina or silica 
gel) some heat is developed and this 
is called the heat of adsorption. In 
a normal system, the amount of 
moisture extracted from the refrig- 
erart and adsorbed by the desiccant 
is so small that the heat of adsorp- 
tion would scarcely be detectable by 
the hand. 

He also found, however, that just 
the refrigerant passing through the 
desiccant creates heat enough that it 
warms the dehydrator enough to be 
readily noticeable by touch. 

He took refrigerant he had pre- 
viously dried extremely dry, and 
passed it through new, dry silica gel. 


CEE-KLEER SELLS 


BUILT “NOT TO LEAK.” Con- 
tact your jobber or send for 
free literature to 


YOU 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 
FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filter ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


CEE-KLEER PRODUCTS CO. 
1335 Walnut St., Cincinnati 10, Ohio 


®@ Ideal For Beer, Food Or 
Milk Refrigeration! 


©@ Beautiful in Appearance! 


© Easily, Quickly erected, 
Moved or Enlarged! 


® Rounded Corners; 
Streamlined; Sturdy; 
Heavily Insulated! 


Kold-Draft makes 


systems and 
bottle coolers. 


~KOLD-DRAFT 


THEY’RE PRICED RIGHT! 


Another famous KOLD-DRAFT Product—Write For Details. 
KOLD-DRAFT DIVISION 


draft beer dispensing | Uniflow Manufacturing Company | ;,.. cube makers and 
Erie, Pennsylvania 
Distributors in most principal cities 


WALK-IN 
STORAGE 
COOLERS 


*trademarks reg. 
U.S. Pat. Off. 


Kold-Draft makes 


water coolers! 


ATTENTION | 
MANUFACTURERS’ REPRESENTATIVES! 


As an industry service, Ain CoNbDITIONING & REFRIGERA- 
TION News has maintained a file of manufacturers’ 
| representatives in all parts of the country and in some 


foreign countries. 


own letterheads: 


or countries. 


Please send the above information to 


Arr ConpitioninG & REFRIGERATION NEws 
BOX RP-A, 450 W. FORT ST., DETROIT 26. MICHIGAN 


Your cooperation and promptness in answering the above questions 
will be greatly appreciated. 
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We would like to check our files and expand this 
service by having qualified manufacturers’ representatives 
serving the refrigeration, air, conditioning, and allied 
industries send us the following information on their 


1. Complete name of company or individual 
with correct address and phone number. 


2. Lines and products now carried. 
necessary to list manufacturer represented 
if not desired.) 


Lines and products you are adding or will 
be interested in adding. 


4. Territory covered by states, parts of states, 
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—; ¢ e * s . 
27 Manufacturers Sell 36,940 Freezers In May __First-Half Refrigerator Sales In Phila. Area Climb to 71,000 
Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 
i ELECTRIC REFRIGERATION SALES 
: l’arm and home freezers complete with high and low side and cabinet, where 
:0% or more of the net cabinet capacity is designed for the freezing and/or January to June inclusive, 1950 
i storage of frozen foods. 1950 1949 1948 1950% Ine. 1950 1949 1950 % Ine. 1950 1949 
13 Units Units Units or Decrease Retail Retail or Decrease Average Average 
} MAY (27 Companies) Month Sold Sold Sold Over 1949 Value Value Over 1949 Price Price 
January 7,433 5,861 5,760 + 26% $ 1,965,959 $ 1,687,986 + 16% $265 $287 
Domestic February .. 10,607 6,539 5,554 + 62% 2,907,177 1,911,608 + 52% 274 292 
a (48 States Other March ..... 11,894 7,131 7,426 + 66% 3,280,477 2,094,911 + 56% 275 293 
= Sizes and D. C.) Canadian Foreign Tete 3 Agel .... 6s 13,347 6,622 8,259 +101% 3,632,345 1,817,923 +100% 272 274 
cov] 1. 49 cu. ft. and under.. 1,917 = 65 1,982 May ....... 15,051 7,925 8,072 + 90% 4,152,796 2,150,815 + 94% 277 ‘271 
pee ° > 80 te 66 cx & 1,833 a 21 1,854 i ee 12,668 8,569 8,177 + 48% 3,379,029 2,282,667 ~ 47% 268 266 © 
| 7 . Geen & .... 5,559 2 59 5,620 Pee 71,000 42,647 48,248 + 66% $19,318,783 $11,945,910 + 62% $272 $280 
41. 0.0 to 109 cw. f.. ...« 2,563 4 2,567 
het  » 11.0 to 129 cu. ft..... 10,400 1 50 10,451 SALES BY PHILADELPHIA ELECTRIC COMPANY 
f ard 3 180 to 168 eu.-Th..... 7,765 13 7,778 (First 6 Months of 1950) 
cial’y 7. 17.0 to 20.9 cu. ft. .... 5,626 9 5,685 1950 1949 1948 :1950% Ine. 1950 1949 1950% Ine. 1950 1949 
the r 3. 21.0 to 29.9 cu. ft. .... 766 766 Units Units Units or Decrease Retail Retail or Decrease Average Average 
jeth« 1, 30.0 to 39.9 cu. ft. .... 285 285 Month Sold Sold Sold Over 1949 Value Value Over 1949 Price _— Price 
te . 1). 40.0 to 49.9 cu. ft. .... Qo eee 1,196 1,391 1,514 — 4% $340,414 $407,155 — 17% $284 $292 
” 1:. 50.0 to 59.9 cu. ft. .... 
_ 12. 60.0 cu. ft. and over.. 2 a 2 Note: Utility sales approximate 1.7% of total sales. Report covers sales in Philadelphia, Bucks, Chester, Delaware, 
een and Montgomery counties. Report includes sales of the following makes: Admiral, Coldspot, Coolerator, Crosley, 
rium Total—All Models .... 36,716 8 221 36,940 Deepfreeze, Foster, Frigidaire, General Electric, Gibson, Hotpoint, International Harvester, Kelvinator, Leonard, 
al ure 1j. Total Upright Models Norge, Philco, Universal, and Westinghouse. 
deh» - (included in above) .. 1,582 1,582 
HOME FREEZER SALES 
—— FIRST FIVE MONTHS (27-29 Companies) 
January to June inclusive, 1950 
Domestic 1950 1949 1950% Ine. 1950 1949 1950% Ine. 1950 1949 
; (48 States . Other Units Units or Decrease Retail Retail or Decrease Average Average 
Sizes and D.C.) Canadian Foreign Total yonth Sold Sold Over 1949 Value Value Over 1949 Price Price 
1, 49 cu. ft. and under.. 10,027 208 10,285 January .......... 386 147 +162% $107,770 $ 43,567 +147% $279 $296 
2. 5.0 to 6.9 cu. ft. 7,517 Sek 404 oe. | | Se 402 157 +156% 110,738 50,027 +121% 275 318 
3. 78 te 89 cu. Ht. 34,028 2 634 4 a. ee 552 301 + 83% 161,991 95,331 + 69% 293 316 
4. 9.0 to.10.9 cu. ft. .... 15,646 Bo 58 ke eee 625 307 +103 % 203,870 92,673 +110% 330 301 
5. 11.0 to 12.9 cu. ft. .... 65,291 1 249 65,541 ae sere rt 764 373 +102% 228,794 115,393 + 99% 300 309 
6. 13.0 to 16.9 cu. ft. ee 38,364 _— 47 38,411 June TrAVETILT LY 929 495 + 88% 285,552 143,202 + 100% 308 287 
7. 17.0 to 20.9 cu. ft. .... 27,781 ak 52 tm — ead +7 acetal ee — — 
8. 21.0 to 29.9 cu. ft. .... 1,141 1 1,142 Total sales from July 1 to Dec. 31, 1948.......... 2,768 
9. 30.0 to 39.9 cu. ft. .... 1,057 ei oie 1,057 c.f fo ge Brrr ere epee ere Urer vers 5,170 
10. 40.0 to 49.9 cu. ft. .... 8 sane dunt 8 Total sales for first 6 months of 1950 ............ 3,658 
11. 50.0 to 59.9 cu. ft. .... sa-5 i = Pee NE ode Cee CIES ERR CCN CE ce CRU wee etki Rai 11,596 
nt 12. 60.0 cu. ft. and over.. 15 ais meg 15 Note: This report covers sales of the following makes: Carrier, Coldspot, Coolerator, Crosley, Deepfreeze, Frigid- 
Total—All Models .... = 200,875 3 “1,653 202,531 aire, General Electric, Gibson, Hotpoint, International Harvester, Kelvinator, Leonard, Norge, Philco, Universal, 
13. Total Upright Models Victor, Westinghouse, and Wilson Zero-Safe. Survey covers sales in Bucks, Chester, Delaware, Montgomery, and 
(included in above) .. 6,699 sai8 15 6,714 Philadelphia counties. 


Participating companies: Avco Mfg. Corp.; August G. Barkow Mfg. Co.; 


Carrier Corp.; The Coolerator Co.; ELECTRIC RANGE SALES 


is reg. 


t. Off. Beatty Mfg. Co.; Ben-Hur Mfg. Co.; 
Deepfreeze Div., Motor Products Corp.; Frigidaire Div., General Motors Corp.; January to June inclusive, 1950 
General Electric Co.; Gibson Refrigerator Co.; Hotpoint, Inc.; International ‘ ‘ 
Harvester Co.; Kelvinator Div., Nash-Kelvinator Corp.; A. J. Lindemann & 1950 = 1950% Inc. 1950 1948 1950% Ine. A 1960 A 1968 
Hoverson Co. (in 3-1-50); Masterfreez Home Locker Mfg. Co.; The Maytag Co.; Units Units or Decrease Retail Retail or Decrease — ‘ae 
Norge Div., Borg-Warner Corp.; Portable Elevator Mfg. Co.; Revco, Inc.; Meath one apes on ae Value Valine aaa! — — a 
Sanitary Refrigerator Co.; Schaefer, Inc.; Emil Steinhorst & Sons, Inc.; Seeger SORMERY  soessnese phi os7 + S Stan $ soneee + oase ease 
Refrigerator Co.; Sub-Zero Freezer Co., Inc.; Victor Products Corp.; Westing- POREUREY 0000555 peed pene r oP S01,008 178,796 + 6% aes 158 
house Electric Corp.; Wilson Cabinet Co., Inc.; Brewer-Titchener Corp. (out March xa ha eh 1,063 S36 + 11% 596,050 230,215 + 13% aso a0 
1-1-50); Oregon Refrigerator Co. (out 3-1-50); Whiting Corp. (out 2-1-50). > aa FEERORES ES GAS rye pa ; oe po ps aa po re 
. BY wvccccccecccce f . (al ’ ’ : a 
== _ =) diene SUE suaitepedencs 1,648 1,193 + 37% 384,228 316,819 + 22% 233 265 
| SEND THIS ISSUE Freezer Sales Up 83% _ eaerenerenen 9,101 5,641 + 61% $2,273,135 $1,386,790 + 64% $250 $245 
| TO YOUR FRIENDS | Note: Report covers sales of the following ranges: Admiral, Coolerator, Crosley, Deepfreeze, Frigidaire, General Electric, 
| IN THE INDUSTRY | | (Concluded from Page 1, Column 2) Gibson, Hotpoint, Kelvinator, Kenmore, Lectro-Host, Leonard, Norge, Philco, Universal, and Westinghouse. 
| ' | 27 producers. For the first five Report covers sales in Bucks, Chester, Delaware, Montgomery, and Philadelphia counties. 
| ee Wi { months of 1950, sales by 27 to 29 - eo o& 
| ~ ae Charge || manufacturers amounted to 202,531 e e e A summary report from the com-- a 
s. | a service units—about 68% ahead of the 120,- Big Gains In Phila. pany, based on 334 dealer reports, s oS, 
— | mo poe = tw 31 concerns in the shows 1,792 refrigerators and 1,459 No. of Total Average 
‘ | AIR CONDITIONING & | Of the pte ‘ Soien eo (Concluded from Page 1, Column 4) television sets sold during the month. Units Retail Retail 
; |REFRIGERATION NEWS _'!| sold in May, 1,582 were upright Chester, Delaware, Montgomery, and The year-to-date tosal for the two nO eg eous Sia 
| | | models. This compares with 1,299 up- Philadelphia counties. - P d 15.707 television set 2 Feb 4 533 69.927 131 
__| § 450 W. Fort St. || right models moved in May, 1949. The report showed that 12,668 re- “1° ap stceescgeliee techies . oid 91. 
=| I | Detroit 26, Mich. | Altogether, 6,714 uprights were sold frigerators were sold in June, an in- Sales of other major appliance os be roa ar 
| in the first five months of this year, Crease of 48% over the 8,569 units products are as follows: a pe pron a 
| Please send a free sample copy of against 6,788 in the corresponding ™oved a year ago. This brought the Year- ; wd “aan pon a 
| j this News issue to the following period a year ago. six-month total to 71,000 refrigera- June to-Date /U . , , 
| Persons with my compliments. As in April, the 11 to 12.9-cu. ft. tors, compared with 42,647 for the Dishwashers ......... 21 125 Tota’ 4,741 =©$641,158 = $135 
| size sold at the fastest clip in May, first 1949 half. On a six-months’ Electric ranges ...... 491 2,220 Note: This report covers sales of the 
| followed again by the 13 to 16.9-cu. basis, the 1950 average price was Garbage disposal 22 140 following makes: Crosley, Deepfreeze, 
| ft. size. But the 17 to 20.9-cu. ft. $272, against $280 for the first half Iromers .............. 189 1,039 Frigidaire, General Electric, Hotpoint, 
| size replaced the 7 to 8.9-cu. ft. size Of 1949. Frozen food cabinets. 312 1,176 Hydrohot, Kelvinator, Lectro-Host, 
: j te: pabaesrbdeiiocatacacstcabesseesscdbeasnacen as the third best seller. A year ago, June sales of home freezers Automatic washers . 471 2,602 Norge, Pemco, Pennsylvania, Sepco, 
9 | the first four were, in order: 13 to totaled 929, up 88% from June, 1949, Conventional washers 1,066 — 6,036 Smithway-Permaglas, Universal, West- 
; p omeanes Ce eccccccccecccccecceseseceeseeeccees 16.9; q to 8.9; 11 to 12.9; and 17 to when 495 units were sold. During Water heaters, elec.. . 203 852 inghouse, and John Wood. 
e | 20.9. the first six months, 3,658 freezers Survey covers sales in Bucks, Chester, 
| APOMESS: es eeeeeeeeeeenceeeeecescesseeceseeees were sold at an average price of . Delaware, Montgomery, and Philadel- 
Miss. Firm Opens Service Dept $300. In the same period last year, G-E Dept. Names Ring phia counties. 
m | CUTYE ceeeeeeeeeeeeeeeeeee GRAERS ccccvaccinces a 1,780 units were moved at an average >— 
| KOSCIUSKO, Miss.—Attala Sup- price of $303. Total sales from July 2.) ‘ 
Ss | N'ND OF BUSINESS: ...++eeeeeeees eeeeee seosseee | ply Co. recently announced the open-_ 1, 1948, to July 1, 1950, amounted Product Quality M¢gr.; 
d | ing of its new refrigeration service to 11,596 units, of which 5,170 were ss 
Kern In § Job 
r ee OE ee department, with Luckett Henderson sold in 1949. ern in gervice Jo 
| as manager. J. Lytle Bailey is owner Sales of electric ranges in June 
I DUADN. ‘sccshsreceesbicuntanstlbaasinns of the company, located at 121 E. aggregated 1,648, bringing the first- BRIDGEPORT, Conn.—Clinton E. with 
il Jefferson St. - half total to 9,101. A year ago, 1,193 Ring, formerly supervisor of field 
, [AP MEISE seeseeeeeeeesereetesseeessecesarecess ait ranges were sold in June and the service for the General Electric prod- BW ks ERR RING 
, l a ee 4 Saar ae see cor range by aa uct service division, has been ap- SS 
; - rcentage o. : , : 
t iTS dumanesienennnabuans WORDY. Avntsoncsnaie clogged driers an | Sune Pe pointed manager of product quality F 
d : expansion valve | the end of ae the = 9 th $945 for the appliance and merchandise IBERGLAS 
| K ND OF BUSINESS: ....cccccccccccces eocccccces freeze-ups | price was $ ri compared wl department, a, - Ws McNairy, manager 
| ae for the first six months of 1949. of engineering and manufacturing, : 
Tl | | The 4,741 electric water heaters announced recently. He is succeeded The Universal 
> Sd bsEsR Odi beenadeDbebeneseteseeacceteies pmo at a ae Gan dee by William J. Kern. . 
,158, or an ave : , 
NI alert cdaieiccnee aeeacnce of $135. June sales amounted to 1,120 Ring erage with the nee, etl fol- 4 liance 
| lowing his graduation from the Uni- 
ss : units with a total retail value of wanton a p oven = SO ont bee “ 
SGN ckscansdnvsnieseniienabtuseeesceaad | i i Mind 
| haa greater (? > | oe eee sl rice tt cee ciel been in the product service division Insulation 
| $6 incamadiieisaea STATE profits // AA | ; since 1940. He was named supervisor 
eee ; of field service engineering in 1945 
| | : and supervisor of the field service 
g* @ GY GRMEEEBE cocesecsesncconnssccsesonse: With foolproof Cross-Flo, you can count ) June Refrigerator Sales section “ 1947. an extra feature 
nas on prevention of refrigerant control | . 
: ° Kern, a graduate of the University 
freeze-ups even in lowest temperature Top TV In Dayton Area of Redlands, joined the company in for extra sales 
| oe cen installations. Truly the 100% answer | | San F : in 1941. H b 
sebebs buddtasaeshesubdebonsesesnsdendin ot on Meal henvy-duey deteoGioes | an Francisco in . He was subse- 
| z DAYTON—Refrigerators led tele- quently a product field representative Dept. 107-H3 
AP NESS: cc ccseccccceesecccccscecscoccces seeeee AT LEADING WHOLESALERS EVERYWHERE. | | vision sets in number of units sold and district service supervisor in that OWENS-CORNING FIBERGLAS 
1s Literature and prices on request. : : 
l eee during June in the southwestern Ohio area, and since 1948 has been assist- CORPORATION, TOLEDO 1, OHIO 
SEE seecccsscscorscesoos ee eee SRE C setae eis 7 | area served by the Dayton Power & ant supervisor of the field service ’ ’ 
en neem fret ZELIENOPLE, PA. SemeOraamecr section at Bridgeport. 
——— | 
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PATENTS 


Week of March 7 
(Continued) 


2,499,608. HEAT EXCHANGE DEVICE. 
Charles N. Rink, Minneapolis, Minn. Ap- 
plication July 31, 1944, Serial No. 547,417. 
3 Claims. (Cl. 257—136.) 
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3. The combination with a conduit hav- 
ing two relatively wide parallel walls 
and adapted to conduct a fluid therealong, 
of a unit incorporated in the structure of 
said conduit for heating said fluid uni- 


formly inwardly from the _ surfaces of 
said wide walls, said unit including two 
groups of return tubes traversing the 


conduit and paralleling said walls, one 
group being relatively proximate to one 
wall and the other group being rela- 
tively proximate to the other wall, the 
return tubes in each group being ar- 
ranged progressively proximate to_ its 
respective wall, an elongated outer mani- 
fold disposed apart from the interior of 
said conduit and connected along its side 
from end to end thereof with correspond- 
ing ends of the return tubes, said re- 
turn tubes being closed at the opposite 
ends thereof, and means for effecting the 


controlled unequal distribution of a 
heating medium to said return’ tubes, 
said means including an inner manifold 
disposed within said outer manifold 


medially thereof, feed tubes, one for each 
return tube, each feed tube, in part, be- 
ing disposed within its respective return 
tube and having a portion thereof pro- 
viding a lead extending along the interior 
of the outer-manifold and connected with 
said inner manifold, said leads to the 
feed tubes of each group of tubes being 
of relative greater length progressively 
in accord with the relative proximity of 
said return tubes to their respective 
conduit wall, thereby to compensate, in 
the heating effect of said tubes, for the 
retardation of flow of said fluid fric- 
tionally induced by said _ wall. 


2,499,893. VALVE DEVICE. George R. 
Wallen and Herbert BR. Trausneck, New 
York, N. Y., assignors to Anemostat 
Corp. of America, New York, N. Y., a 
corporation of Delaware. Application Nov. 
4, 1944, Serial No. 562,027. 1 Claim. (Cl. 
137—139.) 


A device of the character described 
comprising a hollow head having in its 
bottom an air inlet opening, said head 
including front and rear walls in the 
former of which is an air outlet open- 
ing, a valve plate in said head pivoted 
at its top to the front wall of said head 
adjacent to the top of said air outlet 
opening for swinging movement between 
open and closed positions relative to 
said air outlet opening, a member fixed 
in said head below said valve plate and 
having a guide opening therein, a rod 
pivoted to a lower part of said valve 
plate and extending loosely through said 
guide opening, a coil spring surrounding 
said rod above said member and tending 
constantly to react from the latter to 
urge said rod upwardly, whereby it 
operates to effect either opening or clos- 
ing movement of said valve plate depend- 
ing upon whether the pivotal connection 
of said rod with said valve plate is dis- 
posed forwardly or rearwardly of a plane 
including the pivotal connection of said 
valve plate with said front wall and the 
guide opening in said member, and 
means for initiating opening and closing 
swinging movements of said valve plate 


and open positions thereof, 
comprising a lever pivoted 
wall of said head and hav- 
connection with said valve 


from closed 
respectively, 
to the rear 
ing a link 
plate. 


2,499,901. FIN TUBE ASSEMBLY. John 
W. Brown, Jr., Elyria, Ohio, assignor to 
Brown Fintube Co., Elyria, Ohio, a cor- 
poration of Ohio. Application Aug. 31, 
1946, Serial No. 694,228. 2 Claims. (Cl. 
257—239.) 


1. A heat exchanger comprising in com- 
bination, a bundle embodying a plurality 
of héat exchanger tubes mounted parallel 
to each other, said tubes having a plu- 
rality of external fins extending substan- 
tially parallel to the axes of said tubes, 


an elongated heat exchanger shell sur- 
rounding said bundle of tubes’ and 
adapted to constrain a fluid to flow in 


a longitudinal direction over the exterior 
surfaces of said tubes, straps encircling 
certain of said tubes and the fins thereon 
to provide continuous annular’ surfaces 
encircling the fins on said certain tubes 
without substantially obstructing the 
flow of fluid along the exterior of said 
tubes, said straps engaging a fin on an 
adjacent tube to separate said tubes and 
to prevent the fins on adjacent tubes 
from intermeshing, and means encircling 
said bundle of tubes and holding the 
tubes therein as close to each other as 
said straps will permit. 


2,499,902. ICE CUBE RELEASING DE- 
VICE. Clifford R. Carney, Miami, Fla., as- 
signor to Nash-Kelvinator Corp., Detroit, 
Mich., a corporation of Maryland. Appli- 
cation May 14, 1937, Serial No. 142,687. 
4 Claims. (Cl. 62—108.5.) 


1. A device of the character described 
comprising a cube-forming rack includ- 
ing a plurality of loosely connected par- 
titioning units for sequential displacement 
with respect to each other and free flex- 


ing of said rack, actuating levers ar- 
ranged at opposite ends of the rack and 
having swinging connection with the 


outermost units thereof for fulcrum en- 
gagement with a tray when accommodat- 
ing said rack and also for flexing of the 
said units in sequence with respect to 
each other throughout the pairs of the 
same, means linking the units with each 
other, and means eccentrically pivoted to 
the levers and connected to certain of 
the units for imparting flexing action to 
the rack on the swinging of the levers. 


2,500,057. SPRING BALANCED HINGE. 
William F. Borgerd, Riverside, John S. 
Palmer, Chicago, and Lester H. Hinkel, 
Cicero, Ill., assignors to International 
Harvester Co., a corporation of New 
Jersey. Application Oct. 24, 1945, Serial 
No. 624,146. 2 Claims. (Cl. 16—180.) 


2. A hinge construction for a cabinet 
having a wall and a cover, comprising: a 
hinge member secured to the wall and 
having flanges projecting outwardly 
therefrom and from the wall of the cabi- 
net; a second hinge member pivoted to 
the first hinge member and secured to 
the cover, said second hinge member hav- 
ing a portion extending outwardly there- 
from; a balance spring having one end 
connected to the outwardly extending 
portion of the second hinge member, a 


bracket secured to the cabinet wall spaced 
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below the first hinge member; means 
for securing the other end of the spring 
to the bracket, said bracket having flanges 
extending outwardly therefrom and from 
the cabinet wall; a shield of generally 
U-shaped cross-section enclosing’ the 
spring, bracket and first hinge member 
and having portions resiliently fitting 
the flanges of the first hinge member 
and of the bracket for removably securing 
said shield in position; a shield enclos- 
ing the second hinge member and being 
receivable within the upper end of the 
U-shaped shield whereby it may move 
into the upper end of the first shield 
when the cover is opened; and means 
for securing the second shield to the 
cover. 

2,500,071. FAN. Edmund E. Hans, 
Detroit, Mich. Application March 12, 1948, 
Serial No. 14,531. 11 Claims. (Cl. 230—120.) 


1. A fan including a hub, a plurality 
of uniformly spaced blades carried there- 
by, and said fan having more than five 
blades for each inch of diameter whereby, 
upon rotation of said fan, the air noise 
created renders the pitch noise inaudible 
to the human ear. 


2,499,856. AIR DELIVERY DEVICE. 
Alfred BR. Gilbert, New York, N. Y., as- 
signor to Anemostat Corp. of America, 


New York, N. Y., a corporation of Dela- 
ware. Application Oct. 7, 1946, Serial No. 
(Cl. 98—40.) 


701,695. 2 Claims. 


1. An air delivery device comprising 
an outer open-ended hollow member, an 
inner member disposed within and spaced 
from said outer member, said members 
being separate from each other and hav- 
ing formations fixed with respect thereto 
and extending inwardly and outwardly 
therefrom, respectively, and disposed in 
end to end abutting relationship to each 
other to space said members apart, the 
abutting ends of said formations being 
inclined rearwardly and inwardly rela- 
tive to the longitudinal axis of the de- 
vice to limit rearward movement of said 
inner member relative to said outer mem- 
ber, the abutting ends of said formations 
also interfitting with each other to hold 
said members against rotation relative to 
each other about the longitudinal axis 
of the device. 


DESIGNS 
157,600. ROOM THERMOSTAT. Roy W. 
Johnson and Vernon BR. Pawelsky, Mil- 
waukee, Wis., assignors to Automatic 
Products Co., Milwaukee, Wis., a corpora- 
tion of Wisconsin. Application Feb. 4, 


1948, Serial No. 144,253. Term of patent 
14 years, (Cl. D52—7.) 


The ornamental design for a room ther- 
mostat, as shown and described. 


Week of March 14 


2,500,202. METHOD OF AND APPARA- 
TUS FOR REFRIGERATING. Norman C. 
Powers, Elkhart Lake, Wis. Application 
June 7, 1947, Serial No. 753,172. 20 Claims. 
(Cl. 62—177.) 


th 

1. In the art of refrigeration, that im- 
provement which comprises the steps of: 
projecting a high velocity stream of 
gaseous refrigerant along a defined path; 
converging the stream and thereby in- 
creasing its velocity; drawing a liquid 
refrigerant into the converged stream at 
a rate sufficient to effect substantially 
complete liquification of the stream; and 
diverging the resulting liquid stream to 
decelerate the same. 


2,500,219. STEAM FOOD DEFROSTER. 
Donald F. Troupe, Kansas City, Mo., as- 
signor to The Vendo Co., Kansas City, 
Mo., a corporation of Missouri. Applica- 
tion April 21, 1947, Serial No. 742,920. 11 
Claims. (Cl. 219—39.) 


1. A steam food defroster of the class 
described comprising a normally closed 


compartment for the food to be treated; 
a steam generating boiler; a water reser- 
voir having connection with the boiler; a 
conduit for placing the boiler into com- 
munication with “the compartment, said 
compartment having an access opening; 
a closure for said opening movable to and 
from a closed position; a latch for locking 
said closure in said closed position; a 
pressure valve for evacuating the compart- 
ment of excess pressure when the closure 
is in said position; and structure oper- 
able by said latch for actuating the valve 
as the latch is manually moved toward 
the unlocked position. 


2,500,268. INTAKE HOOD FOR AIR 
COOLING SYSTEMS. Charles W. Adams, 
Lewiston, Idaho. Application March 23, 
1948, Serial No. 16,548. 1 Claim. (Cl. 183— 
51.) 


In an air-intake hood, the combination 
with a pair of upright laterally spaced 
frame bars having forwardly curved upper 
ends, a pair of vertically spaced attach- 
ing lugs near the lower end of each 
bar, a closed front wall having side 
flanges rigid with the frame bars, and 
an air-deflecting surface at the lower 
end of the front wall, of a rear cross 
plate forming an intermediate back wall 
rigid with the frame bars, said hood hav- 
ing an intake opening above the back 
wall and reticulated screen mounted in 
the opening forming a rounded top for 
the hood, and said hood also having an 
outlet port below the back wall open- 
ing from said deflecting surface. 


2,500,298. DEFROSTING SYSTEM FOR 
REFRIGERATING APPARATUS. David 
B. Smith, Flourtown, Pa., assignor, by 
mesne assignments, to Philco Corp., Phila- 
delphia, Pa., a corporation of Pennsyl- 
vania. Application Sept. 29, 1944, Serial 


No. 556,344. 3 Claims. (Cl. 62—4.) 
2 


1. In a refrigerating system: an evapo- 
rator having a _ refrigerant circulating 
path and structurally defining a closed 
circuit through which electric current may 
flow; means operable to initiate a refrig- 
erant supply cycle through the refrig 
erant circulating path of said evaporato) 
in response to the temperature thereof 
and electro-mechanical means including : 
coil adapted for connection across 
source of alternating current, a core mag 
netically linking said coil directly wit 
said evaporator for magnetically inducin 
a current directly in the evaporator, an 
switch mechanism adapted to effect cor 
nection of said coil across said source: 
upon occurence of a predetermined nun 
ber of operations of the first mentione 
means, said switch mechanism includin 
a time delay device operable to effe 
disconnection of the coil after a pred: 
termined time interval following the cor 
nection thereof. 


2,500,357. VALVE DEVICE. Clifford :. 
Ives, Tenafly, N. J., assignor to Ak») 
Valve Co., University City, Mo., a corpor: . 
tion of Missouri. Application March 2, 
1945, Serial No. 584,080. 18 Claims. (C. 
236—80.) 


1. In combination with a valve havi: 
a pressure-responsive power means f:: 
operating the same, apparatus for contr. 
ling said power means comprising 
pilot tube, a pressure chamber connect 
to the upstream side of said valve throuy! 
a restricting orifice, the pilot tube and 
pressure chamber being connected 
together, a sealed bellows enveloping sai! 
tube and having a cap attached there’. 
and movable to close said tube, means 
connecting the inside of the bellows with 
the downstream side of said valve, means 
connecting said pressure chamber with 
said power means, a loading device in- 
cluding an adjustable force means and 
connection between the force means and 
the bellows for placing a predetermined 
force on said bellows, a_ temperature- 
responsive means connected with said 
loading device to apply an additional 
force on said bellows as a function of 
temperature, and single adjusting means 
connected with the loading device for 
simultaneously varying the magnitudes of 
the forces developed by said loading de- 
vice and said  temperature-responsive 
means, whereby a pressure, selectable over 
a given range, will be maintained on the 
downstream side of said valve which is a 
function of said predetermined force and 
said temperature. 


(Concluded on next page) 


CLASSIFIED ADVERTISING 


$5.00 
per 


“Positions Wanted”’ 
Limit 50 words. 10¢ 


RATES for 
per insertion. 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. BOX addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


POSITIONS AVAILABLE 


AIR CONDITIONING district sales man- 
agers (2) are required for our expansion 
program. Applicants must have proven 
record in the self-contained air condition- 
ing unit field in sales and engineering. 
Write all details of your background, 
experience and give references in your 
first letter, enclosing photograph. Men- 
tion location preferred. Address Personnel 
Director, TYPHOON AIR CONDITION- 
ING CO., 794 Union Street, Brooklyn 15, 
Ne ms 


SALES REPRESENTATIVES: Manufac- 
turer and distributor of basic refrigera- 
tion items has opening in Middle West 
and South for experienced personnel to 
contact established wholesale and manu- 
facturing accounts. Salary, expenses and 
bonus. Please give full particulars and 
qualifications. BOX 3555, Air Conditioning 
& Refrigeration News. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding. 

We will rebuild and convert your unit to 

“Freon-12.". One year guarantee. Write 

for price list and shipping instructions. 

ADVANCE REFRIGERATION COMPANY, 

= East MecNichols Road, Detroit 3, 
ich. 


COMPRESSORS, NEW 7% H.P. water 
cooled and evaporative type, at less than 
distributor’s cost. BIMEL CO., Cincin- 
nati, Ohio. 


PROMINENT BRAND sealed condensing 
units; 4-HP. model L2M @ $42; also 
open type 4-HP. model 025 with control 
@ $47. Write or wire NEW YORK RE- 
FRIGERATION, 35 East Fourth Street, 
New York 3, N. Y. 


FOR SALE: 2500 coils 4” OD x .028 wall 
Bundyweld steel tubing, copper plated 
inside and out in 30 ft. coils, price $1.00 
per coil. Also large lots of wood and 


SANITARY REFRIGER- 
Wis. 


machine screws. 
ATOR COMPANY, Fond du Lac, 


SEALED UNIT parts made to precision 
tolerances. External and internal replace- 
ment terminals for all model _ units. 
Strainers, check valves, strainer capillary 
combinations for all units, open or sealed, 
designed to replace high and low side 
fleats and defective capillary. Guaranteed 
to do the job right. See your local jobber 
for sealed unit parts made by: SEALED 
UNIT PARTS CO., INC., 261 East 16st 
Street, New York 51, N. Y. 


SUBJECT TO prior sale—standard makes 
hermetic units. %, %, % static condenser 
—$44.50. %. %, %, %, % fan cooled her- 
metics—$52.50 to $63.50, prominent brand. 
Guaranteed new, open units 4, %, “%— 
$56.50, $64.50, $84.50. Prominent brand 
relays—% or %, each $1.25, lots of 5— 
$1.15, lots of 10—$1.00. 149, %, %, %, %, 
1%, %, each $1.50, lots of 5—$1.35, lots of 
10—$1.25. Overload relays, same capacity 
as above, each $1.00, lots of five—85¢, lots 
of 10—75¢. 894 T.X.V. low temp. max. op. 
press. 15# capacity % ton, 60” tube, 
% x % flare—$1.50. Brass strainer %4” 
flare, 1%” x 73%” $1.00. % H.P. single 
pass 2 row air cooled condenser, 13'4” 


long, 11” high, 10 row %” tube high— 
$2.95. 14 H.P., same dimensions, 3 row— 
$3.95. Cold control, complete—$3_95. 


WALTER W. STARR, 2833 Lincoln Ave., 
Chicago 13, Illinois. 


FRANCHISES WANTED 


QUALITY COMMERCIAL refrigerat on 
line wanted for distribution to dealers in 
New England area. Have successful 22- 
year record as branch and district min- 
ager for leading commercial manufactu) er. 
Wide following in New England. Quaiity 
of line paramount importance; method of 
compensation secondary. Character, credit 
references available. BOX 3557, Air C n- 
ditioning & Refrigeration News. 


_ 


SCHOOLS 


DETROIT AIR Conditioning Instit ite 
offers instructions in air conditioni 1. 
heating, refrigeration, ventilating, sl 2et 
metal layout, and heat pump engineeri 12. 
Preparatory and advanced courses av iil- 
able. Fall classes start September 12. 
Write for free information. Veteran .ip- 
proved. DETROIT AIR CONDITIONING 
INSTITUTE, Department D. 4258 Wod- 
ward, Detroit, Michigan. 


MISCELLANEOUS 


NORGE SEALED units remanufactu ed 
and exchanged. Immediate delivery fr o™ 
stock, 1 year guarantee. Write for pri ‘¢ 
and shipping instructions. Complete No 8 
engineering service. 22 years experier ce. 


— 


MODERN REFRIGERATION CO., INC. 
12541 E. McNichols Road. Detroit 5 
Michigan. 
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PATENTS 


(Concluded from preceding page) 


2,500,501. METHOD OF MAKING HEAT 
JXCHANGERS. Paul R. Trumpler, Ridge- 
yood, N. J., assignor to The M. W. 
tellogg Co., Jersey City, N. J. 


38. The process of making a heat ex- 
hanger having oppositely disposed fluid 
i1amber walls comprising the steps of: 
wrming a plurality of right-handed coils 
.nd a plurality of left-handed coils, plac- 
1g oppositely turned coils adjacent to 
«ach other; enmeshing. said adjacent coils 
(gether; placing bars through adjacent 
‘nmeshed coils to lock them in enmeshed 
) sition; placing bars in said coils be- 
veen coils enmeshed therein; placing the 
. ymeshed coils between said walls; remov- 
|.g said bars from said coils; and therm- 
- ly and mechanically bonding said coils 

said walls. 


2,500,527. AUTOMOBILE AIR COOLING 
“ND VENTILATING SYSTEM. Hiram J. 
j}vemuth, Enid, Okla. 


1. An air cooling and ventilating appa- 
ratus for a vehicle comprising a housing 
secured on the top of the vehicle, said 
housing having a forwardly facing air 
intake opening, means defining a com- 
partment in the intermediate portion of 
the housing and respective forward and 
rear spaces adjacent said compartment, 
a plurality of longitudinal tubes extend- 
ing through said compartment and con- 
necting said forward and rear spaces, a 
longitudinal spiral vane in each of said 
tubes, sponge means in the compartment 
surrounding said tubes, the upper por- 
tion of the compartment communicating 
at its forward wall with said forward 
space and communicating at the rear wall 
of the compartment with the atmosphere, 
conduit means connecting said rear space 
with the interior of the vehicle, a coni- 
cal baffle member on the discharge end 
of said conduit, and means for adjusting 
said baffle member in said discharge end 
of said conduit. 

2,500,606. AIR VENTILATING DEVICE. 
Kurt J. Dosmar, New York, N. Y. 


1. In a portable air ventilating appa- 
ratus having a source of air under pres- 
sure, an air curtain forming device rested 
on a window sill and connected to the 
source of air under pressure, said form- 
ing device being provided with a plurality 
of longitudinally spaced air outlets for 
directing a curtain of air upward across 
the open window so as to diffuse cur- 
rents of air which would normally pass 
through the window opening at right 
angles to the curtain of air, a reflector 
disposed on the side of the window open- 
ing opposite the air curtain forming de- 
vice and normally projected into the 
room for directing the curtain of air into 
the room after traversing the window 
opening, and means releasably attaching 
the reflector to the outside of the win- 
dow during inclement weather to pre- 
vent rain from entering the open window. 


2,500,609. REFRIGERATED CABINET. 
Arthur G. Howard, Flint, Mich. 


a 


In a cabinet for conditioning sheet 
k in rolls, a compartment having 
mally insulated walls including 
ed inner and outer panels, a frame 
uding an intermediate portion ar- 
zed between the inner and outer 
‘ls of the compartment back wall and 
portions extending into the spaces 
veen the inner and outer panels of 
compartment top and bottom walls, a 
ality of hanger arms, and means to 
re said hanger arms within said 
net and to said frame, said means 
nding through the inner panel and 
£ secured to the frame to join the 
-er arm, panel and frame in a uni- 
assembly. 


hn nn nn 


00,669. REFRIGERATING APPARA- 
- %. Ralph W. Doeg, Detroit, Mich., as- 
* .0r to Nash-Kelvinator Corp., Detroit. 
In combination, a piston having a 
‘et therein, a connecting rod, a bear- 
. member carried by said connecting 


rod engaging in said socket, an elongated 
abutment member carried by and extend- 
ing transversely through said connecting 


rod and a spring urging said piston and 
said abutment member together holding 
said bearing member in said socket. 


2,500,679. FROST COLLECTOR FOR 
OPEN TOPPED REFRIGERATORS. 
Gerald M. Hawley, Kansas City, Mo. 


1. Refrigeration equipment comprising 
an open top cabinet, inwardly extending 
brackets on the wall of the cabinet, a 
horizontal shelf resting on said brackets 
and positioned intermediate the top and 
bottom of the cabinet, a plurality of 
spaced vertical partitions rigidly affixed 
to the upper surface of the shelf, the 
upper edges of the partitions being on 


approximately the same level as the top’ 


of the cabinet, means in the shelf and 
partitions for cooling same, and a U- 
shaped channel inverted over the upper 


edge of each partition 
supported thereon. 


and removably 


2,500,684. WATER COOLER. Herman K. 
Johnson, Grand Haven, Mich., assignor to 
The Bastian-Blessing Co., Chicago, Il, 
a corporation of Illinois. Application April 
16, 1945, Serial No. 588,571. 13 Claims. 
(Cl. 62—7.) 


1. A water cooler comprising a plurality 
of spiral refrigerant coils connected in 
series to form a conduit having an inlet 
and outlet, a plurality of spiral coils for 
water connected in series to form a 
conduit having an inlet and outlet, said 
water coils and refrigerant coils being 
superposed one upon another alternately, 
and an expansion valve for controlling 
the admission of refrigerant to the inlet 
of the refrigerant conduit including a 
thermo-sensitive bulb, said bulb being dis- 
posed in intimate heat exchange relation- 
ship with the inlet of the water conduit 
and the outlet of the refrigerant conduit. 


2,500,688. REFRIGERATING APPARA- 
TUS. Edward P. Kellie, Detroit, Mich. 
Application Aug. 24, 1948, Serial No. 
45,868. 4 Claims. (Cl. 62—115.) 


r 
f 


1. Refrigeration apparatus comprising 
in combination a primary compressing 
means and a plurality of secondary com- 
pressing means connected in series for 
compressing a gaseous refrigerant to a 
desired pressure in multiple stages, a con- 
denser communicating with the high side 
of the said secondary compressing means 
which compresses the said refrigerant to 
its final stage of pressure, a compartment 
to be refrigerated, a primary evaporator in 
said compartment, a plurality of second- 
ary evaporators located without said 
compartment and connected in_ series, 
said primary and secondary evaporators 
corresponding in number to said plurality 
of primary and secondary compressing 
means, means including a restrictor con- 
necting one of said secondary evaporators 
with the condenser, means including a 
restrictor connecting another of said 
secondary evaporators with the primary 
evaporator, conduits for placing each of 
said secondary evaporators in communi- 
cation with the low side of its respective 
secondary compressing means whereby 
some of the liquid refrigerant flowing 
into said secondary evaporators vaporizes 
and withdraws heat from the liquid re- 
frigerant in said second evaporators, said 
primary evaporator being connected to the 
low or intake side of said primary com- 
pressing means whereby the liquid re- 
frigerant in said primary evaporator 
vaporizes and withdraws heat from the 
liquid refrigerant in the primary evapora- 
tor and from within the compartment to 
be refrigerated. 

2,500,693. AIR CONDITIONING APPA- 
RATUS. James Marshall, Winston-Salem, 


N. C., assignor to The Bahnson Co., 
Winston-Salem, N. C. 
P nanan a 
Clad af t+ ed " 


~- 
Sew went Co ‘ ftw 


2. Air conditioning system comprising 
in combination a room, means for supply- 
ing humidified air to said room, means 
for drawing a sample of air from only a 
relatively small area in said room ex- 
posed to outside cooling, a humidity re- 
sponsive device exposed to said sample 
of air, and means operated under con- 
trol of said device for controlling a 
local supply of heat to said area. 


2,500,695. AIR CONDITIONING SYS- 
TEM. William L. McGrath, Syracuse, N. 
Y., assignor to Carrier Corp., Syracuse, 
N. Y., a corporation of Delaware. Appli- 
cation Dec. 1, 1945, Serial No. 632,152. 6 
Claims. (Cl. 257—3.) 


1. In an air conditioning system, the 
combination of means to condition pri- 
mary air, said means including a first 
coil, a second coil, and a fan to pass air 
to be conditioned through said members; 
a refrigeration system including a _ re- 
ciprocating compressor to supply refrig- 
erant to the second coil in heat exchange 
relation with air directed thereto; a plu- 
rality of conditioning units disposed in 


means for 


conditioned, 
air to 


the areas to be 
supplying conditioned said units, 
coils in said units for conditioning air 
therein; a source of supply for condition- 
ing medium including a centrifugal refrig- 
erating system for cooling the condition- 
ing medium, a supply line for supplying 
conditioning medium to a common supply 
header, a plurality of supply mains con- 
nected to said header adapted to supply 
conditioning medium to the unit coils, a 
common return header adapted to receive 
conditioning medium from the unit coils, 
a return line connected to said return 
header to supply the returned condition- 
ing medium to the first coil, and a line 
for returning the conditioning medium 
to the source of supply after its passage 
¢hrough the first coil. 


2,500,751. REFRIGERATION APPARA- 
TUS. Gustaf A. Halfvarson, Springfield, 
Mass., assignor to Westinghouse Electric 
Corp., East Pittsburgh, Pa. 

1. In an enclosed motor compressor unit 
comprising a casing, a motor, and re- 
silient means for supporting said motor 
in said casing and out of contact with 
the walls thereof, the side walls of said 
motor and casing being cylindrical, the 
combination with said unit of a metallic 
heat transfer band interposed between 


said motor and casing, said band compris- 
ing @ series of connected and substantially 
flat resilient panels, each of said panels 


contacting said casing at its panel-con- 
necting portions and said motor by ele- 
ments of said panel intermediate said 
panel-connecting portions. 


2,500,778. REFRIGERATOR HAVING 
AN AUTOMATICALLY CONTROLLED 
SECONDARY REFRIGERANT SYSTEM. 
Raymond E. Tobey, Springfield, Mass., 
assignor to Westinghouse Electric Corp., 
East Pittsburgh, Pa. . 


1. A’ secondary volatile refrigerating 
system of the type having substantially 
the same pressure throughout, said sys- 
tem comprising, in combination, an eva- 
porator adapted to cool a chamber, a 
vessel adapted to vaporize refrigerant 


liquid therein at a slower rate than said 
evaporator, a condenser adapted to con- 
dense the refrigerant vapor generated by 
said evaporator and said vessel, means 
for conducting the refrigerant liquid 
formed by said condenser selectively to 
either said evaporator or said vessel, 
said means including a_ bellows’ sub- 
jected on one side to the pressure of a 
volatile fluid responsive to the tempera- 
ture of said chamber and on the other 


side to the pressure of the volatile re- 
frigerant in said system, and means for 
compensating for the effect of changes in 
pressure of said volatile refrigerant on 
said bellows. 


2,500,779. REFRIGERATION APPARA- 
TUS HAVING A DAMPER CONTROLLED 
BY A THERMOSTAT. Albert E. Truelove, 
Westfield, Mass., assignor to Westing- 
house Electric Corp., East Pittsburgh, 
Pa., a corporation of Pennsylvania. Ap- 
plication June 27, 1947, Serial No. 757,547. 


“a 


a & 
having an opening 


refrigerator comprising a liner 


in the upper portion 
thereof, a plate remov- 


of a side wall 


ably secured to close’ said opening, 
thermal-insulating material on the outer- 
walls of said liner and plate, a cooling 
unit in the upper portion of said liner, 
said cooling unit being adapted for in- 


sertion through said opening into said 
liner during the assembly of the refrig- 
erator, a generally horizontal partition 


in said liner below said cooling unit, 
said partition having one edge spaced 
from said plate to provide an opening 


for air circulation, a shutter hinged to 
said plate and adapted in one position 
to substantially close said last-named 
opening, a thermostatic element secured 
to said plate, a connection between said 
element and said shutter to actuate the 
shutter to open and substantially close 
said last named opening, and said shutter, 
and thermostatic element being securable 
as a unit to said cabinet during the 
assembly _ thereof. 


(To Be Continued) 


COMMERCIAL REFRIGERATION 


Theveands of 


refrigeration men 
have ordered these 
useful books. 


See them at your nearest refrigeration 
supply jobber, or order from publisher. 


SODA FOUNTAIN 
REFRIGERATION 


INSTALLATION AND 
SERVICE METHODS 


BUSINESS NEWS PUBLISHING CO 
wblishers of AIR CONDITIONING & 
REFRIGERATION NEWS Dy 


Soda Fountain Refrigeration 
by Arch Black and Dean C. Seitz 


MANUAL NO. SF-1—Development of mechanical refrigeration 


THE REFRIGERATION LIBRARY 


MASTER 
SERVICE 
_ MANUALS | 


COMMERCIAL 
REFRIGERATION 


Theary and Prineipias of Commereial Retngerener 
Rebigerante Cylindem Valves end Satety Devries 
Tranaternng and Dehrdrating Retigeronte 


BUSINESS NEWS }UBLISHING CO 
Publishers of AIR CONDITIONING & 
REFRIGERATION NEWS C 


COMMERCIAL REFRIGERATION 


by K. M. Newcum 


MANUAL NO. C-1—The theory and principles of refrig- . 
eration presented in a more complete manner than in 
household manuals. 


Properties of refrigerants, including 


effect on lubricating oils. Types of refrigerant cylinders, 


valves, 


10 tables. 


and safety devices. 
transferring refrigerants. 96 pages. 
Price $1.00. 


Methods of drying and 
59 illustrations. 


MANUAL NO. C-2--Installation and service methods. 
Detailed information on commercial condensing units 


and their component parts. Water regulating valves, 


applications for ice cream cabinets, soda fountains, creamer 
units. Two-boiler creamer  units—construction, installation, 
service. Thermo-syphon systems for one and two-boiler units. 


Service. Three-boiler soda fountains. 
ture valves. 
valves and controls. 
operation, service. 


complaints, ,remedies. 104 pages. 


MANUAL NO. SP-2—Bastian-Blessing 1936 and 1937-38 hookups, 
complaints and _ remedies. 
Brunswick-Balke-Collender 1936-37 and 1938-39 hookups, 


using Frigidaire water coolers, 


Refrigeration of jar enclosures. 
Liquid Carbonic fountains—installation, 
Direct expansion Russ fountains. 
Price $1.00. 


Pressure and tempera- 


Methods. Service 


Service 
temperature 


116 illustrations. 


using 


Temprite flooded-ty~e coolers. Pressure and expansion valves. 
Accessory fixtures multiplexed to fountains—sandwich tables, 


back bar base. Fountainettes. 


MANUAL WO. SFP-3—Ice cream counter freezer installation, 
and service methods. Service 
remedies for all types of counter freezers. 


operation, 


Bob-tail units. - Calculations 
and tables for determining load requirements, condensing unit 
sizes. Carbonator construction and service. 


both electric and pressure-actuated types. 
evaporators and low side float valves. 
flooded systems. 112 pages. 108 illustrations. Price $1.00. 


Flooded 
Two-temperature 


MANUAL NO. C-3—Installation and service methods 
continued. Chapters on expansion evaporators, including 
blower units and all modern types. 
controls. 
Electric motors, starters, overload relays. 
7 tables. 


Thermostatic and 
control valves. 
144 pages 


Refrigerant 


Price $1.00. 


96 pages. $1.00. 


complaints and 
Price $1.00. 


GUARANTEE—All Refrigeration 
Library manuals are sold on a 
money-back guarantee. 
are not satisfied, return the 
books within 10 days and your 
money will be refunded. 


If you 


BUSINESS NEWS PUBLISHING CO., 


DETROIT, MICH. 
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Court Enjoins Co-op 
From Selling Sunbeam 
Line Below Fair Trade 


PHILADELPHIA — A _ permanent 
injunction enjoining Civil Service 
Employes’ Cooperative Association 
here from selling Sunbeam Corp.’s 
electrical appliances at less than fair 
trade prices was issued last week by 
William H. Kirkpatrick, chief judge 
‘of U. S. District Court. 

The association, which has a na- 
tional membership of more than 
30,000, was also ordered to surrender 
to Sunbeam all the profits it has 
made on the “reduced” sales since it 
was incorporated in March last year. 

The association argued that it was 
a non-profit organization and there- 
fore exempt from provisions of the 
national and state fair trade laws. 
But Judge Kirkpatrick ruled that 
the group’s activities “come close to 
being equivalent to being engaged in 
retail sales of merchandise to the 
general public.” 

Basically, members of the associa- 
tion consist of Federal and state civil 
service employes. However, it admits 
other “mutual” groups and veterans 
and their families. 

A suit filed in February by the 
manufacturer had charged that the 
association was granting discounts 
of from 10 to 30% on Sunbeam prod- 
ucts. The group, Sunbeam claimed, 
had gone beyond the scope of a co- 
operative and was doing business 
with practically anyone. 

The group also contended that 
members received “refunds” or “divi- 
dends.”” This argument was rejected 
by Judge Kirkpatrick, who found 
that these benefits were “direct dis- 
counts.” He added that the state- 
ments of the defendant regarding 
the existence of a service arrange- 
ment “are not in accordance with 
the facts.” 


Drake Heads List of 4 
Norge Personnel Changes 


CHICAGO—Important changes in 
key Norge personnel were announced 
recently by H. L. Clary, vice presi- 
dent of Norge division, Borg-Warner 
Corp. 

John A. Drake is appointed direc- 
tor of marketing. He was formerly 
manager of market research and has 
been with Norge for 20 years. 

Glenn T. Thompson comes to 
Norge as manager of market 
analysis. Thompson comes from Hot- 
point, Inc., where he was manager 
of business services for 17 years. 

Preston L. Kelsey, for 20 years 
with R. L. Polk where he held the 
position of assistant to the vice presi- 
dent scheduling production, is as- 
signed new responsibilities as man- 
ager of product coordination. 

William A. Korb, with Norge for 
over 20 years, is appointed manager 
of orders and scheduling. 

These changes, Clary emphasized, 
are only one phase of the complete 
Norge expansion program. And 
while present economic conditions, 
with the greatly accelerated move- 
ment of appliances to the consumer, 
have caused a presently abnormal 
situation—these conditions will in no 
way affect Norge’s basic plans. 


Bendix Stockholders - - 


(Concluded from Page 1, Column 5) 


fied manufacturing company with 
broad lines of refrigerators, ranges, 
freezers, kitchen sinks and cabinets, 
radio and television receivers, as 
well as farm equipment and indus- 
trial products. 

He pointed out that Bendix stock- 
holders who take advantage of the 
exchange offer will be entitled to 
receive the 15% quarterly dividend 
declared payable Sept. 26 to Avco 
common holders of record Sept. 8. 

Avco, which is the largest Bendix 
stockholder, recently acquired 167,- 
000 shares, or 16%, of the outstand- 
ing Bendix stock. Tenders will be 
received by the exchange agent, 
Schroder Trust Co., New York City. 
Emanuel, Deetjen & Co. and Lehman 
Brothers will form a group of deal- 
ers to solicit Bendix stock. 


Best Appliance Opens In Toledo 


TOLEDO—Best Appliance Co. was 
recently opened at 2449 Detroit Ave. 
here by Eli Holove, formerly a 
partner in the B & H Electric Ap- 
pliance Co. 


Elected scanieind President 


ROBERT L. TYLER 


* * 


Buying Seen at Peak - - 


(Concluded from Page 1, Column 3) 


course of events would have landed 
on the manufacturers’ books even- 
tually anyhow. 

The fear of further price inflation, 
it was believed, has probably in- 
fluenced buyers’ decisions to advance 
their equipment purchasing schedules 
to a much greater extent than the 
fear of any serious shortages of com- 
mercial refrigerators later on. 

Production in the industry has been 
hampered for many past months by 
growing scarcities of some ma- 
terials, chiefly steel, it was pointed 
out, so that the present influx of 
orders may, for many plants, repre- 
sent a substantial overload on cur- 
rent capacity to produce. 

It was generally agreed that while 
the present outlook with respect to 
restrictions to be imposed by the Ad- 
ministration, along with other con- 
templated ‘‘controlled economy” mea- 
sures, as well as the probability of 
a sharply increased tax burden, was 
not an optimistic one, unless America 
becomes involved in an all-out war 
there is little likelihood that the di- 
version of materials for military pur- 
poses will be great enough to 
seriously affect the present indus- 
trial output of domestic commodities. 

Many were of the opinion that 
there was no justification for govern- 
ment controls at this stage, beyond, 
possibly, a modified priority system 
to assure that the scarcer materials 
will be made available for the de- 
fense program. 

Members were strongly urged not 
to allow their thinking to be distorted 
by reports of severe restrictions, and 
to base their policy decisions entirely 
upon the actual program itself when 
it emerges in final form. 

Retiring president Leonard, who 
received a rising vote of appreciation 
for doing an outstanding job of di- 
recting the association’s activities 
during his term of office, offered as a 
keynote: “Let’s keep our heads up, 
and our feet firmly on the ground.” 

He said the surest way to de- 
moralize the economic structure of 
this country is for business leaders 
to succumb to the same _ fear 
psychosis that has actuated segments 
of the consuming public in recent 
weeks. To do so, Leonard declared, 
will be to create shortages where 
shortages do not now exist. 


A. 0. Smith Water Heaters 
To Drop 18-20% In Price 


CHICAGO — Distributor prices on 
the A. O. Smith Corp.’s line of 
Permaglas electric water heaters will 
be dropped from 18 to 20% on Sept. 
1, the company announced recently. 

On the same date, prices on the 
firm’s electric galvanized steel water 
heaters will be shaved from 4 to 
11% and on three glass lined gas 
water heater models from 3 to 23%. 

All other heater lines will main- 
tain their current prices, according 
to Jim Donnelly, marketing director 
of the water heater division. 

Donnelly pointed out that the re- 
ductions in distributor prices would 
result in lowering of retail prices by 
a comparable amount. He said a 30- 
gal. Permaglas heater now retailing 
for $143 will be $117 in September. 
Price of the 80-gal. Permaglas tank 
will drop from $232.30 to $187. 

In the Duraclad galvanized steel 
line, the 50-gal. model will be cut 
from $139 to $125. The top of the 
line model now retailing at $181 will 
sell for $171. 


West Coast City Dealers 
Move To End ‘Bait’ Type 
Ads on Vacuum Cleaners 


BAKERSFIELD, Calif.—Joint ac- 
tion by Bakersfield appliance dealers 
and their Better Business Bureau 
has resulted in the rejection by local 
newspapers and radio stations of so- 
called ‘bait’ advertising on vacuum 
cleaners. 

The action was taken by members 
of the National Appliance and Radio 
Dealers Association and the BBB 
after a local outlet ran allegedly mis- 
leading cleaner advertisements. When 
informed of the groups’ complaints, 
the newspapers and radio stations 
agreed to cooperate by refusing to 
accept any “bait” advertising in the 
future. 

In the meantime, Dealer Dave 
Urner and his committee sent infor- 
mation on the situation to NARDA 
headquarters in Chicago. The asso- 
ciation then contacted suppliers of 
the local sponsor of the advertise- 
ments, Better Business Bureaus of 
several cities, local and national ad- 
vertising media, and other inter- 
ested parties. 

Later, the problem was given na- 
tional attention when annual con- 
ference of the Association of Better 
Business Bureaus approved a resolu- 
tion condemning ‘that type of ad- 
vertising of rebuilt vacuum cleaners 
and of rebuilt sewing machines 
which is designed and intended not 
to sell the machines advertised, but 
to use them as ‘bait’ in demonstra- 
tions for the purpose of selling other 
and more expensive machines in- 
stead.” 


Weber Cuts Models -- 


( Concluded from Page 1, Column 3) 


facture its recently introduced pre- 
packaging fixtures, that steel con- 
struction will be abandoned for wood 
construction with a stainless steel 
top and back-splash. 

“Our suggestion for your future 
guidance is this—if you have any 
sizable order that you are working 
on and are in doubt as to whether 
the equipment will be available, you 
might make inquiry by letter,” the 
announcement stated. “Everything 
depends on the availability of steel 
and we would have to check in each 
instance to determine whether or not 
items not listed in this letter are 
going to be available. 

“Some items, of course, are still 
being made, but when these are 
finished no new units will be avail- 
able and, therefore, I suggest if you 
wish to question the factory before 
you make the sale that is the wisest 
and surest method and we will try 
to tell you to the best of our knowl- 
edge at that time what the situation 
will be.” 


Howard W. Hansen Becomes 
Coolerator Credit Manager 


DULUTH, Minn.—Howard W. Han- 
sen has been appointed credit man- 
ager for the Coolerator Co., reports 
S.» W. Skowbo, Coolerator comp- 
troller. 

Graduating from the University of 
Minnesota School of Business Ad- 
ministration, Hansen has been ac- 
tive in the finance and credit field 
since 1941. He was formerly with 
Minneapolis-Honeywell Regulator Co. 


Independent Appl. Dealer: 
June Sales 17% Above ‘4S 


WASHINGTON, D. C.—June sales 
of independent household appliance 
dealers were up 17% over a year agc 
and rose 4% above May, according t« 
the monthly retail trade report o 
the Bureau of the Census. 

Their sales in the first six month: 
of 1950 were 20% higher than in the 
same period of 1949, the repor 
showed. 

Sales in June by all independen: 
retailers reporting to the bureau wer« 
13% above the level of June, 1949 
and 3% better than May. For the 
first half, over-all sales were 5% 
ahead of the corresponding 194¢ 
period. 


General Controls Appoints 4 
To Sales Engineering Staff 


GLENDALE, Calif.—General Co: - 
trols, manufacturer of automat: 
pressure, temperature, level, and flo. 
controls, has announced four new = »- 
pointments to its staff of sales en:i- 
neers. 

Jack Ray, vice president in charge 
of sales, reported the assignment of 
William Charles Stringfellow to ‘he 
Dallas branch office, Hamilton G. 
Sudler to New York, Earnest F. 
Bruegel to Philadelphia, and R., 
Roedder to Los Angeles. 


Fla. Hotel Plans Air Cooling 


MIAMI BEACH, Fla.—Construc- 
tion has begun on a new air coii- 
ditioned 250-room hotel on the ocean- 
front here. 
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refrigeration compressors in the industry. 
is a size (up to 15 H.P.) to solve ANY refrigeration 


modern machine tools. 
ship and rigid inspection procedures assure long, 
efficient life for compressors and parts. 


in more than 200 cities. 
strengthens customer acceptance of Universal Cooler 


C 


be interested, 


Universal Cooler offers the most complete line of 
There © 


Universal Cooler products are made of the finest 
materials by experienced workmen equipped with 


Close-tolerance workman- 


Standard units and compressors are carried in stock 
for quick shipment. Replacement parts are available 


This availability of parts 


units and simplifies servicing problems. 
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